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1995  Thomson  Award  Winners 


Nancy  MacKinnon 
George  Mathewson 
The  Observer,  Sarnia.  Ontario 
Deadline  Writing 
Over  15.000  Circulation 

Kip  Frasz 
The  Daily  Courier 
Kelowna.  British  Columbia 
Design.  Over  15.000  Circulation 

Clint  Keller 
Kokomo  Tribune,  Indiana 
Photography 
Over  15.000  Circulation 

Ron  Seymour 
The  Daily  Courier 
Kelowna.  British  Columbia 
Non-Deadline  Writing 
Over  15.000  Circulation 

Staff,  The  Daily  Citizen-News 
Dalton,  Georgia 
Deadline  Writing 
Under  15.000  Circulation 

Ryan  Sparrow,  Matt  Stone 
The  Tribune,  New  Albany,  Indiana 
Design,  Under  15,000  Circulation 


“Thomson  Award 

WINNERS  MEET  THE 

HIGHEST  STANDARDS 

OF  EXCELLENCE 

IN  JOURNALISM. 

THEIR  EFFORTS  PLAY 

A  MAJOR  ROLE  IN  OUR 

MISSION  TO  BE 

THE  BEST  AT  LOCAL 

NEWSPAPERING” 

DICK  HARRINGTON. 
PRESIDENT  AND  CEO. 
THOMSON  NEWSPAPERS 


Scott  Wallace 

The  Key  West  Citizen.  Florida 

Photography 

Under  15,000  Circulation 

Gary  Symons 
Penticton  Herald 
British  Columbia 
Non-Deadline  Writing 
Under  15.000  Circulation 

Staff,  The  Post-Crescent 
Appleton.  Wisconsin 
Deadline  Writing.  Metro 

Jack  Knox,  Rob  Struthers 
Times  Colonist 
Victoria.  British  Columbia 
Design.  Metro 

Mark  Courtney 
Michael  Leschisin 
The  Post-Crescent 
Appleton.  Wisconsin 
Photography,  Metro 

Paul  Wiecek 
Winnipeg  Free  Press 
Manitoba 

Non-Deadline  Writing.  Metro 


AMERICAEAST 

Newspaper  Operations  and  Technology  Conference 


MARCH  25-28, 1996 
ATTOE  HERSHEY  LODGE 

&  CONVENTION  CENTER 

inHERSHEY,PA 


.  \  MERICA  EAST,  the  premiere  newspaper 
'  \  trade  show  of  the  Eastern  United  States 
'  _l^will  prove  that  the  technology  for  the 
next  generation  is  already  here. 

Whether  your  paper  is  a  daily  or  a  weekly  — 
with  a  large  circulation  size  or  not  so  large  — 
AMERICA  EAST  provides  plenty  of  reasons  to 
come  to  Hershey. 


You  can  bank  on  AMERICA  EAST’S  three- 
decade  strong  reputation. 

•  Four  power-packed  days  of  education, 
information,  contacts  and  networking 

•  1 15  vendors  of  newspaper  products/services 

•  NEW  MEDIA  WORLD  Symposium 

•  General  Sessions  hosted  by  industry  leaders 

Ri^stration  pacfo^  b^jn  at  $15. 

VISIT  OUR  WEB  SITE: 
http://www.pnpa.com/ameas.htm 
E-mail:  heathetp@stafEpnpa.com 
Phone;  (717)  234-4067  ext.  229 


AMERKD\EASr 


PRESENTED  BY: 


12  STATE  AND  REGIONAL  NEWSPAPER  ASSOCIATIONS 


Daily  Hampshire  Gazette/Northampton,  MA 


Spring  is  in  the  air! 


With  the  winter  months  behind  us,  invite  your  best  prospects 
to  purchase  goods  and  services  in  a  market  where  seasonal  change 
offers  exceptional  opportunities. 


Retail  ads  running  in  these  newspapers  reach  an  audience  bent  on  the  big  business 
of  recreation  and  relaxation. 


MAINE 

Bangor  Daily  News  (M) 
Maine  Weekend 
Sun-Journal  (M) 
Sunday-Sun  Journal  (S) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  T ranscript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 

Daily  Hampshire  Gazette  (Northampton)  (E) 

The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Community  Newspaper  Co.  (Needham)  (D&W) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Heraid  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

VERMONT 

Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 
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E&Fs  Midwest  editor  Marie  Fitzgerald  recently  spent  time  in 
Detroit  speaking  with  executives  from  the  two  newspapers 
and  with  striking  union  members.  This  issue  contains  1 1 
pages  of  coverage  on  assorted  aspects  of  the  strike  which 
will  enter  its  ninth  month  next  week. 


8 

A  War  Of  Attrition 

The  Detroit  newspapers  strike  could  end  up  the  longest  strike 
in  the  city’s  history,  at  a  huge  financial  and  emotional  cost 


10 

Progression  Of  Violence 

‘Star  nails,’ smashed  windshields,  head  gashes  and  bruises 
are  a  testament  to  the  strike  violence  suffered  by  both  sides 


12 

Featherbedding:  Fact  Or  Fiction? 

Detroit  Newspapers  executives  and  union  leaders 
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Voice  For  Strikers 

The  weekly  Detroit  Sunday  Journal  serves  as  a  source 
of  gratification  to  the  newspaper  employees 
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Media  accused  of  biased,  non-objective  reporting 


l6 

Whistle-blower  Alleges  Retaliation 

FBI  agent  says  Bureau  trying  to  sabotage  his  career  by 
investigating  his  supposed  “leaks”  to  the  media 


19 


Royko  Again  Roils  A  Minority  Group 

Mexican  Americans  are  upset  with  some  of  the 
columnist’s  opinions 
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Reader  Boycott 

Wyoming  group  complains  about  newspaper’s  coverage 


36 
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While  generally  pleased  with  the  second<lass  action, 
the  newspaper  industry  is  less  happy  with  the 
outcome  for  third  class 
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'  CALENDAR 


MARCH 

I6-I9  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Camino  Real,  San  Jose,  Costa  Rica 

20- 22  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  Washington  on  Capitol 
Hill,  Washington,  D.C. 

24- 27  International  Press  Institute  World  Congress  and 

General  Assembly,  Jerusalem 

26- 28  America  East  Newspaper  Conference,  Hershey 

Lodge  and  Convention  Center,  Hershey,  Pi. 

27- 29  Illinois  Press  Association  Advertising  &  Marketing 

Conference,  Holiday  Inn  City  Center,  Peoria,  Ill. 

APRIL 

14-17  International  Newspaper  Marketing  Association 
Convention,  Banff  Springs  Hotel,  Banff,  Alberta 
I6-I9  American  Society  of  Newspaper  Editors 

Convention,  J.W.  Marriott  Hotel, Washington,  D.C. 

21- 24  Newspaper  Purchasing  Management  Association 

Conference,  Ritz-Carlton,  Houston.Texas 

25- 27  Tennessee  Press  .Association  Advertising/Circulation 

Conference,  Sheraton  Music  City,  Nashville 

26- 27  Southeastern  Advertising  Publishers  Association 

Conference,Terrace  Garden  lnn,Atlanta 

28- 5/1  Society  of  American  Business  Fxlitors  and  Writers 

Convention,  Hotel  Intercontinental,  New  Orleans 

28- 5/1  Newspaper  Association  of  America  Publishers 

Convention,  Waldorf-Astoria  Hotel,  New  York 
29  Associated  Press  Annual  Meeting,  St.  Bartholomew’s 
Church,  New  York 

MAY 

5-8  Association  of  National  Advertisers  Advertising 
Financial  Management  Conference,  Four  Seasons 
Ocean  Grand,  Palm  Beach,  Fla. 

5-8  International  Federation  of  Newspaper  Publishers 
(FIEJ)  Convention,  Omni  Shoreham  Hotel, 
Washington,  D.C. 

5-8  Organization  of  News  Ombudsmen,  Korman  Suites 
Hotel,  Philadelphia,  Pa. 

12-14  National  Association  of  Real  Estate  Editors  Annual 
Conference,  Hilton  Hotel,  Walt  Disney  World  Village, 
Orlando,  Fla. 

29- 6/1  Association  of  Alternative  Newsweeklies 

Convention,  Red  Lion  Inn,  Salt  Lake  City 

JUNE 

2-5  Newspaper  Association  of  America  Classified/ 

Research  Conference,  Sheraton  Harbor  Island  Resort, 
San  Diego 


March  April  may 
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1  STOCK  TABLES  .  1 

Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

3^3/96 

3/6/96 

3713/95 

A.H.  Belo  Corp.  (NY) 

37.125 

35.000 

28.500 

American  Media  Inc.  (NY) 

3.625 

3.875 

6.375 

Central  Newspapers  Inc.  (NY) 

36.125 

36.750 

25.625 

Dow  Jones  &  Co.  Inc.  (NY) 

39.375 

40.375 

36.500 

Gannett  Co.  Inc.  (NY) 

67.375 

69.250 

53.000 

Gray  Comm.  Sys.  (NY) 

18.625 

19.375 

10.6875 

Harte-Hanks  Comm.  (NY) 

21.625 

21.250 

19.000 

Hollinger  International  (NY^ 

10.875 

10.875 

10.750 

Knight-Ridder  Inc.  (NY) 

69.000 

69.000 

55.125 

Lee  Enterprises  Inc.  (NY)* 

21.500 

21.375 

18.125 

McClatchy  Newspapers  Inc.  (NY) 

23.000 

23.250 

23.750 

Media  General  Inc.  (AM) 

37.250 

37.875 

32.000 

New  York  Times  Co.  (AM) 

27.875 

28.250 

21.750 

Pulitzer  Publishing  Co.  (NY) 

51.000 

51.875 

34.375 

E.W.  Scripps  Co.  (NY) 

42.625 

43.000 

28.500 

Times  Mirror  Co.  (NY) 

37.000 

35.375 

18.250 

Tribune  Co.  (NY) 

65.375 

68.250 

55.125 

Washington  Post  Co.  (NY) 

288.000 

293.000 

250.500 

*  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  /American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

3713/96 

3/6/96 

3713/96 

Hollinger  Inc.  (a) 

10.750 

11.125 

12.125 

News  Corp.  Ltd.  (c) 

22.375 

23.000 

18.500 

Pearson  Ltd.  (b) 

6.830 

6.890 

5.520 

Quebecor  Inc.  Class  A  (a) 

21.875 

22.750 

18.250 

Reuters  Holdings,  ADR  (c) 

63.250 

66.3125 

43.3125 

Southam  Inc.  (a) 

15.750 

15.625 

12.500 

Thomson  Corp.  (a) 

19.875 

20.750 

18.250 

Toronto  Sun  Publishing  Corp.  (a] 

12.625 

12.625 

12.000 

Torstar  Corp.  (a) 

23.375 

23.375 

20.500 

(a)  Quotes  are  in  Canadian  dollars 
|b)  Quotes  are  in  British  pounds 
(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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Going  Local, 
Getting  Stronger? 


U^vt’s  not  about  going  to 
I  meetings  anymore,  it’s 
■  about  going  out  and  grab- 
■  bing  market  share,”  argues 
J^Tim  Landon,  a  Chicago 
Tribune  vice  president. 

Maybe. 

Online  classifieds  —  the  “it”  Landon  is 
referring  to  —  are  growing  fast,  as  is 
national  advertising  on  the  Web. 

But  as  as  we  can  tell,  the  market 
for  most  online  advertising  is  so  new, 
occasional  meetings  can  still  deliver 
insights.  Here  are  some  of  the  more 
interesting  ones  we  heard  last  month  at 
the  Editor  &  Publisher  Co./The  Kelsey 
Group’s  Interactive  Newspaper 
Conference,  the  meeting  at  which 
Landon  spoke. 

For  starters,  local  content  seems  to 
be  gaining  new  strategic  and  commer¬ 
cial  value,  especially  among  national 
online  service  providers.  For  years, 
these  companies  contended  that  all 
online  markets  are  national  and  that 
communities  of  interest  are  more 
important  (that  is,  lucrative)  than  the 
communities  based  on  geography. 

No  more.  Microsoft  was  everywhere 
at  the  conference,  scouring  the  crowd 
for  talent  that  can  create  and  package 
content  for  the  regional  services  it’s 
developing.  America  Online  already  has 
local  content  in  Digital  City,  its  electron¬ 
ic  magazine  for  the  Washington,  D.C., 
area  —  and  a  product  it  will  replicate  in 
other  markets. 

All  this  could  be  good  news  for 
newspapers,  provided  they  have  a  strat¬ 
egy  for  exploiting  the  newfound  cache 
of  their  oldest  asset.  As  David  Richards, 
the  president  of  InfiNet,  a  newspaper- 
owned  Internet  access  provider,  put  it: 
“Local  online  is  newspapers’  game  to 
win,  but  it’s  also  their  game  to  lose.” 
Local  content  also  means  local  adver- 

Criner  (phone  703-442-0405,  e-mail 
cmrwlsn@aol.com)  and  Wilson  (phone 
609-737-7094,  e-mail  cmrwlsn® 
aol.com)  are  consultants  who  help 
newspapers  with  new  media. 


tising,  and  here  the  picture  is  murider, 
especially  when  you  look  at  the  eco¬ 
nomics.  Clearly,  online  classifieds  are 
rolling,  especially  the  employment  cate¬ 
gory  which  can  be  easily  adapted  to  a 
national  market:  witness  the  extraordi¬ 
nary  success  of  Careerpath.com,  the 
joint  venture  of  six  major  metros  which 
pool  their  employment  ads  —  and  the 
subject  of  Landon’s  presentation.  (See 
The  leading  Edge,  E&P,  Feb.  24.) 

But  as  Hunter  Madsen,  an  executive 
at  J.  Walter  Thompson,  told  the  confer¬ 
ence,  national  advertisers’  expectations 
for  the  Net  have  become  so  inflated,  a 
major  retrenchment  among  the  pio¬ 
neers  is  inevitable  —  and  coming  soon 
to  Web  sites  near  you. 

By  contrast,  local  advertisers,  who  are 
still  in  the  most  early  stages  of  discover¬ 
ing  the  Web,  seem  downriglit  bullish. 
Jim  Depth,  for  example,  who  is  getting 
ready  to  introduce  advertising  to  the 
Cedar  Rapids  Gazette's  Web  site,  recalls 
making  a  presentation  to  a  local  Realtor 
at  9:00  a.m.  By  1 1:00,  she’d  called  back 
asking  for  a  six-month  contract. 

The  Princeton  Packet,  which  publish¬ 
es  a  group  of  suburban  newspapers,  is 
opening  its  Web  site  with  600  classi¬ 
fieds,  about  a  third  of  its  print  base. 
Each  advertiser  is  buying  up  for  online 
distribution,  which  includes  being  part 
of  the  national  AdOne  database. 

The  Packet  has  had  strong  pre-sell  on 
display  ads,  too,  according  to  Michael 
O’Hara,  the  company’s  general  manager. 
It’s  creating  Web  sites  for  10  advertisers 
already.  And  to  facilitate  transactions 


among  advertisers  with  limited  back¬ 
room  capability,  it’s  developed  software 
that  will  automatically  convert  a  user’s 
e-mail  order  into  a  fix. 

Despite  their  positive  response, 

O’Hara  estimates  that  about  60%  of  his 
papers’  local  advertisers  probably  don’t 
know  what  they  want  to  do  with  a  Web 
site.  Educating  them  is  going  to  be  criti¬ 
cal  for  newspapers  or  anyone  else  who 
hopes  to  reap  long-term  benefits  from 
today’s  enthusiasm.  As  Lincoln  Millstein, 
vice  president  of  new  media  for  the 
Boston  G/obc,  observes,  “Managing 
expectations  in  this  medium  is  a  real 
challenge.” 

Part  of  that  challenge  lies  in  the  eco¬ 
nomics  of  Web  site  creation,  in  which 
economies  of  scale  fivor  national  distri¬ 
bution,  as  Millstein  pointed  out.To  put 
it  simply,  local  or  regional  advertisers 
are  at  a  disadvantage,  incurring  similar 
site  creation  costs  for  less  exposure. 
Right  now,  many  local  advertisers  are 
curious  enough  about  the  Web  to  write 
off  the  costs  of  site  production  as  part 
of  a  learning  experience. 

That  won’t  last  forever.  Sooner  or 
later,  those  costs  are  going  to  come 
from  some  part  of  existing  ad  budgets, 
a  feet  which  has  long  fueled  newspa¬ 
pers’  fears  that,  at  best,  they’ll  simply 
exchange  print  ads  for  electronic  ones, 
with  no  net  gain. 

Or,  local  advertisers  may  grow  as  dis¬ 
illusioned  and  dissatisfied,  as  Hunter 
Madsen  believes  their  national  counter¬ 
parts  are  already. 

Ross  Settles  of  the  Kannon  Group,  a 
Chicago-based  consulting  firm,  believes 
that  local  advertisers  eventually  are 
going  to  expect  their  Web  sites  to  move 
product  or  increase  sales.  Expanded 
product  information  or  a  presence  on  a 
popular  medium  won’t  be  sufficient 
benefits  to  justify  Web  site  costs,  as  they 
might  be  for  a  national  company. 

Local  sites  that  fell  to  deliver  will  fold 
—  or  be  pulled  out  from  under  the 
newspaper  umbrella  in  fevor  of  a  stand¬ 
alone  site  offered  directly  by  the  adver- 
(See  Leading  Edge  on  page  44) 
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A.  Your  Business  (Check  Only  Qns  Category) 

1. LI  Daily  Newspaper 

2.  LI  Weekly  Newspaper 

3.  J  Corp  7  Ind  y  Assn.  Buying  Advertising  Space 

4.  LI  Advertising  Agency 

5.  LI  Newspaper  Rep. 

6.0  Magazine /Other  Publication 

7.  □  Graphic  Arts  /  Printing  Service  /  Newspaper 
Supplier 

8.  '  J  News  Service/  Feature  Syndicate 

9.  Q  Publidty  and  Public  Relations 

10.  □  Library  /  Federal  /  State  and  Local 
Govemnients 

1 1  .□  Education;  Students  /  Teachers 
Other  (Please  specify) _ 


B.  Your  Occupation  (Check  Only  Qqs  Category) 


A. O  Publisher 

B.  U  President 

C.  LI  V  President 
□.□EdHor 

E.  □  General  Mgr. 

F.  LJ  Business  Mgr. 

G. 3  Controller 


Q.  □  Circulation  Mgr. 

R.  □  Editorial  Dept. 

S.  LI  Advertising  Dept. 

T.  □  Circulation  Dept. 

V.  j  Production  De^. 

WLJ  Promotion  Dept. 

X.  □  Freelance  Artist  /  Writer 


H.^AdvertisirrgMgr.  Y.  3  Newspaper  Dealer  / 


I.  Q  Sales  Mgr. 

J.  3  Class  M^. 

K.  3  Research  Mgr. 
L3Prt)moMgr 
M.3  PR  Mgr. 

O. 3  Prod  Mgr. 

P.  3  Composing  Mgr. 


Distributor 
Z  3Retired 
AA.  3  MIS  Mgr. 

BB.  3  Prepress  Mgr. 
CC.  3  Mailroom  M^. 
Ottier  (Please  spet^) 
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Hey  Lisa,  THE  PRESIDENT  wants  to  discuss  your  future. 


When  President  Clinton  wanted  to  speak  to 
the  American  people,  he  knew  just  where  to  turn.  The  same  place 
that  Presidents  Ford,  Carter,  Reagan,  and  Bush  turned. 
Important  people.  With  important  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


JI^THE  FOURTH  ESTATE 

Must  Reading 

Tr^fDITOR  &  PUBLISHER  has  done  something  different  this  week. 

Our  Midwest  editor,  Mark  Fitzgerald,  recently  spent  several  days  in 
M.  -J  Detroit  speaking  with  executives  from  Detroit  Newspapers  and 
officials  from  the  striking  unions.  The  result  is  a  comprehensive  report 
that  fills  nearly  a  dozen  pages  in  this  week’s  magazine  and  touches  on 
assorted  aspects  of  the  strike,  which  is  entering  its  ninth  month. 

The  strike  in  Detroit  is  not  the  first  at  a  newspaper  or  newspapers, 
and  it  will  probably  not  be  the  last.  It  is  not  yet  the  longest  strike,  and 
although  there  have  been  many  instances  of  violence,  it  is  probably 
not  the  most  violent  strike  in  newspaper  history.  But  what  makes  it  im¬ 
portant  is  that  it  is  the  second  situation  in  four  years  in  which  a  strike 
is  taking  place  in  a  joint  operating  agreement  market,  where  the  two 
papers  are  owned  by  separate  companies. 

Three  years  ago  in  Pittsburgh,  where  the  Block  family  owned  the 
Post-Gazette  and  Scripps  Howard  owned  the  Press  in  a  JOA,  the  strike 
ultimately  led  to  the  closing  of  the  Press.  That  is  why  the  eyes  of  news¬ 
paper  executives  and  union  leaders  are  now  focused  on  Detroit. 

While  it  is  unlikely  that  Garmett  will  close  the  Detroit  News  or 
Knight-Ridder  will  close  the  Detroit  Free  Press,  it  is  clear  that  both  the 
newspapers  and  the  unions  have  underestimated  the  will  and  determi¬ 
nation  of  the  other  to  get  what  they  want. 

The  unions  have  received  heavy  support  from  outside  unions  — 
like  the  United  Auto  Workers.  On  the  national  level,  the  AFL-CIO  inter¬ 
national  headquarters  has  given  both  money  and  manpower  to  strike 
efforts.  Meanwhile,  executives  at  the  two  newspapers  are  undaunted. 

“This  strike  is  about  control  of  business,”  said  Heath  Meriwether, 
publisher  of  the  Free  Press.  now  have  1,400  people  doing  the 
work  that  took  2,000  before.”  Added  Frank  Vega,  who  heads  Detroit 
Newspapers’  joint  agency,“Unfortunately,I  don’t  think  the  union  lead¬ 
ers  know  how  to  negotiate.They  took  2,000  people  and  put  them  on 
the  pass  line  —  and  they  crapped  out.”  Stay  tuned.  — J.C. 
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‘  LETTERS  TO  THE  EDITOR 


C*est  la  guerre 

Many  local  ad  reps  do  a  poor 
selling  job,  as  Ted  Streuli  pointed 
out  in  his  Shop  Talk  At  Thirty  column, 
Feb.  24.  This  is  in  spite  of  good  training 
offered  to  them  by  tlieir  managers. 

It’s  a  reftain  1  know 
all  too  well.  In  the 
early  ’60s,  when  1  was 
a  promotion  director 
of  the  Philadelphia 
Daily  News,  1  was  frus¬ 
trated  by  the  strong 
reluctance  of  our  ad 
guys  (men  only  in 
those  days)  to  use  the 
basic  presentation  1 
had  so  carefully  pre¬ 
pared  for  them.. 

1  know  that  they  didn’t 
want  to  carry  the  large 
alumimun  easel  stknd 
and  flip  over  the  sheets 
of  the  pad,  but  1  sensed 
that  it  was  more  than 
that.They  were  afraid 
of  giving  it  and  didn’t 
really  think  that  a  for¬ 
mal  presentation 
would  make  them  that 
much  more  effective. 

1  got  a  hunch  that  if 
I  could  make  them 
compete  with  each 
other  in  giving  it,  infor¬ 
mally  and  in  a  non¬ 
threatening  atmosphere,  some  of  them 
might  be  won  over. 

Our  ad  director,  the  late  Nat  Getlin, 
who  was  very  good  at  sensing  the  way 
people  thought,  bought  the  idea.  He 
agreed  not  to  be  present  so  that  the 
men  wouldn’t  be  nervous. 

He  let  me  book  a  hotel  room  and 
take  the  men  to  lunch  in  groups  of  five. 

When  we  met,  we  had  a  drink,  ate 
our  lunch  and  listened  as  my  assistant 
put  on  the  presentation  as  a  quick 
refresher  course.Then  the  men  each 
went  through  it  in  turn. 

Some  were  poor.  Some  were  fair.  But 
in  almost  every  group,  one  man  was 
very  good.  One  man  did  an  outstanding 
job,  much  to  everyone’s  surprise.  He 
had  never  impressed  us  as  having  any 
kind  of  presence  and  energy.  But  he 
certainly  came  to  life  that  day,  and  his 
performance  had  a  visible  effect  on 
some  of  the  others.  One  man,  in  partic¬ 


ular,  who  had  been  obdurate  in  his 
refusal  to  do  presentations,  came  to  me 
the  next  day  and  told  me  he  had 
changed  his  mind.  And  he  asked  me  for 
help  in  preparing  presentations. 

Looking  back  on  it,  1  think  the  key  to 
the  success  of  these  sessions  was 

putting  them  on  with¬ 
out  the  ad  director 
present  to  judge  per¬ 
formance. 

As  to  the  man  who 
did  so  well,  not  long 
afterwards,  he  asked 
me  to  help  him  pre¬ 
pare  a  presentation 
for  a  car  dealer  who 
advertised  heavily  in 
the  competition.  He 
researched  all  the 
data.Together,  we  put 
it  in  coherent,  brief 
form. 

1  saw  him  the  day 
after  his  appointment. 
“Did  you  sell  him?”  1 
asked.  “No,  but  he 
offered  me  a  job,”  he 
said. 

1  knew  then  that 
my  willing  pupil 
wasn’t  going  to  stay 
around  much  longer. 
And  he  didn’t.  For  a 
good  many  years,  he’s 
been  a  sales  manager 
at  two  very  success¬ 
ful,  jointly  owned  radio  stations. 

Cest  la  guerrel 

Paul  Martin 

Philadelphia,  Pa. 

Unjustly  accused? 

As  A  FREELANCE  journalist,  1  have 
no  problem  with  allowing  critics 
to  vent  their  spleen  about  unfur  joiu- 
nalistic  practices  —  whether  real  or 
perceived. 

But  to  allow  former  White  House 
counsel  Bernard  W.  Nussbaum  to 
impugn  the  ethics  of  the  New  York 
Times'  Howell  Raines  without  pointing 
out  Nussbaum’s  role  in  thwarting  the 
pobce  investigation  of  Vince  Foster’s 
death  is  unconscionable  (“Nussbaum 
Blasts  Media  Bosses,”  E&P,  Feb.  10). 

The  record  with  respect  to 


Nussbaum  is  clear  enough.  He  was 
forced  out  of  the  White  House  for  his 
role  in  the  Foster  episode,  and  may  well 
face  obstruction  of  justice  and  perjury 
charges  in  the  near  future. 

The  New  York  Times,  of  course,  was  not 
alone  in  exposing  Nussbaum’s  activities 
and  editorializing  against  them.  But  as 
Nussbaum’s  “hometown”  newspaper,  the 
Times'  coverage  and  commentary  must 
have  been  particularly  vexing  to  him. 

To  merely  report  Nussbaum’s  diatribe 
against  Raines  without  setting  it  against 
the  backdrop  of  recent  White  House 
events  is  sloppy  journalism  indeed. 

E&P  owes  an  apology  to  Raines. 

Deborah  Vondrak 

Edwardsville,  III. 

Executive  Editor’s  note:  E&P  con¬ 
tacted  Howell  Raines  prior  to  pub¬ 
lication  of  the  article  and  Raines 
said  he  did  not  wish  to  conunent 
on  Nussbaum’s  remarks.  This  was 
stated  in  the  article. 


The  naked  truth 

Back  in  the  days  (probably  in  the 
late  ’60s  or  eariy  ’70s)  when  Bill 
McUwain  was  Long  Island  Newsday's 
editor,  a  couple  of  dozen  staffers  took 
turns  writing  chapters  for  what  became 
a  best  seller. 

Naked  Came  the  Stranger  eventually 
was  published  in  14  languages  and  the 
participating  staffers  (even  those  whose 
woik  was  not  used  in  the  book)  shared 
in  the  royalties  for  years. 

Mcllwain,  who  reminisced  about 
those  days  and  the  multi-authored  novel 
during  a  writing<oach  visit  to  the 
Florida  Times-Union  last  year,  will  tell 
you  that  Stranger  earned  him  more  of 
the  equally  shared  revenue  than  books 
he  authored  on  his  own. 

When  Bill  and  the  other  co-authors 
read  (E&P,  Feb.  17)  of  Naked  Came  the 
Manatee,  the  staff-produced  project 
that  was  published  in  the  Miami 
Herald’s  Tropic  magazine,  they  must 
have  wondered  if  anyone  remembered 
the  original.  I  did. 

Fred  Hartmann 

Hartmann  is  editor  at  the  Florida 
Times-Union,  Jacksonville,  Fla. 


Newspaperdom* 


50  YEARS  AGO. . .  A  Civilian 
committee  representing  all 
media  will  assist  the  War 
Department  in  selecting  the 
200  reporters  who  wiU  be 
taken  on  the  month-long 
assignment  to  cover 
“Operation  Crossroads,”  the 
Bikini  Atoll  test  of  atomic 
bombing  of  surface  craft  and 
other  objects. 

Press  representatives  have 
been  warned  that  crowded 
conditions  aboard  ship  and 
extreme  heat  in  the  tropics 
can  be  expected.  Because  of 
limited  conditions  aboard 
ship,  the  Navy  announced  no 
women  reporters  will  be 
allowed.  The  task  force  on  the 
ground,  in  the  air,  and  at  sea 
will  include  37,000  men. 

From  Editor  &  Pubusher 
March  16,  1946 
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EVERY  SATURDAY  SINCE  1884 


T  SOME  POINT  in  April,  the  strike  that  began  last  strike.  Circulations  of  both 
>ily  13  by  production,  editorial  and  circulation  papers,  which  had  already 
workers  against  the  Detroit  News  and  Detroit  Free  been  falling  steadily  since  the 
will  turn  into  the  longest  newspaper  strike  JOA  was  implemented  in 
ewar  in  the  Motor  City.  1989,  plummeted  sharply  — 

That’s  saying  something  in  Detroit.  As  local  jour-  although  how  much,  like 
nalist  Bryan  Gruley  noted  in  his  book  Paper  Losses,  many  things  in  this  strike,  is  a 
between  1955  and  1967  alone  there  were  more  matter  of  dispute  between 
than  100  labor  stoppages  at  Detroit  newspapers,  the  union  and  newspapers, 
including  a  134-day  strike  in  1964.  The  newspapers  say  the 

Just  three  years  later,  on  Nov.  16, 1967, Teamsters  morning  Free  Press  has  a  daily 

walked  off  their  jobs  at  the  News  and  kicked  off  the  circulation  of  about  400,000, 

mother  of  all  Detroit  newspapers  strikes,  a  bitter  the  afternoon  News  about 
.  and  costly  dispute  that  shut  down  275,000  and  the  combined 
UGtrOlt  both  papers  and  was  not  settled  until  Sunday  paper  875,000.  That 
the  following  August.  would  represent  a  drop  of 

SDdDGrS  *  ^  however,  that  the  about  24%  compared  with 

current  strike  against  the  two  news-  numbers  one  year  ago  —  and 
?  0 rinds  their  joint  operating  even  from  the  distribution 

^  agency,  Detroit  Newspapers,  will  claims  Detroit  Newspapers 

with  no  eclipse  even  that  strike  for  longevity  made  early  in  the  strike,  when 
and  cost,  both  financially  and  emo-  it  routinely  maintained  it  had 
in  Sioht  honally.  printed  and  distributed  “close 

_ ^  Right  now,  the  unions  and  the  to  a  million”  copies  of  the 

newspapers  are  locked  in  a  grinding  Sunday  paper, 
combat  that  is  ironically  reminiscent  of  the  costly  Detroit  Newspapers  has 
newspaper  war  the  two  papers  fought  for  decades  declined  to  submit  its  circula- 
until  their  corporate  owmers,  Knight-Ridder  Inc.  and  tion  figures  for  an  Audit 
Gannett  Co.,  agreed  to  a  JOA  that  was  supposed  to  Bureau  of  Circulations  audit, 
stop  the  bleeding  and  build  ever-increasing  profits.  and  the  unions  —  and, 
“This  is  a  war  of  attrition,”  Frank  Vega,  the  presi-  increasingly,  competing  sub¬ 
dent  and  chief  executive  officer  of  Detroit  Newspa-  urban  newspapers 
pers,  said  in  an  interview  recently.  —  maintain  the 

Despite  suffering  a  walkout  from  the  six  unions  numbers  are  exag- 
—  including  Teamsters  —  who  represent  neariy  all  gerated.The  unions 
the  papers’  organized  employees,  Ae  Free  Press  and  can  take  much  of 
the  News  have  yet  to  miss  an  issue  since  the  begin-  the  credit  for  the  H 
ning  of  the  strike.  Since  September,  they  have  even  circulation  falloff  IM 

maiuged  to  publish  separate  papers  —  which  grow  —  and  their  adver- 
visibly  thicker  month  ^er  month.  rising  boycott  cam-  ■■ 

By  the  end  of  this  year,  or  the  first  quarter  of  paign  still  can 
1997,  the  Detroit  JOA  will  begin  making  money  claim  successes 
again,  Vega  says.  eight  months  later. 

There  were  also  some  early  fissures  in  the  unions’  And  despite  the 
united  front:  By  the  end  of  the  summer,  neariy  half  early  defection 
of  the  journalists  represented  by  Newspaper  Guild  from  Newspaper 
Local  22  had  returned  to  their  jobs  to  work  along-  Guild  journalists, 
side  newly  hired  newsroom  employees.  very  few  produc-  ^ 

But  the  newspapers  achieved  this  at  a  tremen-  tion  workers 
dous  cost.  The  papers  esti¬ 
mate  they  lost  about  $100 
million  in  1S>95  because  of  the 


"If  [the  unions]  are  hung  up  on 
the  replacement  worker  is¬ 
sues,  this  probably  is  a  long, 
long  way  from  settlement. 
"We  have  a  new  group  here 
[in  the  newsroom]  who  are 
bright,  energetic  and  pleased 
to  come  here  to  a  big  newspa¬ 
per." 

—  Robert  Giles,  editor  and 
publisher,  Detroit  News 


9cttcoU 


IheDel 


Tm  Final  Wo«d 


BY  MARK  FITZGERALD 


8  Editor  &  PuBUSHER  ■  March  16, 1996 


crossed  their  unions’  picket  line. 
Eight  months  later,  union  solidar¬ 
ity  appears  to  be  as  much  a  fact  as 
a  slogan.  Of  the  600  full-time  and 
part-time  union  mailers,  for  exam¬ 
ple,  only  four  have  returned  to 
work  at  the  newspapers,  accord¬ 
ing  to  the  local’s  secretary/trea¬ 
surer  Jim  St.  Louis. 

Meanwhile,  officials  of  the 
unions  and  newspapers  occasion¬ 
ally  meet  across  a  bargaining 
table,  although  there  is  never  any 
progress  reported. 


WAR  OF  NERVES  "Unfortunately, 

In  this  war  of  nerves,  both  union  leaders  ki 
sides  say  it  is  the  other  guy  who  tiate  from  this 
will  blink  first.  2,000  people  an 

“They  never  thought  for  a  pass  line  —  ai 
moment  that  we  had  250,000  out." 
subscriptions  we  could  pull  the 
switch  on,”  Jim  St.  Louis,  secre¬ 
tary/treasurer  of  Detroit  Mailers  Union,  said  in  the 
offices  of  the  Teamsters  local  down  the  street  from 
Tiger  Stadium.  “From  the  very  beginning,  we  have 
had  a  hard  core  of  people  devoting  themselves  to 
this  strike.” 

“The  unions  totally  miscalculated  our  resolve  in 
this  situation,”  said  Detroit  Newspapers  chief  Vega, 
chain-smoking  in  his  own  office  in  the  Detroit  News 
building  downtown. 

“This,”  Vega  added,  “is  the  most  ill-conceived 
strike  in  the  history  of  the  newspaper  business.” 

Similarly,  both  sides  blame  the  other  for  starting 
the  strike. 

Union  members  portray  the  company  as  spoiling 
for  a  fight.  With  each  local,  the  unions  say,  the  news¬ 
papers  found  a  hot-button  issue  and  pushed  it 
relentiessly. 

This  is  how  the  unions  see  it:  Despite  several 
years  of  forgoing  raises  and  agreeing  to  job  reduc¬ 
tions  in  an  effort  to  get  the  JOA  going,  once  Detroit 
Newspapers  began  to  make  money  —  about  $56 
million  in  1994  —  the  agency  refused  to  bargain 


"Unfortunately,  I  don't  think  the 
union  leaders  know  how  to  nego¬ 
tiate  from  this  point.  They  took 
2,000  people  and  put  them  on  the 
pass  line  —  and  they  crapped 
out." 

—  Frank  Vega 


seriously. 

“I  think  they  thought  they 
could  crush  us  and  we’d  return 
[to  work]  immediately.  But  never 
in  my  wildest  dreams  did  I  think 
that  here  in  Michigan,  the  home 
of  labor,  that  a  company  would 
really  try  to  break  a  union  like 
they  have,”  said  striking  mailer  Jim 
Boucher,  sounding  a  theme 
repeated  by  official  and  rank-and- 
file  members  alike. 

For  more  than  a  year  before  the 
strike,  union  members  say,  the 
newspapers  prepared:  fencing  off 
don't  think  the  the  main  Sterling  Heights  produc- 
w  how  to  nego-  tion  plant  and  hiring  a  security 
tint.  They  took  firm, Vance  International,  that  spe- 

|)ut  them  on  the  cializes  in  labor  disputes  and 
they  crapped  recruiting  replacement  workers. 

But  that  doesn’t  mean  the 
—  Frank  Vega  newspaper  wanted  a  strike,  Vega 
argues. 

“Nothing  could  be  further  from  the  truth.  Usually 
you  feel  if  you  are  prepared,  it’s  a  deterrent,”  Vega 
said.  “Look,  I  come  from  Florida,  and  when  we  get 
hurricane  warnings,  we  take  preparations.  But 
nobody  accused  us  of  wanting  a  hurricane.” 

Instead,  Vega  blames  the  strike  on  “inept”  union 
leaders  —  and  on  the  extravagant  demands  of  the 
Teamsters. 

“The  Teamsters  were  trying  to  extort  $71  million 
out  of  us,  $71  million  over  three  years.These  news¬ 
papers  in  their  history  have  never  made  $71  million 
in  three  years ....  They  just  had  this  attitude,  this  is 
Detroit,  we’re  entitled  to  featherbed,” Vega  said. 

Vega  and  other  executives  portray  the  strike  now 
as  a  golden  opportunity  to  do  all  the  things  they  say 
union  work  rules  prevented  in  the  past:  more  zon¬ 
ing  for  advertisers,  more  efficient  production  man¬ 
ning  and  more  nimble  reactions  to  market  forces. 

“We  would  have  waited  three  or  four  more  con¬ 
tracts  to  get  to  where  this  strike  has  gotten  us,”  Vega 
said.  “We  did  not  want  to  revolutionize  this  thing  — 
but  we  are  not  going  back  to  where  we  were.” 


And  the  high  initial  financial  losses  are 
being  reduced  dramatically,  Detroit 
Newspapers  claim.  Without  offering 
numbers,  Vega  concurred  with  the  sug¬ 
gestion  that  each  month’s  loss  is  half  the 
previous  one’s. 

But  unions  mock  the  idea  that  there  is 
anything  enviable  in  the  newspapers’  sit¬ 
uation.  They  say,  for  instance,  that  Free 
Press  and  News  circulation  is  down  far 
further  than  Detroit  Newspapers 
acknowledges,  offering  as  evidence  inter¬ 
nal  press  run  documents  from  the  Ster¬ 
ling  Heights  plant  and  anecdotes  of 
papers  dumped  or  delivered  despite 
repeated  demands  by  customers  to  can¬ 
cel  subscriptions. 

The  unions  periodically  embarrass  the 
JOA  by  publicizing  the  findings  of  large 
numbers  of  baled  papers  that  apparently 
(See  Attrition  on  page  41) 
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Progression 
Of  Violence 


KfROIT  NEWSPAPERS  CHIEF  Frank  Vega  mainuins 
a  IHtic  museum  of  instruments  of  mayhem  in  his 
office. 

Lining  up  a  series  of  “star  nails”  —  four-pronged 
nails  crafted  so  one  point  is  always  sticking  up  — 
Vega  tracks  what  he  calls  “the  progression  of  vio¬ 
lence”  as  he  shows  a  visitor  star  nails  that  range  in 
size  from  a  small  twisted  brad  to  a  thick  tangle  of 
shivs  as  big  as  a  man’s  hand. 

Tucked  in  a  corner  of  the  office  is  a  split  log 
peppered  with  nails  and  an  empty  pint  bottle  of 
fortified  wine  left  on  the  windshield  of  a  replace¬ 
ment  worker’s  car  with  a  note  reading, “Fucking 
scab  bitch,”  it  reads  in  part,  “You’ll  pay.” 

“They  drink  this,  and  then 
they  have  the  courage  to 
leave  this  message,”  said  Vega, 
who  says  all  the  objects  in 
his  office  were  used  by  strik¬ 
ers  or  sympathizers  during 
the  strike. 

Union  members  say  they 
have  their  own  souvenirs  of 
strike  violence  —  mostly 
cuts,  bruises  and  worse  in¬ 
flicted  by  police  or  the  news- 
papers’  private  security 
force. 

“It’s  our  people  who  have 
been  sent  to  the  emergency 
rooms  with  head  injuries,” 
Harry  Cook,  an  Episcopalian  priest  and  former  De¬ 
troit  Free  Press  writer,  told  a  community  meeting 
at  St.  Gerard’s  Roman  Catholic  Church  in  Detroit. 

In  his  own  cramped  office,  Jim  St.  Louis,  secre¬ 
tary/treasurer  of  the  Teamsters  mailers  local,  re¬ 
counts  in  emotional  tones  the  injuries  suffered  by 
a  colleague  from  batons  wielded  by  guards  from 
Vance  International,  the  security  firm  specializing 
in  labor  disputes  and  hired  by  Detroit  Newspapers. 

Some  of  the  most  notorious  vandalism  in  the 
strike  —  such  as  the  burning  of  an  abandoned  car 
outside  a  distribution  center  —  was  likely  done  by 
the  firm  Detroit  strikers  refer  to  as  “the  Vance,”  St. 
Louis  and  other  union  officials  suggest.  Vance 
guards  have  been  spotted  putting  star  nails  under 
their  own  vehicles,  St.  Louis  said. 

One  incontrovertible  fact  is  that  there  has  been 
a  lot  of  vandalism  and  a  fair  amount  of  violence  — 
although,  by  historical  standards  for  Detroit’s  fa¬ 
bled  labor  wars,  the  1995-96  newspaper  strike  is 
little  more  than  a  shoving  match. 

No  one  has  been  killed  and  few  have  been  seri- 
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ously  injured. 

Still,  the  strike  has  kept  Detroit  area  police  busy. 
In  a  Jan  3  letter  to  Detroit  Newspapers,  the  Ster¬ 
ling  Heights  finance  director  said,  as  of  Dec.  22,  the 
strike  had  cost  the  city  $2,160,403  in  overtime  pay, 
extra  riot  supplies  and  vandalism  to  police  vehi¬ 
cles. 

Some  53  tires  had  been  flattened  and  three 
windshields  smashed,  the  letter  said.  Among  the 
supplies  required  because  of  unrest  at  the  newspa¬ 
per’s  main  printing  plant  and  other  sites  in  the  sub¬ 
urb:  $1,488  for  pepper  spray,  $616.85  for  riot 
shields  and  $3,194.64  for  “clear-out  grenades.” 

Detroit  Newspapers  has  contributed  $847,407 
for  police  expenses  since  the  strike  began  in  July, 
the  company  says. 

Vandalism  and  violence  has  subsided  consider¬ 
ably  after  reaching  a  peak  over  Labor  Day  weekend 
with  a  series  of  confrontations  at  the  Sterling 
Heights  plant  that  led  to  dozens  of  arrests  and  in¬ 
juries  which  seriously  delayed  delivery  of  the  pa¬ 
per. 

Nevertheless,  on  any  given  week,  more  than  a 
third  of  News  or  Free  Press  coin  boxes  —  some 
2,000  to  4,000  —  are  disabled,  Detroit  Newspa¬ 
pers’  Vega  says. 

“We’ve  had  5,000  flat  tires,  3,000  to  4,000  bro¬ 
ken  windshields,"  he  said. 

And  vandalism  has  hit  other  businesses  in  De¬ 
troit  as  a  result  of  the  strike. There  have  been  re¬ 
ports  of  damage  to  cars  in  the  lots  of  auto  dealers 
who  continue  to  advertise  in  the  papers. 


An  injured 
demonstrator  uses 
his  shirt  to  dab 
blood  off  himself 
after  being  hit  in 
the  head  during  a 
clash  last  August 
between  police 
and  strike 
supporters  at 
the  Detroit  News¬ 
papers  production 
plant  in  Sterling 
Heights,  Mich.  The 
unions  and 
management 
blame  one  another 
for  provoking  the 
violence. 


A  Costly  Strike 


•The  finance  director  of 
Sterling  Heights,  where  the 
Detroit  Newspapers’  pro¬ 
duction  plant  is  located,  said, 
as  of  Dec.  22,  the  strike  had 
cost  the  city  $2,160,403  in 
overtime  pay,  extra  riot 
supplies  and  vandalism  to 
police  vehicles. 

•  Some  53  tires  had  been 
flattened  and  three  wind¬ 
shields  smashed. 


•Among  the  supplies 
required  because  of  unrest 
at  the  newspapers’  main 
printing  plant  and  other 
sites  in  the  suburb;  $1,488 
for  pepper  spray,  $6l6  for 
riot  shields  and  $3,194  for 
“clear-out  grenades.” 

•Detroit  Newspapers  says 
it  has  contributed  $847,407 
for  police  expenses  since 
the  strike  began  in  July. 


In  early  January,  the  six  striking  unions  signed  an 
“informal”  agreement  with  the  regional  director  of 
the  National  Labor  Relations  Board  not  to  engage 
in  any  illegal  picketing  or  violence. 

But  on  Feb.  8,  the  NLRB  regional  director, 
William  Schaub,  accused  the  unions  of  violating 
the  agreement  within  days  of  its  signing  by  block¬ 
ing  newspaper  entrances  and  engaging  in  mass 
picketing. 

On  Feb.  27,  Schaub  said  the  unions  violated  the 
agreement  and  the  NLRB  filed  a  complaint  against 
them,  charging  union  members  with  placing  star 
nails  at  the  entrances  of  several  of  the  newspapers’ 
parking  lots,  with  videotaping  and  interfering  with 
nonstriking  employees  trying  to  go  to  work  and 
with  hurling  objects  at  various  newspaper  build¬ 
ings. 

A  trial  was  set  for  May  6. 

“All  I’m  saying  at  this  point  is, ‘Stop  doing  it,’  ” 
Schaub  said. 

For  its  part,  the  unions  deny  violating  any  laws 
by  their  activities. 

“We  feel  we  complied  with  the  law,”  said  Roger 
Kerson,  spokesman  for  the  unions’  umbrella  group, 
the  Metropolitan  Council  of  Newspaper  Unions. 
“We  think  that’s  not  fair  and  not  founded  in  the 
facts.  We’re  looking  forward  to  our  day  in  court.  We 
don’t  think  these  charges  are  going  to  hold  up.” 

On  Feb.  1 1,  the  unions  had  kicked  off  a  new 
picketing  tactic:  “ambulatory  picketing”  that  tar¬ 
geted  carriers. 

The  idea,  mailers  union  official  Jim  St.  Louis  said, 
has  been  to  follow  carriers  and  leaflet  households 
receiving  the  newspapers.The  mobile  picket  also 
allows  the  unions  to  create  a  database  on  the  pa¬ 
pers’  circulation,  he  said. 

According  to  both  union  and  management 
sources,  there  were  no  incidents  on  the  first  week¬ 
end  of  the  ambulatory  picketing. 

However,  even  if  all  incidents  were  to  cease,  vio¬ 
lence  and  vandalism  remain  a  big  barrier  to  a  set¬ 
tlement.  The  unions  insist  on  amnesty  for  employ¬ 
ees  fired  during  the  strike  because  the  company 
believes  they  were  involved  in  violence  or  vandalism. 

That’s  not  going  to  happen,  Detroit  Newspapers 
head  Frank  Vega  says. 

“People  who  have  broken  windshields,  fire- 
bombed  vehicles,  flattened  tires  —  we’re  not  going 
to  have  amnesty  for  these  individuals,”  Vega  said. 


Who’s  Who 
In  The  Detroit 
Newspaper  Strike 


MANAGEMENT 

it  Newspapers:  Joint  operating  agency  that 
the  production,  circulation,  advertising  and 
less  operations  of  Detroit  News,  owned  by 
lett  Co.  Inc.  and  Detroit  Free  Press,  owned  by 
Knight-Ridder  Inc. 

Under  the  Detroit  JOA,  implemented  November 
1989,  Gannett  has  a  3-2  majority  on  board  of  direc¬ 
tors. 

President  and  chief  executive  officer  is  longtime 
Gannett  executive  Frank  Vega. 

UNIONS 


Teamsters  Local  3721:  150  circulation  district 
managers,  customer-service  employees  and  truck 
drivers. 

Detroit  Mailers  Local  2040  (Teamsters):  300  full¬ 
time  and  300  part-time  mailroom  employees. 

Newspaper  Guild  of  Detroit  Local  22;  Prestrike 
strength,  450  newsroom  employees,  100  mainte¬ 
nance  woikers.  About  163  Guild  strikers  have 
returned  to  work. 

Graphic  Communications  International  Union 
Local  13N:  3(X)  pressroom  employees. 

Detroit  Typographical  Union  Local  18  (Commu¬ 
nications  Workers  of  America):  110  composing 
room  employees. 

Graphic  Communications  International  Union 
Local  298M:  22  engravers. 


Detroit  Mayor’s 
New  Spokesman 
Is  Freep  Striker 

I  lBWOrr  MAYOR  DENNIS  Archer,  who  has  fte- 
quntiy  sided  with  strikers  during  his  city’s  news¬ 
paper  labor  dispute,  named  a  striking  Detroit  Free 
-  -^^Kss  business  reporter,  Anthony  Neely,  as  his  new 
press  secretary. 

Neely,  36,  worked  at  the  Free  Press  from  1992 
until  the  strike  began  last  July  13.  He  previously 
worked  at  the  Star  Tribune  of  Mirmeapolis/St.  Paul 
and  the  Wichita  (Kan.)  Eagle. 


DETROIT’S  STRIKING  UNIONS  have  had  bigger  victo¬ 
ries  in  their  advertising  boycott  campaign  against 
the  Detroit  newspapers,  but  probably  none  as  imique  as 
when  they  targeted  ads  for  massage  parlors.  A  story  on 
the  advertising  situation  in  Detroit  appears  on  page  20. 
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Featherbedding: 
Fact  Or  Fiction? 


HEN  NEWSPAPER  EXECUTIVES  in  Detroit  describe  Heights  plant. 

the  way  the  papers  were  produced  before  the  During  negotiations  last  May,  weeks  before  the 
strike,  they  lean  on  one  word  redolent  of  labor/man-  July  13  beginning  of  the  strike,  Detroit  Newspapers 
agement  disputes  fought  decades  ago:  Featherbed-  senior  vice  president  of  labor  relations,  Timothy 
ding.  Kelleher,  threatened  to  outsource  all  inserting  to  a 

“The  featherbedding,  the  restrictive  work  rules  —  contractor  in  Allentown,  Pa. 

we  will  never  go  back  to  that,”  Detroit  News  editor  The  new  inserter,  Kelleher  said  at  the  time,  “is 
and  publisher  Robert  H.  Giles  said  in  an  interview.  operating  at  about  50%  of  the  efficiencies  we  have 
“This  strike  is  about  control  of  the  business,”  seen  at  other  papers  and  it  runs  with  about  35% 
Detroit  Free  Press  publisher  Heath  Meriwether  told  more  personnel  than  we  have  seen  at  other  pap- 
a  community  meeting  recently.  “We  now  have  1,400  ers.  We  have  been  discussing  this  for  about  two 
people  doing  the  work  that  took  2,000  before.”  years  . . .  but  apparently  there  is  little  interest  on 
“We  were,  without  question,  the  last  bastion  of  the  part  of  the  mailers”  in  improving  efficiencies, 
featherbedding  in  the  newspaper  industry,”  declared  Vega  said  that  repeated  attempts  to  improve  effi- 
Frank  Vega,  president  and  ciency  were  met  with  union  indifference  —  or 
chief  executive  officer  of  worse.  “The  unions  felt  we  had  to  get  their  permis- 
Detroit  Newspapers,  the  joint  sion  to  do  anything,”  Vega  said.  “You  know,  other 
operating  agency  for  the  two  unions,  like  the  UAW  [United  Auto  Woriters],  they 
papers.  have  participated  [in  labor/management  coopera- 

It  is  an  essential  element  of  tion]  programs  and  made  progress.  Our  unions 
the  management  position  in  actually  told  members  not  to  participate  with  us.” 
the  strike,  but  one  that  gets  lit-  Vega  also  charged  that  both  in  the  pressroom  and 
de  detailed  discussion  in  the  at  the  inserter,  there  was  a  “concerted  effort  to  slow 
media.  In  many  ways,  it  is  the  down  so  they  could  keep  more  presses  running, 
striking  journalists  of  the  And  more  presses,  of  course,  mean  more  manning.” 
Newspaper  Guild  who  are  “Slowdowns  were 
the  public  voice  of  the  dis-  universal,”  he  added. 
pute.  Free  Press  publisher  Mailers  and  pressmen 
Meriwether,  for  instance,  “all  sort  of  mysteri- 
made  his  comments  at  a  kind  ously  got  off  at  the 
aer  Guild  member.  Not  surpris-  same  time  ....  There 
d  circulation  issues  get  short  was  nobody  not  get- 
cumstances.  ting  his  piece  of  the 

It  both  sides  say  about  the  way  overtime  pie.” 

And  any  time  an 
inserter  line  began  to 
perform  to  its  rated 
efficiency,  Vega  said, 
that  line  would  suffer 
some  sort  of  malfunc- 
tion.  It  was  the  same  ^  j 
in  other  areas  of  the 
mailroom,  Vega  said. 

“I’ve  got  30%  fewer 
paper  handlers  han¬ 
dling  twice  as  many  _ 

rolls  —  and  they’re  not  break¬ 
ing  a  sweat.” 

Union  contracts  allowed 
either  extravagant  overtime 
earnings  —  or  excess  time 
off,  newspaper  officials  say. 

“If  a  pressman  wanted 
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MANAGEMENT'S  VIEW 

From  the  management  point  of  view,  it  is  a  sim¬ 
ple  matter  to  prove  that  union  featherbedding  was 
holding  the  newspapers  down:  Just  look  at  what 
has  happened  to  prodtiction  since  the  strikers  were 
replaced. 

For  instance,  Vega  said,  consider  the  inserting 
equipment.  It  is  true  that  the  drop  in  advertising  has 
dropped  the  volume  of  woric,  he  said. 

“But  the  productivity  per  hour  is  up  35%  to  50% 
—  with  basically  an  inexperienced  work  force.  It  is 
only  going  to  get  better,”  Vega  said. 

Indeed,  there  was  probably  nothing  that  irritated 
the  newspapers  more  than  what  they  say  was  the 
failure  of  the  mailers,  aTeamsters  union,  to  efficiently 
operate  the  $22  million  state-of-the-art  inserter  sys¬ 
tem  they  installed  two  years  ago  at  the  Sterling 


"This  strike  is  about  control  of 
the  business.  We  now  have 
1,400  people  doing  the  work 
that  took  2,000  before." 

—  Heath  Meriwether, 
publisher,  Detroit  Free  Press 
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to  ...  he  could  have  172  days  off  a  year  and  work 
193,”  Vega  said. 

Free  Press  publisher  Meriwether  told  the  com¬ 
munity  meeting  that  the  average  mailer  made 
$47,000  annually  and  the  average  circulation  man¬ 
ager  $57,000.  “These  are  not  the  [contract]  propos¬ 
als  of  a  company  out  to  bust  the  union,  and  those 
are  not  the  paychecks  of  a  mistreated  worit  force,” 
Meriwether  said. 

PRODUCTION  UNIONS’  VIEW 

“Featherbedding”  is  as  much  a  red  flag  to  the 
Detroit’s  newspaper  unions  as  it  is  to  the  newspa¬ 
pers’  executives.  It  is  an  accusation  union  officials 
and  members  portray  as  a  mixture  of  distortion  and 
historical  revisionism. 

Union  officials  note  the  newspaper  locals  agreed 
to  a  three-year  wage  freeze  in  1992  when  the  JOA 
was  still  losing  money.  And  they  say  they  agreed  to 
cut  the  jobs  of  about  300  people  in  the  three  years 
before  the  strike. 

“You’ll  never  hear  about  our  union  making  con¬ 
cessions  and  giving  up  people,”  said  Jim  St.  Louis, 
secretary/treasurer  of  Detroit  Mailers  Union,  a 
Teamsters  local. 

The  mailers  are  probably  the  deepest  font  of 
featherbedding  anecdotes  for  newspaper  managers 
—  and  St.  Louis  says  virtually  all  of  them  are  distor¬ 
tions.  Consider,  for  example,  the  accusations  that 
the  mailers  worked  to  blunt  the  efficiency  of  the 
new  inserter  equipment. 

“Hey,  we  realize  when  you  spend  $22  million  on 
automation,  you’re  going  to  be  automated.  Automa¬ 
tion  has  never  been  an  issue  for  us,”  St.  Louis  said. 

Indeed,  he  says,  union  members  and  officials 
repeatedly  offered  specific  suggestions  for  better 
operation  of  the  equipment.  “But  even  when  we 
offered,  they  didn’t  want  our  input,”  St.  Louis  said.  A 
Local  2040  leaflet  about  the  inserter’s  problems 
said  the  first  management/worker  meeting  on 
improving  production  was  not  held  until  last  May 
29,  five  weeks  before  the  strike. 

Suggestions  were  needed,  St.  Louis  said,  because 
the  equipment  was  unproven  —  and  was  plagued 
with  numerous  problems  that  could  be  attributed 
both  to  ordinary  start-up  difficulties  and  design 
problems.  “There’s  just  horror  story  after  horror 
story  about  the  production  problems,”  he  said. 

One  example:  For  months,  St.  Louis  said,  the  auto¬ 
matic  skid  storage  and  retrieval  system  was  mal¬ 
functioning  due  to  a  faulty  aim  of  the  guiding  beam. 
Rather  than  move  the  beam  a  few  inches,  managers 
insisted  on  dedicating  an  employee  to  putting 
masking  tape  on  the  skids  each  time  they  were 
moved  to  create  a  new  mark.  Only  when  an  outside 
consultant  also  made  the  re-aiming  suggestion,  St. 
Louis  said,  was  it  adopted. 

That’s  essentially  the  story  with  nearly  all  the 
woric  rules  Detroit  Newspapers  complain  about,  St. 
Louis  said.  They  were  created  by  the  company.  If 
there  were  big  opportunities  for  overtime  pay  or 
shortened  worit  schedules,  it  was  because  the  com¬ 
pany  offered  them,  the  unions  argue. 

“Nobody’s  giving  anybody  anything  if  a  guy  mak¬ 
ing  $16  an  hour  makes  $50,000  a  year.  It  doesn’t 
take  a  genius  to  see  how'  that  guy  made  $50,000,”  St. 


“Nobody's  giving  anybody  anything  if  a  guy  making 
$16  an  hour  makes  $50,000  a  year.  Most  people 
worked  —  and  it's  clear  from  their  paychecks  — 
more  time  than  they  were  required  [under  the 
contract],  sometimes  voluntary  and  sometimes 
because  [supervisors]  told  them  to.“ 

—  Jim  St.  Louis,  secretaryAreasurer  of  Detroit 
Mailers  Union,  a  Teamsters  local,  pictured  above 
at  a  picket  line  rally  with  his  son,  Ryan 

Louis  said.  “Most  people  woriced  —  and  it’s  clear 
from  their  paychecks  —  more  time  than  they  were 
required  [under  the  contract],  sometimes  voluntary 
and  sometimes  because  [supervisors]  told  them  to.” 

And  despite  the  problems  with  the  inserter 
equipment,  St.  Louis  said,  union  mailers,  for  one, 
were  efficient  newspaper  production  workers. 

“When  we  walked  out  of  there,  we  were  running 
at  industry  standards  and  above,”  he  said. 

St.  Louis  scoffs  at  Detroit  Newspapers’  assertions 
that  efficiency  has  improved  with  replacement 
workers.  For  one  thing,  he  said,  the  papers  are  now 
using  20  supervisory  personnel  to  work  on  the  line 
for  the  first  time  “So  right  off  the  bat,  there  are  20 
more  people  we  trained  who  are  doing  the  special¬ 
ized  worit.They  also  imported  experienced  people 
from  other  Gannett  papers,”  St.  Louis  said. 

More  important,  both  the  volume  and  the  com¬ 
plexity  of  the  inserts  has  declined  dramatically 
since  the  strike  began,  the  unions  say. 

Offering  before-and-after  internal  press  run  doc¬ 
uments  as  evidence,  St.  Louis  said  the  volume  of 
inserts  is  down  as  much  as  40%.  And  he  notes  that 
some  of  the  inserts  that  gave  union  mailers  their 
biggest  headaches  on  the  new  equipment  —  such 
as  a  Montgomery  Ward  product  and  the  spadia  on 
double  Sunday  comics  sections  —  have  been  elimi¬ 
nated  since  the  strike  began.  Even  the  Free  Press 
Sunday  rotogravure  is  gone,  St.  Louis  notes.  ■ 
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The  Detroit 
Sunday  Journal, 
founded,  funded 
and  staffed  by 
striking  Detroit 
newspapers 
employees, 
gives  them  some 
gratification 
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BY  MARK  FITZGERALD 


Strike 

Coverage 


NOT  SURPRISBVG  that  Detroit’s  newspaper 
strikers  would  accuse  the  papers  of  unbalanced  cov- 
rage. 

1  don’t  think  there’s  a  dime’s  worth  of  difference 
:tween  them,”  said  Roger  Kerson,  a  publicist  for 
le  unions.  “They’ve  turned  their  papers  into  house 
for  management ....  They’ve  abandoned 
any  pretense  of  balanced  rep>orting.” 

What  may  be  surprising,  though,  is  that  one  of  the 
papers,  the  Detroit  News,  sort  of  pleads  guilty  to  that 
—  with  an  explanation. 

Even  more  than  the  reporting  of  the  rival  Detroit 
Free  Press,  it  is  the  News’  coverage  that  infuriates 
strikers  and  their  supporters,  who  accuse  the  paper 
of  overemphasizing  the  labor 
dispute’s  sporadic  violence 
and  distorting  the  unions’  role 
in  it. 

But  News  editor  and  pub¬ 
lisher  Robert  H.  Giles  says  the 
paper  is  only  trying  to  bal¬ 
ance  the  too-sympathetic  cov¬ 
erage  the  strikers  get  from 
local  broadcasters. 

“We  have  covered  the 
strike  very  aggressively  and 
one  of  the  things  we  have 
■  ■  '  ■  focused  on  is  the  violence,” 

Giles  said  in  a  recent  inter¬ 
view  that  was  occasionally  punctuated  by  the 
chants  of  strikers  holding  a  rally  below  his  office 
window. 

“The  unions,  in  our  judgment,  really  have  had  a 
sort  of  platform  to  present  their  positions  without 
any  meaningful  challenge  ....  To  some  extent,  we 
feel  the  newspaper  has  to  balance  the  story,”  Giles 
said. 

For  instance,  Giles  com¬ 
plained  that  the  local  National 
Public  Radio  outlet,  WDET- 
FM,  had  until  recently  given 
a  “very,  very  sympathetic 
treatment  of  violence  that 
resulted  from  [strikers’l  illegal 
actions.” 

“Early  on  in  the  strike,  they 
took  a  very  sympathetic  posi¬ 
tion  about  the  violence .... 

For  a  long  time,  they  refused 
to  suggest  that  by  blocking 
the  trucks  trying  to  come  in 
and  out  of  Sterling  Heights 
[production  plant]  or  distrib- 


Who's 
objective  and 
who's  not 
—  it's  a  matter 
of  what  side 
you're  on 


Giles  argues 
local  TV  news  has 
also  taken  a 
pro-union  stance. 

Typically,  he  says,  their 
reports  concentrate 
on  unchallenged 
comments  from 
union  officials 
or  pickets 


ution  centers,  [strikers]  were  vit^ting  state  law,” 

Giles  said. 

“Oh,  that’s  just  bullshit,  and  you  can  quote  me  on 
that,”  said  WDET-FM’s  news  director,  Roger  Adams. 
“We’ve  been  round  and  round  and  round,  me  and 
Bob.  We  have  included  in  every  story  the  fact  that  by 
standing  in  front  of  gates,  the  strikers  are  violating 
state  laws  of  egress  and  ingress  into  a  business. 

“We  have  never  condoned  violence  and  we  point 
out  that,  yes,  the  strikers  are  violating  laws  . . .  but 
then  when  11  huge  semis  come  barreling  out  of 
[newspaper  plant]  gates  at  30  miles  per  hour  with 
picketers  two  feet  away  —  yes,  we’ll  say  that  is  reck¬ 
less  and  dangerous,”  referring  to  an  incident  this 
summer. 

Union  members,  recalling  the  incident,  cite  what 
they  say  was  reckless  disregard  for  the  safety  of  pick¬ 
ets  blocking  the  gate,  while  management  accounts 
emphasize  the  strikers’  attempts  to  smash  windows 
of  the  trucks  as  the  convoy  made  its  way  out  of  the 
plant. 

Adams  said  that  the  station’s  strike  coverage  has 
been  balanced.“If  you  took  all  of  our  coverage  in  the 
aggregate,  it’s  going  to,  in  the  final  analysis,  come  out 
pretty  close  to  [a]  50/50”  mix  of  stories  sympathetic 
to  labor  or  management. 

Giles  argues  local  TV  news  has  also  taken  a  pro¬ 
union  stance.  Typically,  he  says,  their  reports  con¬ 
centrate  on  unchallenged  comments  from  union 
officials  or  pickets.  Frequently,  no  newspaper  official 
is  contacted  for  comment,  he  added. 

“A  lot  just  goes  out  live.  There  is  no  editing,  no 
news  judgment,”  Giles  said.  One  TV  reporter,  he  said, 
referred  on-air  to  replacement  workers  as  “scabs.” 

“About  30%  of  the  people  who  work  in  this  build¬ 
ing  are  replacement  workers,”  Giles  said.  “Yet  they 
show  film  of  anybody  coming  out  and  refer  to  them 
as  ‘replacement  workers.’  ” 

Union  spokesman  Kerson 
says  he  sees  no  pro-labor  bias 
in  Detroit  broadcast  news; 
“Nobody  gives  us  a  free  ride. 
There  is  a  strong  presumption 
that  when  the  company  says 
something,  it’s  true.  And  there 
is  an  equally  strong  presump¬ 
tion  that  when  the  unions  say 
something  —  you’d  better 
check  it  out.” 

But  if  Giles  is  upset  at  other 
news  organizations,  union 
members  —  and  some  local 
(See  Cot>erage  on  page  44) 
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BY  DEBRA  GERSH  HERNANDEZ 


Whistle-blower 
Alleges  Retaliation 


N  FBI  SPECIAL  agent  alleges  the  Bureau  is  engaged 
in  a  campaign  to  destroy  his  career  because  he  is  a 
“w  histle-blower,”  who  is  suspected  of  leaking  infor- 
aation  to  the  news  media,  among  others. 

Department  of  Justice  spokesman  Carl  Stem 
caSed  that  charge  “absolute,  contrived  nonsense,” 
andAttomey  General  Janet  Reno  told  reporters  that, 
“Nothing  is  being  done  in  retaliation.” 

Frederic  Whitehurst,  a  supervisory  special  agent 
for  the  FBI,  recently  was  questioned  by  a  special 
independent  counsel  about  leaks  to  the  press. 

Stem  said  the  questioning  was  part  of  an  overall 
investigation  into  the  disclosure  to  Playboy  maga¬ 
zine  of  memos  written  by  Whitehurst  about  ongo¬ 
ing  investigations,  and  which 
contained  information  pro¬ 
tected  by  privacy  law. 

Stem  said  there  also  is  a 
separate  investigation  into 
Whitehurst’s  earlier  allega¬ 
tions  involving  the  FBI  crime 
lab. 

“Since  the  memos  were 
written  by  him,  he  obviously 
is  one  person  who  would  be 
questioned,”  Stem  said.  “We 
have  a  responsibility  to  try  to 
determine  how  that  informa¬ 
tion  was  passed  into  the 
hands  of  Plc^boy  magazine.” 

The  DoJ  first  learned  of  the 
media  leak  when  Playboy 
asked  it  to  verily  the  authen¬ 
ticity  of  the  documents.  Stem 
said,  emphasizing  that  the 
_______________  investigation  is  about  the  doc¬ 
uments,  not  Whitehurst. 

But  Whitehurst’s  attorney,  Stephen  M.  Kohn, 
called  that  “baloney,”  and  charged  that  when  infor¬ 
mation  about  Whitehurst,  some  of  which  he  said 
was  false,  was  leaked  to  Newsweek  magazine,  there 
was  no  investigation. 

“In  looking  through  that  stuff  [in  the  letter  from 
Playboy  to  DoJ],  there  is  nothing  about  confidential 
sources  and  methods.  There’s  nothing  in  it  that 
stmck  me  as  being  classified,”  Kohn  said. 

“There  is  stuff  in  it  that  people  would  be  talking 
about,”  he  added,  declining  to  specify,  but  calling  it 
“sensational  information”  about  problems  with  the 
FBI  crime  lab  in  more  than  one  case,  with  the 
“meat”  of  the  material  dealing  with  bombing  cases, 
which  are  Whitehurst’s  specialty. 

Kohn  added  that  he  was  “not  trymg  to  justify 


FBI  special  agent 
charges  Bureau 
is  attempting  to 
destroy  his 
career  by 
investigating  his 
suspected 
leaking  of 
information  to 
the  news  media 


whoever  leaked  this,”  and  said  that  Whitehurst 
“played  by  the  rules.” 

Stem  said  there  is  a  “whole  investigation  in  the 
Inspector  General’s  office  about  the  allegations  he 
[Whitehurst]  raised  about  the  FBI  crime  lab.  This 
new  element  has  to  do  with  an  investigation  of 
someone  to  find  out  how  documents  with  raw 
information  about  Department  of  Justice  employees 
were  sent  into  Playboy  magazine  .... 

“To  distort  and  contort  that  into  some  inquisition 
of  Frederic  Whitehurst  is  tabloid  mbbish.  1  wish  you 
wouldn’t  print  it,”  Stem  said  angrily. 

Giving  Playboy  “full  credit”  for  contacting  Justice 
about  the  documents.  Stem  said,  “Obviously,  when 
we  become  aware  they  have  documents  that  pri¬ 
vacy  laws  and  other  statutes  required  be  confiden¬ 
tial,  obviously  we  have  a  responsibility  to  investi¬ 
gate. 

“To  make  this  some  grand  inquisition  is  absolute 
tabloid  nonsense,”  he  continued.“Because  it  involves 
him,  is  he  supposed  to  be  immune  when  we  inquire 
about  information  taken  from  our  files?” 

But  Whitehurst’s  attorney  said  this  is  approxi¬ 
mately  the  sixth  time  AX^tehurst  has  been  investi¬ 
gated  since  1989,  when  he  first  disclosed  informa¬ 
tion  about  “misconduct”  in  the  FBI  lab  to  attorneys 
for  the  defense  in  a  case  Kohn  would  not  identify. 

“On  that  occasion,  it’s  beyond  any  doubt  that  he 
blew  the  whistle  on  serious  scientific  misconduct,” 
Kohn  said,  explaining  that  Whitehurst  “went  to  an 


In  a  1994  photo,  Frederic  Whitehurst  (center),  supervisory  special 
agent  of  the  FBI,  flanked  by  Mary  Jo  White,  U.S.  attorney  for  the 
Southern  District  of  New  York,  and  FBI  director  Louis  Freeh,  re¬ 
ceives  an  award  for  his  work  on  the  World  Trade  Center  bombing 
case.  The  photo  was  provided  by  the  National  Whistleblower 
Center. 
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Simpson  lawyer  to  help 
FBI  agent 


O  .J.  SIMPSON  ATTORNEY  John¬ 
nie  L.  Cochran  Jr.  has  agreed  to 
help  defend  FBI  supervisory  special 
agent  Frederic  Whitehurst  if  the 
agent  is  charged  criminally  for  leak¬ 
ing  information  to  the  news  media. 

In  a  letter  to  Attorney  General 
Janet  Reno,  Cochran  called  for  the 
lifting  of  limits  on  WTiitehurst’s  abil¬ 
ity  to  communicate  with  counsel  — 
discussing  case  details  could  be  con¬ 
sidered  unauthorized  disclosure,  for 
the  Justice  Department  to  disqualify 
itself  from  further  investigation  of 
Whitehurst,  and  for  the  investigation 


to  be  terminated  altogether. 

Although  Whitehurst  counsel 
Stephen  M.  Kohn  said  Cochran’s 
“participation  has  nothing  to  do 
with  O.J.,’’Whitehurst  was  ready  to 
testify  for  Simpson’s  defense  team 
about  the  poor  quality  and  prosecu¬ 
torial  bias  of  the  FBI  crime  lab,  and 
one  technician,  in  particular. 

But  Superior  Court  Judge  Lance  A. 
Ito  barred  Whitehurst  from  testifying 
near  the  trial’s  conclusion,  ruling 
that  such  testimony  would  confuse 
tlie  jury  and  waste  the  court’s  time. 

—  Debra  Gersh  Hernandez 


expert  for  the  defense  and  explained 
some  of  the  problems  that  the  person 
they  were  about  to  call  to  the  stand  had.” 

Whitehurst  was  suspended  for  a  week 
and  placed  on  six  months’  probation  for 
that  action,  according  to  Kohn. 

Kohn  said  Whitehurst  also  has  been 
mvestigated  for  allegedly  going  to  Con¬ 
gress,  which  he  would  neither  confirm 
nor  deny;  for  refusing  to  sign  a  Bureau- 
created  list  of  his  “concerns”;  for  fitness 
for  duty;  and  for  ‘  blowing  the  whistle”  on 
elements  of  the  World  Trade  Center 
bombing  investigation,  leading  certain 
lab  tests  to  be  scuttled. 

According  to  Kohn,  throughout  these 

"7b  distort 

and  contort  that  into 
some  inquisition  of 
Frederic  Whitehurst 
is  tabloid  rubbish. 

I  wish  you 
wouldn't  print  it” 
Stern  said  angrily 

investigations,  Whitehurst  has  received 
exemplary  performance  reviews  from 
his  fellow  scientists,  even  though  the 
Bureau  has  undertaken  a  “whisper”  cam¬ 
paign  that  is  used  against  him. 

“The  current  use  of  the  SIC  [special 
investigative  counsel]  to  re-create  a 
plumber’s  unit  in  the  Justice  Department 
and  ‘stop  the  leaks’  to  the  press  is 
wrong,”  Kohn  wrote  in  a  letter  to  Attor¬ 
ney  General  Reno. 

“There  is  no  basis  within  the  U.S.  Con¬ 
stitution  or  our  system  of  government  to 
keep  the  allegations  outlined  in  that  let¬ 


ter  secret,”  Kohn  wrote. 

Kohn  said  Whitehurst  plans  to  ask 
President  Clinton  to  initiate  proceedings, 
as  outlined  in  an  obscure  statute. 

SPJ  assists 
JFK  reporter 

Anew  Orleans  television  reporter, 
who  was  found  guilty  of  contempt 
of  court  for  revealing  the  names  of  grand 
jury  witnesses  who  testified  more  than 
20  years  ago  during  an  investigation  of 
President  Kennedy’s  assassination,  has 
been  promised  support  from  the  Society 
of  Professional  Journalists. 

Richard  Angelico  of  WDSU-TV  was 
fined  $100  and  sentenced  to  a  three- 
month  suspended  jail  term  for  violating 
Louisiana’s  law  protecting  the  secrecy  of 
grand  jury  records.  He  plans  to  appeal. 

Angelico  received  the  documents 
from  a  former  employee  in  the  district 
attorney’s  office,  who  was  ordered  to 
destroy  them  in  1974  to  create  more 
office  space.The  DA  office  staffer,  realiz¬ 
ing  the  historical  importance  of  the  doc¬ 
uments,  took  them  home.  He  contacted 
Angelico  after  the  DA  told  the  federal 
Assassinations  Records  Review  Board  in 
June  that  the  records  had  disappeared 
during  a  previous  administration. 

SPJ  gave  Angelico  $100  to  cover  the 
fine  and  plans  to  follow  his  appeal. 

SPJ  president  G.  Kelly  Hawes  of  the 
Muncie  (Ind.)  Star,  said  that  Angelico 
“acted  as  any  responsible  reporter 
should.  He  was  given  information  con¬ 
cerning  a  deposition.  He  took  that  infor¬ 
mation  and  reported  it  to  the  public.” 


To  Improve 
Your  News 
Readership, 
Use 

Graphic 

Language. 

In  the  beginning  was  the  written  word. 
But  that  was  the  beginning. 

Today,  newspapers  speak  volumes  not 
only  with  words,  but  with  engaging 
graphics,  photography,  design,  and 
typography. 

Any  and  all  of  these  elements  can 
attract  readers.  How  to  make  them  fit 
with  one  another  is  the  cornerstone 
of  the  WE.D.  (Writing,  Editing,  Design) 
concept  taught  at  The  Poynter  Institute. 

Poynter  W.E.D.  seminars  often 

■  Preparatory  lectures  exploring  the 
individual  crafts  involved  in  gathering 
and  presenting  the  news, 

■  Group  discussions, 

■  Hands-on  team  projects, 

■  Analysis  of  the  best  W.E.D.  work  in 
newspapers  in  the  UB.  and  abroad, 

■  Individual  critiques. 

If  you  are  a  senior  editor,  copy  editor, 
photographer,  writer,  or  a  graphics  or 
design  specialist,  you  will  want  to 
attend  this  seminar,  offered  fiar  the  first 
time  away  from  our  St.  Petersbuig  site. 


Attention  Journalists 
IN  THE  Southwest  UJS. 

Newspaper  Writing,  Editing, 

&  Design:  Working  in  Teams 
MAY  19-24, 1996 
is  being  held  at  the 
Scottsdale,  Arizona 
Embassy  Suites  Resort 

Application  Deadline:  April  1 
For  an  application  or  more  informa¬ 
tion,  contact  Martha  Daughtry. 

B  The  Poynter  Institute 

801  Third  street  South  ■  St.  Petersburg,  FL  33701 
Phone;  (813)  821-9494B  Fax:(813)896-6703 

The  Pester  Institute  maintains  empl(^n>ent  practices  and  ad- 
I  mission  policies  that  do  not  discriminate  on  the  basis  of  race. 

I  color,  religion,  gender,  age.  national  origin,  or  physical  disability. 
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She  succeeds 
CHARLES 
COCHRANE, 

who  was  appoint¬ 
ed  publisher  of  the 
Yakima  (Wash.) 
Herald-Republic. 


NBAlPATnSON 


LISA  A.  SEAL, 

major  accounts 

manager  at  the  Bucks  County  Courier 
Times,  Levittown,  Pa.,  has  been  promot¬ 
ed  to  advertising  and  marketing  direc¬ 
tor  for  Calkins  Newspapers,  Levittown. 

NEAL  PATTESON,  managing  editor  at 
the  Albuquerque  (N.M.)  Tribune,  has 
been  named  news  editor  at  the  Seattle 
Post-Intelligencer. 
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ASNE  board 
candidates 


Twelve  members  of  the  American 

Society  of  Newspaper  Editors  have 
been  selected  to  run  for  six  seats  on  the 
association’s  board  of  directors.  They 
will  be  chosen  during  the  annual  con¬ 
vention  in  April. 

The  candidates  are;  Richard  Aregood, 
editorial  page  editor,  Star-Ledger, 
Newaric,  N.J.;  John  S.  Carroll,  editor, 
Baltimore  5Mn;  Timothy  J.  Gallagher,  edi¬ 
tor,  the  Ventura  County  (Calif.)  Star, 
Deborah  Howell,  editor,  Newhouse 
News  Service;  Michael  J.  Jacobs,  editor. 
Grand  Forks  (N.D.)  Herald-,  BUI  Kovach, 
curator,  the  Nieman  Foimdation, 
Cambridge,  Mass.;  Ralph  E.  Langer,  exec¬ 
utive  editor,  Dallas  Morning  News', 
Linda  C.  Lightfoot,  executive  editor. 
Baton  Rouge,  La.,  AdtxKOte-,  Maxine  L. 
Lynch,  managing  editor/personnel, 
Cleveland  Plain  Deafer,  Tim  J.  McGuire, 
editor/general  manager,  Minneapolis 
Star  Tribune-,  Richard  A.  Oppel,  editor, 
Austin  (Texas)  American-Statesman-, 
and  Mike  Pride,  editor.  Concord  (N.H.) 
Monitor. 

Gallagher,  Howell,  McGuire  and 
Oppel  are  incumbents. 

Although  each  election  usually  sees 
only  five  vacancies,  a  sixth  was  created 
this  year  when  Colorado  Springs 
Gazette  Telegraph  editor  N.  Christian 
Anderson  IB  became  an  ASNE  officer. 
The  term  of  the  sixth  seat  wiU  fiU  the 
remainder  of  Anderson’s  tenure. 


ELIZABETH  AVSTER,  an  editorial 
writer  who  has  concentrated  on  nation¬ 
al  affairs  at  the  Cleveland  Plain  Dealer, 
has  been  named  a  regular  columnist  for 
the  newspaper. 

AFI-ODELIA  E.  SCRUGGS,  who 

has  covered  neighborhood  issues,  the 


criminal  justice  system  and  education, 
also  was  named  a  regular  columnist  for 
the  Plain  Dealer. 


ALBERT  •*BO”  SMITH,  general  man¬ 
ager  at  the  Kane  County  Business 
Journal,  St.  Charles,  Dl.,  has  been  named 
operations  manager  at  the  McHenry 
(fil.)  Star. 

He  succeeds  RICK  TADEN,  who 
was  appointed  ach'ertising  sales  manag¬ 
er  of  Sun  Publications  in  Naperville, 

Ind.  Both  operations  are  part  of  Copley 
Press. 

JILL  L  KLEPPE,  a  Staff  writer,  was 
promoted  to  editor. 


DEBORAH  D.  FROL,  general  manager 
of  Mirror,  a  Seattle  Times  Co.  subsidiary 
publication  targeted  to  youth  audi¬ 
ences,  has  been  named  publisher  of  the 
WaUa  Walla  (Wash.)  Union-Bulletin. 


JAMES  J.  STEPHANAK,  retail  adver¬ 
tising  manager  at  the  Harrisburg,  Pa., 
Patriot-News,  has  been  named  advertis¬ 
ing  director. 

He  succeeds  LARRY  R.  DODGE, 

who  was  appointed  sales  and  market¬ 
ing  director  at  the  eight  Booth 
Newspapers  in  Michigan.  Advance 
Publications  owns  all  nine  newspapers. 


JAMES  STTSPHANAK 


USA  SEAL 


PATRICK  T. 

0*BRIEN,\ice 
president  and 
chief  financial  offi¬ 
cer  at  the 
Associated  Press, 
has  been  promot¬ 
ed  to  senior  vice 

,  ,  .  ^  PATRICK  O’BRIEN 

president  and  chief 
financial  officer. 

VINALABISO,  49,  executive  photo 
editor,  was  named  a  vice  president. 

TOM  BRETTINGEN,  47,  deputy 
director  of  business  development  and 
executive  director  of  AdSend,  was 
appointed  director  of  business  develop¬ 
ment. 

SIEVE  ROSENFELD,  49,  assistant 
business  editor,  was  named  AP’s  deputy 
business  editor. 

TERRY  LEONARD,  48,  a  newsman 
in  Nairobi,  was  appointed  bureau  chief 
in  Johaimesburg. 

RICH  HARRIS,  32,  Cleveland  corre¬ 
spondent,  was  named  correspondent  in 
charge  of  the  Sacramento,  Calif.,  bureau. 

JEAN  PAGEL,  28,  correspondent  in 
Lubbock, Texas,  was  appointed  corre¬ 
spondent  in  charge  of  theThlsa,  Okla., 
bureau. 

DAVID  SHARP,  29,  a  newsman  in 
the  Portland,  Maine,  bureau,  becomes 
AP  correspondent  in  Morgantown, 
W.Va. 


NEWSPEOPLE  IN  THE  NEWS 


COMPILED  BY 


IAN  K.  ANDLRSOh 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


Lee  Dirks 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


Owen  Van  Essen 


123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


BY  MARK  FITZGERALD 


Royko  Again  Roils 
A  Minority  Group 


?THE  past  year,  Chicago  Tribune  columnist  Mike 
ioyko  has  managed  to  offend  an  impressively 
liverse  range  of  groups:  gays,  police,  Croation  Amer- 
cans,  women  and  African  Americans. 

Now,  yet  another  group  is  calling  for  his  dismissal: 
^any  C;hicago  Mexican  Americans  want  Royko  fired 
gr  a  Feb.  27  column  that  insulted  and  stereotyped 
Mexicans  on  both  sides  of  the  border. 

“Let  us  be  open  about  this,”  Royko  wrote  in  the 
column.“There  is  no  reason  for  Mexico  to  be  in  such 
a  mess  except  that  it  is  run  by  Mexicans,  who  have 
cleariy  established  that  they  don’t  know  what  the 
heck  they  are  doing.  Just  name  one  thing  that  Mex¬ 
ico  has  done  this  century  that  has  been  of  any  gen¬ 
uine  use  to  the  rest  of  this 
planet.  Besides  giving  us 
tequila.” 

Two  days  later,  Royko 
wrote  a  column  “apologizing” 
in  the  same  satiric  tones  of 
the  original  piece.  He  also  sug¬ 
gested  that  Mexican  Ameri¬ 
cans  hadn’t  actually  read  the 
piece  because  he  received  no 
complaints  until  the  paper 
had  been  on  the  stands  for  14 
hours. 

“Not  until  Hispanic  [radio] 
broadcasters  lifted  words  and 
lines  out  of  context  did  the  salsa  suddenly  hit  the 
fen,”  Royko  said. 

The  satire  of  column  and  apology  fell  a  little  flat 
for  many  Mexican  Americaas.  Some  of  them  reacted 
by  organizing  a  boycott  of  both  the  Tribune  and  its 
Spanish-language  free  weekly,  Exito. 

“I’m  disappointed  he  would  say  such  things 
when  he  or  his  family  are  immigrants  themselves. 
This  is  a  nation  of  immigrants,”  Dan  Guerrero,  a  west 
Chicago  student,  said  at  a  protest  rally  in  front  of  Tri¬ 
bune  Towers.  More  than  1,000  people  attended  the 
rally,  which  frequently  erupted  with  chants  demand¬ 
ing  respect  from  Royko  and  the  Tribune. 

Demonstrators  dumped  bales  of  Tribune  and 
Exito  copies  at  the  door  of  the  newspaper.  One 
huge  banner  depicted  Royko  as  a  pilgrim  burning  a 
Mexican  at  a  stake.  In  his  hand  is  a  bottle  of  tequila. 

Speakers  during  the  rally  made  frequent  refer¬ 
ences  to  alcohol.  “We  are  protesting  against  this  lit¬ 
tle  man  who  is  nothing  more  than  a  drunk  and  a 
degenerate  ...  a  person  without  scruples,”  Rodrigo 
Malgarejo,  leader  of  Mexican  Students  de  Aztlan  at 
the  University  of  Illinois  at  Chicago,  told  the  crowd 
in  Spanish. 


The  Tribune,  which  had 
stayed  silent  when  gays  and 
blacks  were  demanding 
Royko’s  dismissal,  defended 
the  columnist  in  a  statement 
released  Feb.  29. 

“The  column . . .  was  politi¬ 
cal  satire.  It  was  well  within 
the  confines  of  irony.  Anyone 
who  has  read  Royko  over  the 
past  30  years  knows  he  is  not 
reluctant  to  speak  sharply  and 
sarcastically.  We  recognize 
that  some  people  were 
offended  by  Royko’s  column 
and  regret  that  they  have  mis¬ 
interpreted  the  intent,”  the 
statement  said. 

It  hasn’t  been  a  very  good 
year  for  the  64-year-old 
Royko.  Last  May,  he  pleaded 
guilty  to  drunken  driving, 
resisting  arrest  and  failure  to 
yield.  He  was  fined  $1,600, 
sentenced  to  two  years  pro¬ 
bation  —  with  the  requirement  he  abstain  from 
alcohol  during  the  period  —  and  required  to  per¬ 
form  80  hours  of  community  service. 

A  few  weeks  later,  however,  the  police  report  of 
Royko’s  December  1994  arrest  turned  up  and  was 
widely  disseminated  in  the  gay  press.  It  portrayed  an 
extremely  intoxicated  and  belligerent  Royko  spout¬ 
ing  profenities,  threatening  to  urinate  in  the  middle 
of  a  police  holding  area  and  lamely  attempting  to 
throw  a  punch  at  an  arresting  police  officer.  What 
infuriated  gays  and  lesbians,  however,  was  his 
repeated  slurs  at  the  officers  and  paramedics. 

This  January,  Royko  riled  African  Americans  with 
a  column  about  “the  unusual  names  that  many 
blacks  select  for  their  children.” 

“I  suspject  that  a  personnel  officer  at  a  corpora¬ 
tion  might  be  more  inclined  —  all  things  being 
equal  —  to  lean  toward  hiring  an  accountant  named 
Arthur  Smith  rather  than  one  named  Wanakumba 
Smith.  It  just  looks  neater  on  a  business  card,”  he 
wrote.  Royko,  whose  column  appjears  Tuesday 
through  Friday,  wrote  a  rare  Monday  column  to  apol¬ 
ogize  for  that  piece. 

Royko,  whose  column  first  appeared  in  the  old 
Chicago  Daily  News  in  1963,  hinted  in  his  Feb.  29 
piece  that  he  may  be  ready  to  call  it  a  career:  “A  res¬ 
ignation?  Very  soon,  but  not  quite  yet.  I  have  my  own 
schedule  for  retirement.”  ■ 


Mexican 
Americans  hold 
protest  rally 
outside  the 
Chicago  Tribune 
building 


“A  resignation?  Very  soon,  but 
not  quite  yet.  I  have  my  own 
schedule  for  retirement* 

—  Mike  Royko,  Chicago 
Tribune  columnist 
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BY  MARK  FITZGERALD 


out  of  the  paper  immediately  after 
the  strike  began,  are  back. 

Newspaper  offtcials  say  advertising 
linage  is  at  about  80%  of  prestrike  lev¬ 
els  —  a  figure  unions  vigorously  dis¬ 
pute. 

“Advertising  is  down  about  20%, 
give  or  take  [a  few  percentage 
points]  the  weather,”  Frank  Vega,  pres¬ 
ident  and  chief  executive  ofiicer  of 
Detroit  Newspapers  said  in  an  inter¬ 
view. 

“Given  that  30%  of  the  households 
in  this  maiket  are  very  strongly  tied 
to  labor,  we’re  pretty  much  where  we 
anticipated  we  would  be,”  Vega 
added.  “We’re  not  surprised  —  and 
we’re  not  discomforted.” 

Vega  argues  that  the  only  cate¬ 
gories  that  remain  persistently  down 
since  the  strike  —  food,  financial  insti¬ 
tutions  and  auto  dealers  —  are  those 
too  entangled  with  union  obligations 
to  advertise. 

“Unions  sit  on  so  many  boards 
around  here,”  Vega  said  to  explain  the 
paucity  of  banking  ads. 

As  for  supermarkets,  the  joint  oper¬ 
ating  agency  chief  argues  that  they 
are  not  advertising  out  of  fear  of 
work  slowdowns  at  their  heavily 
unionized  warehouses. 

“But  they’ll  be  back,  E)ecause  at 
some  point  they  are  going  to  have  to 
move  the  needle  —  and  we  move  the 
needle,”Vega  said. 

Similarly,  Vega  blames  union  vandal¬ 
ism  for  scaring  some  auto  dealers  out 
of  the  paper.  But  even  here,  he  says, 
the  advertising  is  not  down  so  much. 

“We  had  180  [dealerships]  prior  to 


DFraOIT’S  STRIKING  UNIONS  have 
had  bigger  victories  in  their  advertis¬ 
ing  boycott  campaign  against  the 
Detroit  Free  Press  and  Detroit  News, 
but  probably  none  as  unique  as  when 
they  targeted  ads  for  massage  parlors. 

“We  handed  out  leaflets  to  customers  in  the 
parking  lot  that  said  we  would  take  down  their 
license  plate  numbers  so  we  could  send  informa¬ 
tion  to  their  home  about  the  newspaper  strike,”  Jim 
St.  Louis,  secretary/treasurer  for  Detroit  Mailers 
Local  2040,  a  Teamsters  union,  recalled  with  a 
straight  face. 

“Well,  people  were  flying 
I||||(|||I||D|^  out  of  the  parking  lots  and 
[massage  parlor]  managers 
were  saying.  We’re  pulling 
our  advertising  tomorrow,’  ” 
the  Teamsters  official  said, 
allowing  himself  a  chuckle. 

From  the  beginning  of 
the  strike,  July  13,  both 

||||||■l||■  sides  have  aggressively  pur- 

sued  advertisers  —  the 
newspapers  to  draw  them 
in  and  the  unions  to  keep 
them  out. 

Both  sides  can  claim  victories. 

The  union’s  action  on  massage  parlors  —  which 
cut  the  typical  display  of  sex-oriented  ads  on  the 
sports  sections  from  about  a  third  of  a  page  before 
the  strike  to  about  an  eighth  of  a  page  these  days 
—  is  symbolic  of  campaigns  that  have  had  some 
success  in  discouraging  auto  dealers,  financial  insti¬ 
tutions  and,  especially,  supermarkets. 

But  it  is  also  true  that  advertising  has  rebounded 
in  the  two  pajjers  from  the  first  few  weeks  after 
the  strike  when  the  only  product  coming  out  of 
the  Steriing  Heights  production  plant  was  a  thin 
combined  edition  of  the  Free  Press  and  News.  Big 
advertisers  like  Sears  and  Kmart,  who  had  stayed 


following  the  start  of  the  union  boycott  campaign,  the  ads  were  down  to  a  handful  across  the  bottom  of  a  page. 
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the  strike,”  he  said.  “We  have  130  to  140.  Once 
again,  it’s  a  war  of  attrition  to  a  point.” 

On  the  front  line  of  that  war,  are  strikers  like 
James  Boucher,  who  on  a  recent  day  stood  in  a 
freezing,  driving  rain  to  leaflet  Champion  Chrysler 
in  suburban  Clinton  Township.  As  at  other  dealer¬ 
ships,  the  leaflets  include  the  dealer’s  price  of  each 
model  —  a  fact  Boucher  says  irritates  auto  sellers 
to  no  end. 

“The  dealers  say  they  just  want  to  be  neutral.  We 
just  want  them  to  remain  neutral,  too  —  by  staying 
out  of  the  paper,”  said  Boucher,  an  18-year  veteran 
mailer. 

Since  the  strike,  the  unions  have  conducted  a 
kind  of  rolling  campaign  that  switches  ad  cate¬ 
gories  from  time  to  time.  In  the  downtown  Detroit 
strike  headquarters,  for  instance,  one  room  is 
almost  entirely  taken  up  with  leaflets  aimed  at 
dozens  of  varying  targets,  such  as  Kmart,  Art  Van 
Furniture  and  CompUSA. 

In  earty  February,  the  target  was  auto  dealers  — 
because  auto  workers  would  soon  be  getting  their 
bonus  checks.  The  United  Auto  Woikers,  in  fact,  is  a 
strong  supporter  of  auto  boycott  —  something  that 
Detroit  Newspapers  head  Vega  says  he  simply  can¬ 
not  understand. 

“The  UAW  sends  Chrysler  people  to  Chrysler 
[dealerships]  to  tell  people  not  to  buy  Chry  slers,” 
Vega  said  with  a  shake  of  his  head. 

“We’re  not  telling  people  not  to  buy  Chryslers,” 
striker  Boucher  said.  “We’re  just  saying  buy  it  from 
a  dealer  who’s  not  in  the  paper.” 

According  to  the  union,  more  than  90  dealers 
have  stopped  advertising  in  the  newspaper  since 
the  strike  began. 

However,  Champion  Chrysler,  where  Boucher 
and  his  colleagues  were  leafleting,  is  not  among 
them.  In  feet,  the  dealer  has  filed  a  complaint  that 
the  unions  are  conducting  an  illegal  secondary 
boycott. 

Champion  officials  could  not  be  reached  for 
comment,  but  a  salesman.  Rich  Volkening,  said  in 
an  interview  that  the  leafleting  has  not  noticeably 
slowed  traffic  into  the  showroom. 

The  unions  back  their  claim  that  advertising 
remains  down  substantially  by  producing  press 
order  forms  spirited  out  of  the  Sterling  Heights 
plant  by  sympathetic  nonunionized  employees. 

St.  Louis  compared  sheets  for  comparable 
Sundays  this  January  and  before  the  strike  in 
January  1995.  In  the  1996  insert  order,  for  instance, 
there  was  a  single  24-page  tab  from  Valassis 
Communications  while  in  1995,  there  were  two 
Valassis  tabs  totaling  54  pages.  Valassis  recently 
began  inserting  in  six  new  suburban  newspapers 
to  compensate  for  News  and  Free  Press  circulation 
lost  to  the  strike. 

“We  believe  total  insert  numbers  are  down  over 
40%,”  St.  Louis  said. 

But  in  the  Lafayette  Boulevard  offices  of  Detroit 
Newspapers,  Vega  argues  the  strike  has  actually 
enhanced  the  papers’  advertising  prospects. 


Food  advertisers,  for  instance,  want  lots  of  zones,  Vega 
noted. 

“But  because  of  the  union  restrictions,  we  haven't  been 
able  to  accommodate  them.  Now  we  can,”  Vega  said. 

Plans  are  in  the  works,  he  said,  for  “TMC-type  delivery”  with 
many  zoning  capabilities. 

Time  is  on  the  side  of  the  News  and  Free  PressNegfi  said. 

“Hey,  people  have  to  stay  in  business,”  he  added. 


B.E.T.  Weekend 
Debuts 

WEEKEND,  A  quarterly  nugazine  insert  geared 
“•inward  an  African-American  audience  (E&P,  Dec.  9, 
B^5),  debuted  on  Feb.  18. 

The  magazine  is  a  result  of  a  partnership  between 
the  New  York  Daily  News  and  Black  Entertainment 
Television,  a  cable  television  network  owned  by 
B.E.T.  Holdings  Inc.,  with  programming  aimed 
toward  an  African-American  audience. 

Newspapers  scheduled  for  insertion  during  its 
introductory  year  include:  the  Atlanta  Journal- 
Constitution,  Chicago  Sun-Times,  Sunday  Detroit 
News  and  Free  Press,  Michigan  Chronicle,  St.  Louis 
Post-Dispatch,  the  Washington  (D-C.)  Informer,  and 
the  New  York  Daily  News. 

For  its  first  year,  advertisers  are  guaranteed  a  cir¬ 
culation  of  800,000  readers.  The  premiere  issue 
included  advertisers  such  as  American  Express, 
Clorox  Co.,  HBO,  Hilton  Hotels  and  Resorts,  Philip 
Morris  Companies/Philip  Morris  USA,  Spiegel/E- 
Style  and  Pro-line. 

Editorial  content  and  production  for  the  maga¬ 
zine  will  be  provided  by 
B.E.T.  Holdings  Inc.,  and  the 
New  York  Daily  News  will  be 
responsible  for  distribution 
and  printing. 

B.E.T.  Weekend  will  be  dis¬ 
tributed  to  zoned  areas  with  a 
high  population  of  African- 
American  readers  between 
the  ages  of  25-45,  with  an 
income  of  $35,000  and  over. 

The  premiere  issue  con¬ 
tained  a  feature  on  Angela 
Bassett,  Dorothy  West’s  mem¬ 
ories  of  the  Harlem 
Renaissance,  law  professor 
Derrick  Bell’s  take  on  the 
100th  anniversary  of  Plessy  vs.  Ferguson,  a  look  at 
designer  Patrick  Robinson  (Arme  Klein),  Stephon 
Marbury’s  “hoop  dreams,”  and  also  explored  a 
church  in  Chicago. 

Regular  features  will  include  “Pulse,”  a  travel  col- 
uixm  geared  toward  the  African-American  communi¬ 
ty,  “Cybersoul,”  which  follows  the  latest  trends  of 
blacks  on  the  Internet,  and  a  column  dealing  with 
spirituality.  — Laura  Reina 
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BY  M.L.  STEIN 


Reader 

Boycott 

jboYCOTT  OF  the  Casper,  Wyo.,  Star-Tribune  by  a  “But  the  next  week,  they’ll  come  out  and  bash  us 
y^eep  nuichers’  group  is  having  only  a  “minimal”  again,”  he  said.  “And  they  find  fault  with  any  bill  in 
/  ^fcct  on  the  paper’s  circulation,  its  editor  said.  the  legislature  introduced  by  anyone  connected 

/  Wyoming  Wool  Growers  Association  with  the  livestock  industry.  We  don’t  want  to  fight 

issued  a  recent  statement,  charging  the  with  the  Star-Tribune',  we  just  want  to  be  treated 
/  St^Sribune  with  having  an  “anti-natural  resource,  fairly.  Our  people  don’t  have  the  journalism  skills  to 
ant®6estock  industry  agenda.”  match  them  in  the  paper,  but  they  should  realize  we 

In  addition  to  the  boycott,  the  association  said  its  are  important  to  our  local  communities  and  the 
staff  will  no  longer  take  questions  from  Star-Tribune  state  as  a  whole.” 

reporters  or  cooperate  with  the  paper  in  any  way  A  Star-Tribune  story  on  the  boycott  said  WWGA 
“until  assurances  are  received  . . .  that  its  anti-nat-  cited  a  long  list  of  “grievances”  against  the  paper, 
ural  resource  industry  campaign  and  agenda  has  “I  would  be  interested  in  knowing  their  specific 
ceased,  and  all  future  reporting  of  resource  issues  is  charges,”  responded  Star-Tribune  publisher  Rob 
feir,  accurate  and  balanced  . . . .”  Hurless. 

WWGA  asked  its  approxi-  Hipschman  also  said  he  had  seen  no  list  of  griev- 
mately  2,000  members  to  can-  ances  and  declared  that  he  stands  behind  the  “accu- 
cel  their  subscriptions  to  the  racy,  fairness  and  objectivity”  of  the  newspaper’s 
Star-Tribune  to  protest  its  staff. 

policies.  However,  the  editor  said  he  will  meet  with 

What  “campaign,  what  AXWGA  representatives  in  mid-March, 
agenda?”  asked  a  puzzled  “I  don’t  understand  their  complaint,  but  I  am  con- 
David  Hipschman,  editor  of  cemed  when  any  segment  of  our  readership  Ls 
the  Star-Tribune,  Wyoming’s  upset  about  the  paper,”  he  said, 
only  statewide  newspaper.  Meanwhile,  he  went  on,“Despite  tfie  boycott,  I  fiilly 

Hipschman,  former  interna-  intend  to  eat  lamb  and  beef  and  put  petrochemicals 
tional  editor  of  the  San  Fran-  in  the  gasoline  tanks  of  my  various  veliicles.” 
cisco  Chronicle,  told  E&P'. 

“I’ve  only  been  on  this  job 
since  February  l,but  I’ve  read 
a  number  of  back  issues  and 
I  can’t  see  where  they  have  a 
legitmate  leg  to  stand  on.” 

The  editor  said  he  knows  of  no  anti-natural 
resource  or  anti-livestock  industry  campaign  the 
paper  has  conducted.  Hipschman  noted  the  Star-Tri¬ 
bune  has  an  Open  Spaces  section  in  which  staff  and 
freelance  columnists  write  about  natural  resources 
and  other  environmental  matters. 

“But  the  section  is  cleariy  mariced  as  opinion  and 
all  points  of  view  are  presented,”  he  said.  “I  think 
what  we  have  here  is  a  problem  common  to  news¬ 
papers  everywhere:  There  are  people  who  can’t  tell 
the  difference  between  the  news  and  the  editorial 
pages.” 

The  Billings  (Mont.)  Gazette  quoted  WWGA 
president  Truman  Julian  as  saying  about  the  Star-Tri¬ 
bune'.  “They  constantly  blast  away  at  us  and  they 
seem  to  get  enjoyment  out  of  it.” 

In  an  interview  with  E&P,  Julian,  a  sheep  rancher, 
said  he  and  other  members  have  attempted  to 
resolve  his  organization’s  differences  with  the  Star- 
Tribune  by  inviting  some  of  its  staff  writers  to  their 
ranches  “to  tell  our  side  of  the  story.” 
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Media  mergers 

lAL  MEDIA  AND  content  services  mergers  and 
acquisitions  soared  181%  in  1995,  reaching  a  record 
5^  transactions,  according  to  the  media  financial 
ajPiser  Broadview  Associates,  located  in  Fort  Lee, 
N.J. 

The  value  of  these  deals  climbed  92%  to  $20.5 
billion. 

North  American  transactions  rose  123%  to  243, 
having  a  combined  value  of  $12.8  billion,  a  44% 
increase. 

The  top  five  North  American  transactions 
accounted  for  52%  of  the  region’s  business.  These 
deals  included  Gannett  Co.  Inc.’s  acquisition  of  Mul¬ 
timedia  Inc.  and  Softbank  Corp.’s  purchase  of  the 
Ziff-Davis  Publishing  Group. 

“The  melding  of  technology  and  publishing 
industries  forged  transactions  and  numerous  minor¬ 
ity  investments  by  the  country’s  leading  newspa¬ 
per,  book  and  magazine  publishers  such  as  Tribune 
and  Time  Warner  in  Internet,  entertainment  and 
educational  software  companies,”  said  Broadview 
managing  director  L.  Mark  Stone. 


Wyoming 
Wool  Growers 
Association 
complains 
about  Casper 
Star-Tribune 
coverage 


Special  Editorial 


Pullout  Section 


THE  EXPANDING  ROLE  OF  PREPRESS 
AN  IMPORTANT  TOPIC 


Prepress  today  also  means  preparing  data 
for  new  media  use  as  weil  as  the  printed 
newspaper.  Even  whiie  pubiishers  continue 
to  upgrade  prepress  systems  to  make  pro¬ 
duction  more  efficient  and  their  newspa¬ 
pers  more  timely,  more  coiorfui  and  excit¬ 
ing,  they  aiso  are  investing  in  hardware 
and  software  that  aiiow  eiectronic  informa¬ 
tion  deiivery  today  and  that  prepare  them 
for  the  future  of  interactive  newspapers. 

THE  INDUSTRY  LOOKS  TO  E&P 

Newspaper  industry  professionals  look  to 
Editor  &  Pubiisher  as  the  source  of  critical 
news  and  information  to  keep  them  fully 
informed,  on  the  cutting  edge.  This  special 
pullout  section,  prepared  by  our  editorial 
department,  supplements  our  regular  cov¬ 
erage  of  prepress  issues  and  focuses  the 
attention  of  newspaper  decision-makers  ... 
the  people  you  need  to  reach  with  your 
advertising  message. 

THE  NEWSPAPER  INDUSTRY  AGREES  E&P  IS  #1 

In  a  recent  sunrey,  76.7%  of  the  respondents 
selected  E&P  as  the  publication  they  would 
read  if  they  could  read  only  one  trade  pub¬ 
lication.*  And  E&P  was  rated  the  BEST* 
compared  to  other  newspaper  and  jour¬ 
nalism  trade  publications; 

•  Provides  the  most  useful  information  for 
your  newspaper  work:  E&P  #1 

•  Is  the  most  important  industry  publication 
for  a  newspaper  person  to  read;  E&P  #1 

•  Provides  most  comprehensive  coverage 
of  newspaper  industry:  E&P  #1 

•  Most  valuable  for  breaking  news:  E&P  #1 

‘Research  USA,  Inc.  Survey.  March  1995 


Reach  the  newspaper  Industry  leaders  who 
control  the  buying  decisions:  Editor  &  Publisher 
readers.  Make  your  space  reservation  for  this 
important  special  pullout  section  today.  Call 
Vice  President  of  Advertising  Mike  Dardano  at 
(212)  67&4380,  ext.  155.  Or  contact  your  local 
E&P  advertising  representative. 


Publication  Date:  April  6 
Space  Reservation  Deadline 
Thursday,  March  21 
Ad  Material  Deadline: 
Tuesday,  March  26 


AD  RATES 


COLOR  RATES 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four«olor  process  space  and  color  charge; 
One  page,  $4,920;  Two-page  spread,  $9,090 

(based  on  one4ime  space  rate) 


Editor  6^1^ 

PUBUSHER 


A  Target  Vehicle 
For  Your  Prepress 
Advertising 


SALES  OFFICES 

New  York  (212)  67&4380  •  New  York  Fax  (212)  929-1259 
•  Chicago  (312)  641-0041  •  Los  Angeles  (310)  378-7075 
•  San  Frandsco  (415)  421-7950 


NEWS  TECH 


COMPILED  BY  JIM  ROSENBERG 


Publishing 
Systems  Sales 


NTEGRIERTE  SYSTEME 
GRAFISCHE  INDUSTRIE  GMBH 

Eschbom,  Germany 

Editorial  and  advertising  systems  for 
the  Reading  (Pa.)  Eagle  Co.,  publisher  of 
the  morning  Reading  Times  and  evening  Reading 
Eagle. 

“It’s  going  very  slowly,  but  we  are  moving  ahead 
with  it,”  said  John  J.  Rockowicz,  Reading’s  electron¬ 
ic  systems  director.  The  only  timetable  left  is  “to  do 
it  as  soon  as  possible,”  he  said,  adding  that  original¬ 
ly  it  was  thought  the  full  editorial  system  would  be 
in  by  February,  ahead  of  the  advertis¬ 
ing  system.  In  addition  to  ISGI  man¬ 
agement  changes  “that  screwed 
things  up  for  quite  a  while,” 

Rockowicz  said  Reading  had  to 
accustom  itself  to  some  differences 
in  working  with  a  European  vendor. 

The  deal  was  originally  negotiated 
with  Danny  Chapchal,  who  no  longer 
runs  ISGI. 

Rockowicz  attributed  much  of  the  delay  to  the 
need  to  modify  the  software  to  suit  a  U.S.  daily’s 
needs.  “We  try  something  out  and  realize  it’s  not 
right  for  us.  We  contact  the  engineers  back  in 
Finland  and  then  they  make  the  changes. 

Sometimes  we  can  get  their  attention  and  go  very 
quickly;  other  times  it  takes  a  couple  of  weeks.” 

System  size  and  completion  date  also  depend  on 
which  of  the  ISGI’s  modules  “for  every  part  of  the 
[prepress]  production  cycle”  Reading  decides  to 
include. “I  think  it’s  going  to  be  a  hell  of  a  system 
when  it’s  finally  here,”  Rockowicz  remariced.The 
systems  director  estimated  there  will  be  90-100 
newsroom  woritstations  and  40-50  in  advertising. 

Reading’s  old  DEC  system  is  holding  up,  he  said, 
but  only  partial  pagination  is  possible  so  far,  primar¬ 
ily  through  QuarkXPress.  “It’s  OK,”  said  Rockowicz, 
“but  we’ve  gotten  to  the  point  where  we  hardly 
can  paginate  any  more  pages  because  of  the  lack 
of  management  of  that  kind  of  a  system  ....  We 
needed  a  prepress  system  that  offered  a  good  bit  of 
management  tools.  And  this  one  does  seem  to 
have  that.” 

MANAGING  EDITOR  INC. 

Jenkintown,  Pa. 

Multiple  Page  Director  Ad  Layout  System  with 
Editions  and  Bookings  at  the  Raleigh,  N.C.  News 
&  Observer.  Other  ALS  installations  include:  the 
International  Herald  Tribune,  Paris;  Iowa  City 


Press-Citizen\  Herald,  Everett,  Wash.,  (ALS  with 
Bookings);  Bakersfield  Californian-,  Valley  Neu’s, 
West  Lebanon,  N.H.;  California  Community  News, 
Costa  Mesa;  Oakland  Press,  Pontiac,  Mich. 

The  Classified  Layout  System  went  into  the 
Toronto  Sun  and  Mesabi  Daily  Virginia, 
Minn. 

FREEDOM  SYSTEM  INTEGRATORS 

Wichita 

Macintosh-based  Freedom  Series  systems  at 
Tennessee’s  Greeneville  Sun  and  Gallatin  News- 
Examiner  (both  Freedom  Edit  and 
Pagination,  ROP  Ad  Layout,  FSI 
LiveWire,Windows  NT  Server  soft¬ 
ware  —  the  former  with  Oracle 
database,  the  latter  with  workstation 
upgrades  to  ADvance  Sales  using 
QuarkXPress  text  editor  and  upgrad¬ 
ing  to  ADvance  Pro  Set  classified 
layout  and  pagination).  Also,  the 
Independence  (Kans.)  Daily  Reporter  expanded 
its  Vanguard  system  with  ADvance  Sales. 

Other  upgrades  include  ADvance  Sales  and 
ADvance  Pro  Set  for  the  Plainview  (Texas)  Daily 
//era/rf;  ADvance  Sales,  Pro  Set  and  Freedom  Edit 
for  the  Gettysburg  (Pa.)  Times,  AD\ance  Sales, 

Pro  Set,  LiveWire  for  the  Leaf-Chronicle, 
Clarksville,Tenn.;  and  ADvance  Sales  and  Pro  Set 
for  the  Butler  (Pa.)  Eagle. 

FSI  sold  and  integrated  Power  Macintosh  8100s 
and  an  Apple  Workgroup  Server  9150  for  use 
with  AP’s  AdSend  and  Adobe  Photoshop  at  the  St. 
foseph  (Mo.)  News-Press.  The  Hays  (Kan.)  Daily 
News  bought  a  file  server  conversion  from  Oracle 
running  on  Quadra  950s  to  Oracle  and  Windows 
NT  Ser\  er  software  on  a  Pentium  processor. 

DEADLINE  DATA  SYSTEMS  INC. 

Topsfield,  Mass. 

Remote  pagination  for  the  Tribune-Review 
includes  ISDN  transmission  of  complete  pages 
from  the  Pittsburgh  editorial  office  to  the  main 
production  plant  in  Greensburg,  Pa.,  and  a 
SoftWindows  interface  for  the  CText  editorial  sys¬ 
tem  to  import  formatted  files  into  QuaikXPress. 

At  Fort  Wayne  Gnd.)  Newspapers,  a  classified 
pagination  interfece  was  supplied  between  a 
TECS/2  ad  system  and  Managing  Editor’s  Page 
Director  CLS  program,  including  all  liner,  boxed 
and  semi-display  ads  with  logos. 

Systems  integration  for  the  Newtown  (Conn.) 


Re(ulhi}>  is 
still  at  ivork 
on  fSCJ’s 
first  US.  • 
installation 
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NEWS  TECH 


Bee  involved  interfacing  a  CText  AFM 
editorial  system  and  the  Bee’s  online 
publication,  with  conversion  of  all  type 
styles  into  HTML  format. 

SYSDECO  MEDIA  GROUP 

Bedford,  Mass. 

Atex  Enterprise  ad  sales  and  market¬ 
ing  systems  using  IBM  RS/6000  server 
hardware  and  Sybase  database  and  PC 
client  workstations,  with  RS/6000-based 
classified  pagination  for  the  Vacaville, 
Calif. ,  Reporter. 

LEXIS-NEXIS  fREED  ELSEVIER) 

Dayton,  Ohio 

Tribune  Publishing  Co.’s  NewsView 
text  archive  at  Albuquerque  Journal 
and  Tribune,  Ashetnlle  (N.C.)  Citizen- 
Times,  Everett,  Wash.,  Herald,  Florida 
Catholic,  Orlando,  Lakeland,  Fla.,  Ledger, 
Montgomery  (Ala.)  Advertiser, 

Peninsula  Daily  News,  Port  Angeles, 
Wash.,  Vacaville,  Calif.  Reporter, 
Vancouver,  Wash.,  Co/MwWan  and  Tunes 
Media,  Johannesburg,  South  Africa. 

Asheville,  Montgomery  and  Lakeland 
also  installed  the  PhotoMew  image 
archive,  as  did  the  Chattanooga  Times 
and  Free  Press  and  Lesher 
Communications,  Walnut  Creek,  Calif. 

The  Chattanooga  and  Lesher  papers 
also  installed  NewsView  Connections, 
which  converts  publications  in  various 
formats  into  a  common  format  for 
export  to  electronic  libraries  and  bul¬ 
letin  boards,  online  services  and  CD- 
ROMs.  It  was  also  installed  at  the  Austin 
American-Statesman,  Detroit  News  and 
the  USA  Today  Information  Network, 
Arlington,  Va. 

BASEVIEW  PRODUCTS  INC. 

Ann  Arbor,  Mich. 

Macintosh-based  NewsEditPro  pub¬ 
lishing  systems  for  Brehm 
Communications  papers;  Daily  Gate 
City,  Keokuk,  Iowa,  (NewsEditPro,  pagi¬ 
nation,  WireManager,  CommLink, 
Baseview  Library,  AdminPro, 
ClassManager/Plus  with  remote  merge, 
ClassFlow,  classified  accounts  receiv¬ 
able,  ClassManager^Tro  remote  receiv¬ 
ables);  Daily  Gate  City  remote  sites  in 
Hamilton,  Iowa;  and  at  the  Journal 
Pilot,  Carthage,  Ill.,  (NewsEditPro,  pagi¬ 
nation,  CommLink,  AdminPro, 
ClassManager/Plus  with  remote  merge, 
ClassFlow,  classified  accounts  receiv¬ 
able);  the  Daily  Democrat,  Fort 
Madison,  Iowa,  (NewsEditPro,  pagina¬ 
tion,  WireManager,  CommLink, 


Workflow  for  Deadline  Data  Systems'  remote  pagination  system  at  the  Tribune-Review, 
which  includes  ISDN  transmission  of  complete  pages  from  the  Pittsburgh  editorial  office 
to  the  main  production  plant  in  Greensburg,  Pa.,  and  a  SoftWindows  interface  for  the 
CText  editorial  system  to  import  formatted  files  into  QuarkXPress. 


Baseview  Library,  ClassManager/Plus, 
ClassFlow,  AdForce,  classified  accounts 
receivable);  Fort  Madison’s  remote  sites 
at  the  Bonny  Bi/jef,West  Point,  Iowa, 
and  Shopper  Spree,  Burlington,  Iowa, 
(ClassManager/Plus  with  remote 
merge,  classified  accounts  receivable). 

ClassManager  systems,  most  with 
ClassFlow  pagination  XTension  and/or 
classified  accounts  receivable,  for  the 
Delta  Democrat-Times,  Greenville, 
Miss.;  Bergen  News,  Palisades  Park,  N.J.; 
Watertown  (Wise.)  Daily  Times, 
Washington  (N.C.)  Daily  News', 
Pulaski  (Tenn.)  Citizen,  Aspen  (Colo.) 
Times  (with  DisplayManager);  Times 
Record,  Brunswick,  Maine; 
Lesher/Madera  group  weeklies  in 
Atwater,  Chowchilla  and  Enterprise, 
Calif.; Atlantic  Publications,  Ocean  City, 
Md.,(with  CirculationPro); 
Elizabethton  (Tenn.)  Star  (with 
CirculationPro,  data  transfer);  Orlando 
Business  Journal;  Noticias  del  Mundo, 
New  York  (with  WireManager); 
Wingspread,  Randolph  Air  Force  Base, 
Texas;  Free  Press  Newspapers, 
Quakertown,  Pa.;  Walton  Tribune, 
Monroe,  Ga.,  (upgrade);  Provo,  Utah, 
Daily  Herald. 

Other  sales  included  the  Goldsboro 
(N.C.)  News-Argus  (NewsEditPro  IQue); 
Laurinburg,  N.C.,  Exchange 
(CirculationPro);  Ottawa,  Kan.,  Herald 
(Baseview  Library),  Afoming  News  of 


Springdale  and  Rogers,  Ark., 
(NewsEditPro  IQue,  DragX  pagination, 
WireManager,  fradion  font, 
CommLink/Phis, Transporter,  Baseview 
Library);  Oakland  Press,  Pontiac,  Mich., 
(Color  Central  and  on-site  imaging  train¬ 
ing);  Las  Vegas-based  Nevada  Legal 
News  (NewsEdit,  WireManager, 
ClassManager/Plus,  ClassFlow,  classified 
accounts  receivable);  Goldsboro,  N.C., 
News-Argus  (DisplayManager,  Page 
Director  ALS);Boci^  Mountain 
Collegian,  Fort  Collins,  Colo., 
(DisplayManager  with  accounts  receiv¬ 
able);  Taos  (N.M.)  News 
(DisplayManager,  AdForce, 
ProductionManager);  Bayside  (N.Y.) 
Times  (pagination,  AdminPro);  Be/)orfer, 
Lebanon,  Ind.,  (CirculationPro); 
Brunswick,  Maine,  Times  Record  OQue 
Pro  administration  and  searcher, 
WireManager  IQue,Transporter, 
NewsEditPro  IQue,  pagination,  separate 
non-IQue  wire,  news  and  pagination 
packages);  Times-Georgian,  Carrollton, 
Ga.,  (DisplayManager,  accounts  receiv¬ 
able,  AdForce);  Z>OMgtosMffe  County 
(Ga.)  Sentinel  (DisplayManager, 

AdForce,  classified  accounts  receivable, 
CirculationPro,  data  transfer);  Press- 
Enterprise,  Bloomsburg,  Pa.,  (IQucPro 
administration  and  searcher  with  graph¬ 
ics  database  module,  WireManager  IQue, 
fraction  font,  Commlink/Tlus, 

(See  Systems  on  page  42) 
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INTERACTIVE  COMMUNICATIONS 


BY  MARK  FITZGERALD 

Auditing 

The\\feb 


Newspapers  ARE  used  to  hearing 

advertisers  demand  more  numbers: 
Sure,  you  can  tell  us  paid  circulation 
—  but  what  about  demographics? 
You  zone  to  the  ZIP  Code?  Well, 
what  about  the  census  tract? 

Now,  however,  newspapers  are  beginning  to 
publish  in  a  medium  that  may  be  producing  too 
many  numbers  for  advertisers. 

No  medium  can  generate  number*  like  the 
Internet  can.  Exactly  how  many  times  did  exactly 
how  many  people  access  a  site  and  exactly  how 
long  did  they  stay  there?  By 
its  very  nature  as  a  netwoik 
of  computers,  the  Internet 
makes  all  that  easy  to  track. 

In  the  words  of  Clickshare 
chief  executive  officer  Bill 
Densmore,  the  Internet  and 
its  business-friendly  World 
Wide  Web  section  offer  “a  world  where  it  is  possi¬ 
ble  to  get  an  actual  census  —  rather  than  just  a 
representative  census.” 

But  right  now,  the  galaxies  of  numbers  being 
spun  out  in  cyberspace  repel  rather  than  attract 
many  advertisers. 

First,  they  say,  what  do  the  numbers  mean? 

And  provided  logs  of  “hits”  and  “home  visits”  and 
“clickstreams,”  advertisers  also  ask:  Sez  who? 
Advertisers  have  already  essentially  rejected  the 
first  Net  auditing  model  they  were  offered. 

“  ‘Hits’  are  a  totally  bogus  way  of  measuring  Web 
sites,”  said  Judy  Black,  a  senior  partner  who  directs 
Bozell,  Jacobs,  Kenyon  &  Eckhardt’s  interactive 
media  marketing  plans. 

A  hit  is  counted  each  time  a  file  is 
accessed  on  a  Net  site.  What  advertisers 

are  more  interested  in.  Black  maintains, 

*  c  ■  „  _»•  lOlCli 

are  measurements  of  visits  to  a  particu¬ 
lar  site,  the  number  of  users  visiting  the  of  fVt 
site  and  —  especially  —  the  identity  of 
users  visiting  a  site. 

The  problem  is  the  great  majority  of  Blc 
users  balk  at  providing  their  identity  or 
personal  information  when  asked  to  ^ ^ 

register  at  a  Web  site.  Clickshare’s  di 

Densmore  notes  that  surveys  show  Tnrr 

upwards  of  70%  of  Americans  say  corpo- 
rations  of  all  typies  try  to  get  “too  much”  j 

information  about  consumers.  ifltC 

As  a  result,  advertisers  and  Web 
providers  are  casting  about  for  an  effec-  IflCl 
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Hoir  do 
you  more  from 
hits  to  real 
success'/ 


tive  auditing  procedure. 

“This  is  a  little  like  the  blind  leading  the  blind,” 
Densmore  said.  “Nobody  is  really  sure  how  this  will 
shake  out.” 

Audit  Bureau  of  Circulations,  for  one,  is  con¬ 
vinced  the  Web  must  follow  the  printed  newspa¬ 
per  and  magazine  model  of  third-party  verification. 

“As  the  number  of  advertisers  in  Web  sites 
increases,  advertisers  will  demand  that  there  be 
third-party  verification.  We’re  not  going  to  get  the 
$5  billion  wortli  of  advertising  by  the  year  2000  — 
or  anywhere  near  that  —  without  third-party  verifi¬ 
cation,”  said  Evelyn  Hepner,  director  of  the 
Circulation  Data  Bank  at  the  Audit  Bureau. 

In  early  spring,  the  Audit  Bureau  wUl  launch  its 
Web  auditing  service  using  software  being  beta- 
tested  at  40  Web  sites.  The  Audit  Bureau’s  system 
measures  the  number  and  length  of  sessions,  or  vis¬ 
its,  and  “page  impressions”  —  the  number  of  pages 
requested  and  received  by  a  user  —  during  those 
sessions.  These  results  will  be  reported  as  averages 
by  day  of  the  week  and  month.  Reporting  will  be 
on  a  monthly,  quarterly  or  semiannual  basis, 

Hepner  said. 

In  addition,  the  Audit  Bureau  will  provide  adver¬ 
tiser-specific  audits  that  will  provide  the  number  of 
page  impressions  for  the  page  containing  their  ban¬ 
ner  and  the  number  of  so-called  “click-throughs”  to 
an  advertiser’s  site. 

The  Audit  Bureau  will  audit  any  Web  accounting 
system  installed  and  will  not  offer  its  own  auditing 
software,  Hepner  said. 

Internet  Profiles  Corporation  and  Nielson  Media 
Research  have  been  producing  third-party  audited 
reports  for  external  use  since  last  July  using  soft¬ 
ware  that  is  installed  at  the 
"  ‘Hits' are  a  Web  site  track  and  record  a 

totally  bogus  way  **  ^ 

o  ^  sent  to  I/Pro  Web  server  and 

of  measuring  Web  loaded  into  a  relational  data- 

sitesr  said  Judy 

Black,  a  senior  To  encourage  users  to  reg- 

partner  who  ^  developed  a 

^  Universal  Registration  System 

directs  Bozell,  that  requires  users  to  provide 

Jacobs,  Kenyon  &  only  on^e  at  any 

participating  site.  Consumers 
Eckhardt’s  get  an  “i-code”  that  they  can 

interactive  media  ^  control  which  sues  get 

information  —  and  what 

marketing  plans  level  of  information  they  get. 
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said  Ariel  Polar,  founder  and  chairman  of  l/Pro. 

Tracking  systems  are  also  important  for  building 
revenue  from  content,  Web  mariceters  say. 

Clickshare,  an  affiliate  of  Newshare,  has  devel¬ 
oped  a  system  to  track  user  movement  during  a 
query,  even  between  Web  sites.  Clickshare  would 
allow  two  different  Web  sites  to  exchange  users, 
and  split  a  royalty  on  the  information  requested. 

The  system  has  been  designed  to  handle  digital 
transactions  as  little  as  10«  a  query,  far  below  the 
minimum  required  to  make  a  credit  card  transac¬ 
tion  worthwhile. 

“It’s  a  sort  of  digital  calling  card  that  goes  across 
Web  sites,”  Densmore  said.  “A  paper  can  sell  its  con¬ 
tent  and  have  it  charged  back  to  the  home  page  of 
the  paper  that  ‘o^vTls’  the  user.  So,  you  can  work 
not  just  with  credit  cards,  but  with  any  other  credit 
relationship  a  user  has  with  [a  newspaper]  sub¬ 
scription, Telcos,  etc.” 


BY  JODI  B.  COHEN 


The  Thinking 
Behind 
Boston.com 

^  ^  \  ^ARfllXONFESSING  we  have  not  found  the  Holy 
A^’or  the  killer  app,”  said  David  Margulius,  presi- 
diSl^  of  boston.com,  Boston’s  community  mega  Web 
^  sit#  at  http://www.boston.com/. 

“However  we  understand  that  management  is  the 
key  to  succeeding,  and  we  have  found  an  interesting 
viewpoint  for  initial  success.” 

Margulius  and  the  Boston  Globe  wrote  a  business 
plan  to  create  an  inventive  online  resource  for 
Boston,  with  integration  and  intervention  of  busi¬ 
nesses. 

“We  wanted  to  keep  our  eyes  open  and  focus  on 
durable  things,”  he  said,  “like  building  an  entrepre¬ 
neurial,  flexible,  hard-work¬ 
ing,  fast-moving  organization, 
which  produces  these  ser¬ 
vices.” 

The  idea  for  boston.com  in 
its  infancy,  according  to 
Margulius,  was  a  departure 
from  the  standard  model  of 
how  to  put  a  newspaper 
online.  He  and  the  Globe 
looked  around  at  other 
Web  sites  and  saw  the  opportunity  to  do  some¬ 
thing  more  powerful  than  what  was  available  at  the 
time. 

“We  wanted  to  launch  with  as  many  partners  and 
organizations  as  possible  with  a  new  brand,”  he  said. 
“We  called  it  boston.com  because  we  wanted  the 


Pt'csidcnl  of  the 
Host  on  (ilohe's 
online  Web  site 
tlisctisses  the 
c<nice/tt  of  the 


brand  to  be  the  same  as  the  address  for  better  acces¬ 
sibility.” 

Then  the  partners  program  was  launched.  Most  of 
the  major  television  and  radio  stations  signed  up. 
Boston.com  began  to  offer  information  on  the 
upstart  music  scenes,  museums,  real  estate  informa¬ 
tion,  etc .... 

“If  we  build  the  honeycomb  we  thought,”  he  said, 
“maybe  we  can  get  the  bees  to  make  the  honey,  and 
that  is  the  only  way  I  can  express  the  fundamental 
concept.” 

Keeping  the  home  page  alive  and  fresh  is  key  to 
boston.com.  Different  news  items  are  teased,  there 
is  standing  content,  features,  and  of  course,  the 
Boston  Globe  Online,  which  Margulius  calls  the 
“crown  jewel  of  the  site.” 

Boston  Globe  Online  features  an  interactive  Java 
news  ticker  and  packages  of  archival  information. 
There  are  restaurant  reviews,  breaking  news  from 
the  AP  and  New  England  wires,  chat  services  and  a 
virtual  tour  of  Massachussetts, 
to  name  a  few. 

“Our  philosophy  is  no 
barriers,  so  we  don’t  charge 
users,  and  we  allow  them 
to  link  their  home  pages 
to  boston.com,”  he  said. 

“Breaking  sports  news  is  in 
beta,  we  have  seasonal  con¬ 
tent  and  chat  with  celebrities 
at  the  radio  stations  or  at  the 
Globe? 

Boston.com  gets  half-a-mil- 
lion  hits  a  day  and  has  been 
touted  by  Bill  Gates  himself. 

Margulius  doesn’t  plan  on 
getting  into  the  access  busi¬ 
ness  and  is  experimenting 
with  providing  cookie-cutter 
Web  presences  to  small  busi¬ 
nesses  and  bundle  them  in  with  print  advertisers, 
because  he  believes  there  is  a  huge  opportunity  to 
do  so. 

“This  is  where  newspapers  may  have  a  great 
advantage  to  estabbsh  relationships  with  these  busi- 
nesses,“  he  said.  “I  find  it  is  helpful  to  pretend  you 
are  not  a  newspaper,  and  ask  how  you  would  create 
your  Web  site,  then  say, ‘Oh  I  can  post  these  articles’ 
—  then  it’s  a  surprise.” 

All  the  content  on  boston.com  has  already  been 
broadcasted  or  printed  in  the  Globe,  because 
Margulius  decided  earfy  on  it  would  not  be  cost- 
effective  to  develop  features  and  news  just  for  the 
online  platform. 

“The  broadcasters  are  not  set  up  well  to  do  text 
news,  but  we  have  done  a  lot  of  great  breaking  news 
with  them,”  he  said.  “We’ve  also  created  some  great 
original  interactive  contests  with  them.” 

Margulius  knows  he’s  not  the  onl>'  game  in  town 
and  warned  participants  at  the  Interactive 
Newspapers  ’96  that  focus  is  key. 

(See  Boston  on  page  44) 
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LEGAL 


BY  DEBRA  GERSH  HERNANDEZ 

Ruling  Against 
Prior  Restraint 


Any  prior  restraint  on  pure 

speech,  unless  under  “the  most  excep¬ 
tional  circumstances,”  is  unconstitution¬ 
al,  plain  and  simple,  a  federal  appeals 
court  has  ruled. 

“In  the  case  of  a  prior  restraint  on  pure  speech, 
the  hurdle  is  substantially  higher:  publication  must 
threaten  an  interest  more  fundamental  than  the 
First  Amendment  itself,”  wrote  Chief  Judge  Gilbert 
Merritt  of  the  Sixth  Circuit  Court  of  Appeals  for  the 
2-1  majority. 

_  “Indeed,”  he  continued, 

“the  Supreme  Court  has 
never  upheld  a  prior 
restraint,  even  faced  with  the 
competing  interest  of  nation¬ 
al  security  or  the  Sixth 
Amendment  right  to  a  &ir  trial.” 


Federal  appeals 
court  says 
lotrer  court 
decision  to 
prevent 
Business  Week 
from  publishing 
sloty  was 
unconst  itu  tional 


LOWER  COURT  REBUKED 

Merritt’s  opinion  delivered 
a  strong  rebuke  to  a  lower 
court’s  injunction  prohibiting 
Business  Week  magazine  from 
publishing  an  article  based 
on  sealed  court  documents. 

The  documents  were  part  of  a  lawsuit  filed  by 
Proctor  &  Gamble  against  Bankers  Trust  over  the 
sale  of  derivatives  to  P&G. 

As  part  of  the  discovery  process,  both  parties 
agreed  to  a  broad  protective  order. 

About  nine  months  after  the  lawsuit  was  filed. 
Bankers  Trust  and  P&G  learned  that  Business  Week 
magazine  had  obtained  some  of  the  sealed  docu¬ 
ments  and  was  planning  an  article. 

At  the  time,  neither  Bankers  Trust  nor  P&G 
knew  how  the  magazine  got  the  material,  but  it 
was  later  discovered  that  while  Business  Week  was 
tipped  off  anonymously  by  P&G,  it  actually 
obtained  the  documents  from  a  Bankers  Trust 
lawyer,  who  did  not  know  they  were  sealed. 

The  case  went  back  and  forth  in  the  courts  — 
even  reaching  U.S.  Supreme  Court  Justice  John  Paul 
Stevens,  who  sent  it  back  for  a  fact-finding  hearing 
in  the  District  Court. 

The  District  Court  eventually  issued  two  rulings 
which,  on  the  one  hand,  prohibited  Business  Week 
from  publishing  an  article  based  on  the  documents 
under  seal,  but  on  the  other  hand,  found  the  seal 
itself  to  be  improper  and  lifted  it  altogether. 

The  Sixth  Circuit,  however,  ruled  that  the  injunc- 
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tion  against  Business  Week  amounted  to  “classic 
prior  restraint”  and  was  unconstitutional. 

“Thus,  we  ask  whether  Business  Week's  planned 
publication  of  these  particular  documents  posed 
such  a  grave  threat  to  a  critical  government  inter¬ 
est  or  to  a  constitutional  right  as  to  justify  the 
District  Court’s  three  injunctive  orders,”  Merritt 
wrote,  finding  that  they  did  not. 

“Not  only  did  the  District  Court  fail  to  conduct 
any  First  Amendment  inquiry  before  granting  the 
twoTROs  [temporary  restraining  orders],  but  it 
compounded  the  harm  by 
holding  hearings  on  issues  “Indeed,  the 

that  bore  no  relation  to  the  Suhreme  CoUVt 

right  of  Business  Week  to  dis-  supreme  ^UUrt, 

seminate  the  information  in  hclS  nevev  Upheld 

its  possession,”  he  continued.  ^  .  r^.traint 

“Weeks  passed  with  the  u  pt  lot  resit uini, 

‘gag  order’  in  effect,  while  eVeU  fUCed  With 

the  court  inquired  painstak-  competing 

mgly  mto  how  Business  ^  o 

Week  obtained  the  docu-  intevest  of 

ments  and  wherter  or  not  its  national  SeCUritV 
personnel  had  been  aware 

that  they  were  sealed.  While  OV  the  Sixth 

these  might  he  appropriate  Amendment  Tight 

lines  of  mquiry  for  a  con- 

tempt  proceeding  or  a  crimi-  tO  Cl  fciiv  tvicil.” 
nal  prosecution,  they  are  not 
appropriate  bases  for  issuing  a  prior  restraint,” 

Merritt  wrote. 

“In  short,  at  no  time  —  even  to  the  point  of 
entering  a  permanent  injunction  after  two  tempo¬ 
rary  restraining  orders  —  did  the  District  Court 
appear  to  realize  that  it  was  engaging  in  a  practice 
that,  under  all  but  the  most  exceptional  circum¬ 
stances,  violates  the  Constitution:  preventing  a 
news  organization  from  publishing  information  in 
its  possession  on  a  matter  of  public  concern,”  the 
judge  stated. 

Further,  Merritt  noted,  “had  the  District  Court 
not  been  rushed  to  judgment  by  both  parties  and 
had  it  engaged  in  the  proper  constitutional  inquiry, 
the  injunction  would  never  have  been  issued  . . . .  ” 

“[T]he  documents  in  question  are  standard  litiga¬ 
tion  filings  that  have  now  been  widely  publicized,” 
he  added.  “The  private  litigants’  interest  in  protect¬ 
ing  their  vanity  or  their  commercial  self-interest 
simply  does  not  qualify  as  grounds  for  imposing  a 
prior  restraint.  It  is  not  even  grounds  for  keeping 

(See  Restraint  on  page  43) 


NAA  ANNUAL  CONVENTION 


APRIL  28-MAY  1 


HERE  WILL  YOU  BE  IN 

YORK? 


Make  sure  your  associates  and 
friends  know! 


You’ll  make  it  easier  for  your  business  associates 
and  friends  to  contact  you  in  New  York  by  filling  out 
this  form.  One  of  the  long-standing  services  Editor  & 
Publisher  has  provided  attendees  of  the  publishers 
convention  is  compilation  and  publication  of  “Who’s 
Staying  Where.”  This  listing  of  attendees,  their  business 
affiliation  and  the  hotel  where  they  will  be  staying  is 
published  in  our  pre-convention  issue  distributed  during  registration  and 
throughout  the  meeting. 

Because  attendees  make  their  own  hotel  anangements,  we  rely  on  you 
to  tell  us  where  you  will  be  staying.  Please  take  a  moment  to  fill  in  the 
form  below  and  mail  or  fax  it  back  to  us  by  April  8*^. 

Thanks  for  your  help. 


Who’s  Staying  Where  at  the  NAA  Publishers  Convention 

PLEASE  TYPE  OR  PRINT 

First  and  Last  Name _ 

First  and  Last  Name  of  Spouse/Guest _ 

Newspaper/ Organization _ 

City/State _ 

Hotel _ 

Others  attending  from  your  organization 

First  and  Last  Name:  First  and  Last  Name:  First  and  Last  Name: 

Hotel:  Hotel:  Hotel: 


To  ensure  your  listing  in  "Who's  Staying  Where,"  return  this  form  to  Editor  &  Publisher  no  later  than  April  8,  1 995. 

MAIL:  Editor  &  Publisher,  11  West  1 9th  Street 
New  York,  NY  10011-4234 
FAX:  (212)691-7287 
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AD  DATA 


Top  20  Daily  Newspapers 
Ad  Inches  in  Selected  National  Categories* 

October  1995  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

Airiints 

Auto  Doalor 
Associations 

Factofv 

Automotive 

Bonks 

Coffl|Wtor$& 

Softwore 

CroVit 

Cards 

Foods 

Household 

Hotels  a 
Resorts 

Insurance 

Investments 

Motion 

Pictures 

Travels 

Tourisffl 

utilities  S 
Comnis 

1.  New  York  Times 

307,402 

28,368 

8,367 

12,402 

38,499 

8,112 

2,763 

1,614 

7,677 

7,178 

13,526 

127,298 

8,189 

43,409 

2.  Los  Angeles  Times 

381,290 

19,690 

42,930 

36,548 

25,996 

3,861 

2,157 

3,701 

9,417 

6,893 

4,252 

186,518 

5,624 

33,703 

5.  Washington  Post 

1%,764 

15,058 

22,045 

25,715 

33,423 

4,579 

1,779 

1,039 

5,606 

4,661 

3,419 

40,472 

5,398 

33,570 

4.  New  York  Daily  News 

128,917 

9,447 

1,608 

6,351 

19,648 

123 

1,076 

1,457 

3,344 

5,384 

72 

50,649 

2,283 

27,475 

5.  Chics^  IHbune 

203,526 

20,069 

30,051 

32,475 

25,024 

3,280 

1,843 

3,567 

4,678 

4,644 

2,534 

40,122 

5,174 

30,065 

6.  Newsday 

141,812 

9,683 

6,689 

7,981 

45,197 

693 

1,249 

1,031 

6,512 

21 

41,719 

2,484 

18,553 

7.  Houston  Chronicle 

134,615 

8,852 

8,454 

17,244 

16,926 

2,919 

271 

1,087 

1,870 

1,457 

2,856 

35,622 

1,195 

35,862 

8.  Dallas  Morning  News 

149,803 

8,064 

14,875 

12,731 

21,817 

2,440 

2,056 

1,568 

8,231 

3,765 

3,570 

35,056 

3,591 

32,039 

9.  Boston  Globe 

205,127 

15,255 

12,581 

17,673 

25,689 

4,618 

2,278 

1,854 

22,205 

7,091 

10,251 

43,341 

4,026 

38,265 

10.  San  Francisco 

Chronicle 

153,666 

13,974 

8,954 

11,627 

18,576 

2,361 

2,160 

1,689 

8,130 

6,683 

3,311 

48,583 

3,312 

24,306 

11.  Chicago  SuO'Times 

127,185 

13,176 

5,864 

20,169 

20,308 

254 

102 

2,781 

2,977 

3,638 

487 

37,053 

3,537 

16,839 

12.  Miiladelphia  Inquirer 

150,265 

6,228 

7,930 

18,453 

43,729 

1,681 

452 

1,286 

5,274 

5,419 

1,804 

38,885 

2,842 

16,282 

13.  Phoenix  Arizona 
Republic 

105,132 

6,907 

14,099 

10,257 

14,404 

665 

1,177 

1,203 

4,176 

7,882 

1,613 

24,695 

1,630 

16,424 

14.  Newark  Star-Ledger 

178,422 

14,699 

12,275 

16,902 

51,124 

464 

1,192 

3,213 

7,727 

1,887 

29,275 

3,201 

36,463 

15.  New  York  Post 

112,773 

3,615 

2,813 

5,881 

7,284 

275 

140 

40 

5,983 

2,379 

141 

36,394 

26,715 

21,113 

16.  Cleveland  Plain 

Dealer 

87,445 

5,069 

8,227 

4,827 

23,448 

186 

134 

1,651 

1,278 

5,168 

1,448 

22,653 

965 

12,391 

17.  Minneapolis  Star 
Tribune 

103,087 

4,997 

8,623 

13,310 

15,411 

429 

1,113 

5,337 

1,958 

5,195 

32,715 

719 

13,280 

18.  San  Diego  Union- 

llribune 

170,726 

5,296 

25,397 

11,108 

18,152 

1,138 

1,445 

1,796 

5,531 

11,705 

3,446 

35,179 

4,563 

45,970 

19.  Miami  Herald 

132,790 

5,855 

16,063 

17,436 

20,749 

862 

561 

987 

2,197 

4,222 

1,448 

30,927 

8,296 

23,187 

20.  Orange  County 

Register 

209,160 

11,653 

44,017 

27,811 

18,508 

1,249 

1,907 

4,817 

10,850 

2,414 

37,714 

2,753 

45,467 

Top  20  Sunday  Newspapers 
Ad  Inches  in  Selected  National  Categories^ 

October  1995  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

Airlines 

Auto  Dealer 
Associations 

Fuctory 

Automotive 

Bunks 

Computers  & 
SoHwore 

Credit 

Cerds 

Food  a 
Household 

Hotels  & 

Resorts  Insurance 

Investments 

Motion 

Pictures 

Travel  & 
Tourism 

Utilities  & 
Conniis 

1.  New  Yorit  limes 

298,452 

19,518 

20,400 

24,754 

16,526 

1,158 

3,728 

2,379 

44,913 

3,576 

15,081 

58,914 

71,736 

15,769 

2.  Los  Angeles  Tiroes 

199,045 

13,437 

10,892 

12,269 

10,002 

500 

1,222 

1,883 

47,356 

68 

1,303 

50,826 

35,905 

13,382 

5.  Washington  Post 

85,098 

5,232 

2,468 

2,907 

13,162 

817 

577 

192 

13,481 

1,186 

3,306 

13,478 

23,202 

5,090 

4.  Chia^  Tribune 

143,880 

9,297 

16,967 

15,054 

4,185 

2,008 

860 

558 

20,109 

1,430 

2,171 

11,308 

38,170 

21,763 

S.  New  York  Daily  News 

65,049 

1,350 

336 

1,086 

1,700 

336 

70 

145 

17,351 

441 

15 

15,777 

16,271 

10,171 

6.  Philadelphia  Inquirer 

117,471 

4,520 

5,205 

9,258 

20,925 

977 

989 

17,790 

3,790 

1,380 

12,622 

30,105 

9,910 

7.  Dallas  Morning  News 

107,492 

7,914 

2,605 

2,825 

20,220 

786 

100 

265 

12,909 

1,977 

1,806 

11,118 

29,502 

15,465 

8.  Boston  Globe 

166,080 

6,810 

9,663 

11,022 

26,175 

1,150 

569 

658 

29,021 

1,601 

2,693 

12,839 

49,208 

14,671 

9.  Houston  Chronicle 

82,614 

6,901 

1,217 

1,847 

16,266 

1,039 

107 

179 

8,119  936 

1,313 

8,887 

24,909 

10,894 

10.  Newsday 

69,794 

3,978 

2,214 

3,112 

6,320 

35 

131 

16,442 

608 

501 

11,857 

19,869 

4,727 

11.  Atlanta  Journal  & 

Constitution 

111,876 

6,462 

11,616 

7,203 

9,809 

2,527 

32 

25 

10,406 

1,816 

807 

10,120 

37,202 

13,851 

12.  Minneapolis  Star 
Tribune 

70,003 

1,614 

4,130 

5,278 

6,864 

662 

378 

191 

9,511 

1,454 

1,082 

9,153 

22,617 

7,069 

13.  San  Francisco 

Examiner  &  Chronicle 

111,428 

9,183 

6,528 

5,277 

5,387 

982 

811 

795 

30,778 

794 

1,204 

13,391 

26,786 

9,512 

14.  Newark  Star-Ledger 

126,265 

5,056 

3,980 

6,290 

32,582 

97 

85 

171 

27,127 

2,174 

2,154 

7,441 

36,546 

2,562 

15.  Mioenix  Arizona 

Republic 

83,004 

5,518 

3,582 

2,475 

9,116 

348 

65 

72 

20,678 

8,630 

1,251 

6,773 

17,300 

7,196 

16.  SL  Louis  Post- 

Dispatch 

59,754 

3,967 

5,993 

4,%3 

6,415 

443 

208 

126 

3,434 

2,177 

903 

7,462 

15,500 

8,163 

17.  Cleveland  Plain 

Dealer 

64,595 

3,730 

1,325 

1,292 

8,246 

680 

94 

161 

4,260 

1,668 

1,338 

6,412 

24,484 

10,905 

18.  Seattle  Hmes/Post- 

Intelligencer 

72,431 

6,388 

1,792 

1,163 

4,218 

1,380 

60 

202 

6,397 

649 

1,143 

10,114 

32,658 

6,267 

19.  Miami  Herald 

73,399 

3,889 

5,112 

4,059 

7,116 

12 

91 

67 

12,923 

1,031 

1,046 

9,601 

24,602 

3,850 

20.  Baltimore  Sun 

55,207 

5,351 

2,823 

2,277 

10,040 

170 

125 

7,352 

896 

1,609 

6,794 

14,655 

3,115 

’Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  September  30, 1995. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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AI)  DATA 


Top  20  Daily  Newspapers 
Ad  Inches  in  Selected  Retail  Categories* 

October  1995  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTM. 

ApparalA 

AccMsoriet 

Auto  Sopply/ 
Ropoir 

BooksS 

Statioiiorv 

BoilOiog 

Matoriob 

CiMiptitef 

Stwvs 

ComiMwr 

ElKtrMics 

Depwtmtnt 

Stores 

Oiscoiiiit 

Stores 

Orel 

Stores 

Fool 

Stores 

Foraitiirea 

Aceossorios 

Stores 

Otfico  Sopply 
Stores 

Sports  a 
Toys 

1.  New  York  Times 

315,549 

37,778 

170 

9,990 

1,4% 

37,763 

30,906 

106,018 

2,027 

256 

1,613 

61,906 

14,542 

4,181 

6,903 

2.  Los  Angeles  Hmes 

728,965 

17,492 

32,095 

2,880 

7,480 

19,681 

126,380 

315,046 

10,455 

2,130 

83,927 

50,395 

3,232 

11,745 

46,027 

3.  Washington  Post 

579,529 

27,522 

10,390 

3,723 

18,086 

29,076 

42,887 

193,433 

17,076 

7,045 

77,727 

123,353 

5,794 

8,438 

14,979 

4.  New  York  Daily  News 

283,847 

16,232 

16,627 

16 

10,109 

30 

81,031 

72,870 

4,714 

157 

15,541 

54,446 

2,422 

2,906 

6,746 

5.  Chkj^  Tribune 

367,678 

31,332 

4,814 

2,168 

10,609 

7,958 

39,%5 

132,057 

12,517 

11,823 

15,244 

64,264 

5.968 

10,457 

18,502 

6.  Newsday 

310,314 

10,691 

7,769 

768 

8,190 

5,826 

103,044 

100,383 

7,400 

1,638 

9,470 

42,226 

457 

4,824 

7,628 

7.  Houston  Chronicle 

567,713 

38.915 

14,113 

4,706 

18,436 

16,294 

25,561 

229,383 

8,975 

1,017 

34,002 

137,301 

5,313 

7,674 

26,023 

8.  Dallas  Morning  News 

650,181 

45,952 

8,955 

6,232 

19,051 

17,867 

45,127 

233,883 

16,2% 

452 

66,3% 

136.007 

6,040 

14,041 

33,882 

9.  Boston  Globe 

384,118 

21,413 

3,536 

6,240 

12,737 

15,471 

31,123 

166,130 

45,978 

6,810 

6,616 

43,378 

6,046 

5,477 

13,163 

10.  San  Francisco 

Chronicle 

296,631 

7,470 

3,223 

3,905 

2,669 

3,619 

42,348 

157,178 

11,930 

37 

3,543 

36,037 

1,957 

5,290 

17,425 

11.  Chics^  Sun-Ylmes 

192,803 

19,019 

8,705 

2,969 

16,293 

543 

19,205 

63,443 

12,137 

2,256 

6,451 

29,073 

1,419 

3,352 

7,938 

12.  Philadelphia  Inquirer 

385,895 

22,047 

4,880 

525 

13,595 

7,716 

35,119 

184,228 

6,920 

7,916 

15,184 

71,992 

1,387 

4,146 

10,240 

13.  Phoenix  Arizona 
Republic 

452,178 

11,950 

9,104 

1,630 

14,447 

9,818 

40,903 

157,723 

9,663 

2,246 

28,089 

142,497 

2,970 

4,725 

16,413 

14.  Newark  Star^Let^P^ 

463,053 

37,396 

9,147 

2,700 

18,526 

8,364 

123,504 

102,298 

17,132 

4,743 

13,287 

104,463 

4,536 

4,818 

12,139 

19.  New  York  Post 

110,222 

9,021 

2,806 

71 

2,082 

9,586 

55,987 

1,726 

532 

644 

91 

18,460 

1,157 

3,310 

4,749 

16.  Cleveland  Plain 

Dealer 

337,142 

11,792 

5,730 

255 

19,556 

1,815 

25,659 

109,195 

12  870 

7,533 

80,014 

50,433 

1,287 

3,502 

7,501 

17.  Minneapolis  Star 

lYibune 

279,177 

13,589 

4.685 

3,713 

23,156 

10,000 

28,355 

78,012 

17,600 

4,414 

4,678 

64,353 

2,135 

7,419 

17,068 

18.  San  Diego  Union- 

Tribune 

578,016 

11,668 

21,174 

5,225 

16,948 

25,118 

100,892 

179,137 

7,315 

2,872 

67,556 

77,897 

5,379 

8,476 

48,359 

19.  Miami  Herald 

312,414 

7,164 

7,523 

2,051 

8,082 

10,535 

67,789 

107,864 

6,653 

3,488 

3,3% 

65,475 

2,853 

11,863 

7,678 

20.  Orange  County 
Rej^ster 

738,499 

19,340 

57,873 

4,589 

19,552 

18,158 

94,428 

171,866 

10,930 

2,582 

109,005 

138,893 

9,262 

14,151 

67,870 

Top  20  Sunday  Newspapers 
Ad  Inches  in  Selected  Retail  Categories* 

October  1995  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAl 

Apparels 

Accassorias 

Auto  Supply/ 
Rapair 

Books  & 
Ststiomfy 

Buildiap 

Matonals 

Cootpotor 

Stores 

Consianor 

Eloctroflics 

Doportnoat 

Stores 

Discoaot 

Stores 

Oral 

Stores 

Fool 

Stores 

Fiireitiire& 

Aceossorios 

Jowolfy 

Stofos 

Offico  Sopply 
Storos 

Sports  A 
Toys 

1.  New  York  limes 

183,288 

34,053 

1,043 

377 

6,328 

14,894 

77,619 

1,131 

112 

479 

33,513 

9,674 

1,856 

2,209 

2.  Los  Angeles  Times 

183,799 

11,942 

16,812 

5,359 

409 

1,264 

17,749 

80,890 

3,028 

4,735 

13,058 

13,741 

1,607 

4,756 

8.449 

3.  Washington  Post 

162,389 

7,859 

21,789 

3,329 

3,693 

1,025 

5,168 

42,255 

7,767 

649 

38,419 

23,746 

1,753 

2,773 

2,164 

4.  Chiaqp>  Tribune 

160,530 

15,147 

9,273 

8,069 

3,699 

4,812 

11,512 

53,290 

8,402 

3,169 

636 

31,566 

1,368 

5,765 

3,822 

$.  New  Yorit  Daily  News 

111,771 

2,%2 

5,375 

22 

1,031 

338 

22,970 

13,521 

1,576 

29,443 

32,516 

25 

477 

1,515 

6.  Philadelphia  Inquirer 

255,988 

7,924 

14,307 

413 

4,464 

1.058 

59,311 

58,548 

4,476 

4,674 

39,025 

54,642 

758 

3,741 

2,647 

7.  Dallas  Morning  News 

297,434 

6,879 

15,018 

2,397 

2,772 

5,772 

51,902 

91,8% 

7,467 

201 

65,259 

23,455 

1,497 

6,139 

16,780 

8.  Boston  Globe 

181,482 

10,242 

5,952 

390 

7,309 

5,145 

7,622 

61,665 

9,494 

4,946 

315 

51,574 

3,560 

7,135 

6,133 

9.  Houston  Chronicle 

207,412 

13,702 

13,391 

2,516 

2,110 

5,737 

5,824 

84,120 

8,007 

781 

12,627 

42,394 

1,193 

4,068 

10,942 

10.  Newsday 

71,372 

3,981 

1,571 

694 

2,346 

544 

9,201 

20,535 

5,705 

54 

1,637 

21,165 

150 

2,623 

1,166 

11.  Atlanta  Journal  & 

Constitution 

160,695 

8,069 

18,040 

358 

1,677 

1,863 

30,887 

44,987 

16,954 

1,754 

12,283 

13,798 

2,370 

3.981 

3,674 

12.  Minneapolis  Star 

Tribune 

121,973 

2,058 

5,134 

457 

3,494 

1,367 

9,059 

22,617 

14,586 

649 

39,012 

14,095 

590 

3,807 

5,048 

13.  San  Francisco 

Examiner  &  Chronicle 

124,715 

3,951 

2,309 

3,234 

503 

1,290 

12,015 

68,839 

4,481 

16 

835 

19,794 

1,612 

2,083 

3,753 

14.  Newark  StarLedger 

216,051 

13,624 

11,128 

191 

6,987 

4,970 

21,092 

29,663 

8,202 

4,149 

64,335 

41,753 

1,204 

4,587 

4,166 

15.  Phoenix  Arizona 
Republic 

132,066 

2,143 

9,659 

25 

3,821 

6,380 

6,774 

49,324 

6,647 

773 

15,785 

18,349 

2.885 

3,4% 

6,005 

16.  SL  Louis  Post- 
Dispatch 

106,495 

1,6% 

8,570 

545 

4.583 

1,028 

2,968 

43,791 

4,%3 

1,084 

7,201 

24,592 

69 

3,691 

1714 

17.  Cleveland  Plain 

Dealer 

132,030 

1,924 

8,837 

182 

12,237 

682 

32,187 

37,777 

6,539 

4,814 

7,203 

10,917 

266 

4,108 

4,357 

18.  Seattle  Times/Post- 

Intelligencer 

143,305 

3,573 

12,641 

3,106 

2,139 

7,487 

25,231 

41,986 

7.746 

7,097 

6,789 

15,804 

1,318 

4,073 

4,315 

19.  Miami  Herald 

102,703 

1,586 

7,970 

126 

1,475 

943 

15,410 

35,756 

6,121 

584 

1,597 

25,042 

2,713 

1,880 

1,500 

20.  Baltimore  Sun 

178.848 

2,550 

22,397 

351 

2,505 

1,052 

36,829 

28,202 

6,710 

687 

53,529 

19,185 

863 

1,%3 

2,025 

'Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  September  30, 1995. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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'  m'mMsnr' 


AD  DATA 


1  •  MK ASLREI)  IN  INCHES 


January  1996  Advertising  Data 
Supplied  By  Newspapers 


FULL  PART 
RUN  RUN 

ALBANY,  N.Y. 


Times  Unlon-a/d 

ROP  Local . 

21,417 

20,468 

Preprint  Local . 

16.656 

16,995 

ROP  National . 

3,277 

3,465 

Preprint  National . 

445 

Classified . 

26,378 

28,517 

Total . 

68,173 

69,445 

Times  Union-S 

ROP  Local . 

15,706 

11,673 

Preprint  Local . 

60,375 

48,410 

ROP  National . 

2,001 

1,540 

Preprint  National . 

22,515 

21,665 

Classified . 

14,245 

13,146 

Total . 

114,842 

96,434 

GRAND  TOTAL... 

183,015 

165,879 

YEAR  TO  DATE... 

183,015 

165,879 

ALBANY,  ORE. 


Oemocrat-Herald-e 

ROP  Local . 

18,051 

18,286 

ROP  National . 

Classified . 

63 

18,554 

20,576 

GRAND  TOTAL... 

36,668 

38,862 

YEAR  TO  DATE... 

36,688 

38,862 

ALBUQUEROUE,  N.M. 

Joumal-m 

ROP  Local . 

31,027 

33,697 

Preprint  Local . 

129 

13,545 

4,902 

ROP  National . 

1,551 

1,370 

Display  Classitled . 

17.095 

17,860 

In-Column  Classified . 

23,747 

23,744 

Total . 

73,549 

13,545 

81,573 

Tribune-e 

ROP  Local . 

20,616 

22,653 

Preprint  Local . 

774 

11,094 

4,902 

ROP  National . 

1,464 

1,273 

Display  Classified . 

16,238 

17,064 

In-Column  Classified . 

23,747 

23,744 

Total . 

62,839 

11,094 

69,636 

Journal'S 

ROP  Local . 

9,968 

12,614 

Preprint  Local . 

9,288 

29,541 

9,159 

ROP  National . 

1,282 

863 

Display  Classified . 

11,167 

11,149 

In-Column  Classified . 

11,802 

12,927 

Total . 

43,507 

29,541 

46,712 

GRAND  TOTAL... 

179,895 

54,180 

197,921 

YEAR  TO  DATE... 

179,895 

54,180 

197,921 

BANGOR,  MAINE 

Daily  Newsom 

ROP  Local . 

8,742 

1,842 

11,991 

Preprint  Local . 

810 

15,783 

ROP  National . 

261 

648 

Preprint  National . 

Display  Classified . 

122 

5,177 

10,830 

In-Coiumn  Classified . 

Total . 

6,887 

21,999 

17,625 

23,469 

Daily  News-S 

ROP  Local . 

3,394 

383 

3,991 

Preprint  Local . 

1,696 

10,632 

2,496 

ROPNalional . 

200 

208 

♦Indicates  newspapers  reporting  figures  in  lines. 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

Display  Classified . 

In-Column  Classified . 

5,422 

1564 

7,879 

Total . 

25  884 

11,015 

30,815 

13,536 

GRAND  TDTAL... 
YEAR  TO  DATE... 

47,883 

47,883 

28,640 

28,640 

54,284 

54,284 

35,298 

35,298 

BENNINGTON,  VT. 


Banner-m 

ROP  Local . 

5.550 

Preprint  Local . 

1,041 

ROPNalional . 

303 

Preprint  National . 

149 

Display  Classified . 

3,861 

In-Column  Classified . 

4,303 

GRAND  TOTAL... 

15,207 

YEAR  TO  DATE... 

15,207 

BLOOMINGTON,  IND. 

Herald-Times-m 

ROP  Local .  21,717  2 

Pteprint  Local .  52,179  6 

ROP  National .  639 

Preprint  National .  4,729 

Classitled..  28,936  3 

GRAND  TOTAL...  108,200  12' 

YEAR  TO  DATE...  108,200  12' 

BOSTON,  MASS. 


Preprint  Local . 

'' 

2,814 

' 

1,576 

ROPNalional . 

9.815 

12,188 

Display  Classified . 

60,947 

43,912 

In-Column  Classified .... 

..  17,979 

15,653 

Total . . 

..  108,673 

2,814 

90,679 

1,576 

Herald-S 

ROP  Local . 

6,138 

8,208 

Preprint  Local 

29,255 

39,491 

ROPNalional . 

2,247 

5,345 

Preprint  National . 

9,886 

10,729 

Display  Classified . 

14,877 

15,420 

In-Column  Classitled ... 

3,283 

2,934 

Total . 

26,545 

39,141 

31,907 

50,220 

GRAND  TOTAL. 

..  135,218 

41,955 

122,586 

51,796 

YEAR  TO  DATE. 

..  135,218 

41,955 

122,586 

51,796 

BUFFALO 

.N.Y. 

News-a/d 

ROP  Local . 

21,296 

21,575 

Preprint  Local . 

2,043 

2,401 

2,629 

3,485 

ROPNalional . 

1,913 

3,891 

Preprint  National . 

299 

Classified. 

26,308 

27,233 

Total . 

..  51,560 

2,401 

55,627 

3,485 

Neiws-S 

ROP  Local . 

...  11,845 

15,271 

Preprint  Local . 

3,939 

9,184 

4,925 

12,792 

ROP  National . 

3,919 

4,674 

PreprinI  National . 

266 

2,700 

333 

4,209 

Classified. 

10,665 

12,821 

Total . 

..  30,634 

11,884 

38,024 

17,001 

GRAND  TOTAL. 

..  82,194 

14,285 

93,651 

20,486 

YEAR  TO  DATE. 

82,194 

14,285 

93,651 

20,486 

CASA  GRANDE,  ARIZ. 

DIspatch-e 

ROP  Local .  12,797  1 

ROP  National .  783 

Display  Classified .  2,253 

In-Column  Classified 8,120 

GRAND  TOTAL...  23,954  2' 

YEAR  TO  DATE...  23,954  2 


1996 

IS 

FULL 

PART 

FULL 

RUN 

RUN 

RUN 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

...  28,050 

591 

31,191 

Preprint  Local . 

...  77,271 

25,800 

77,950 

ROP  Nalional . 

1,564 

2,326 

Preprint  Nalional . 

22,317 

25,026 

Classified . 

25,728 

29,867 

GRAND TDTAL. 

..  154,930 

26,391 

166,360 

YEAR  TO  DATE. 

..  154,930 

26,391 

166,360 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 

ROP  Local . 

...  21,872 

22,321 

Preprint  Local . 

13,194 

14,406 

ROP  National . 

31 

PreprinI  Nalional . 

444 

Classified . 

...  10,096 

10,532 

GRAND  TOTAL. 

..  45,637 

47,259 

YEAR  TO  DATE. 

45,637 

47,259 

DURHAM,  N.C. 


Herald-Sun-m 

ROP  Local . 

24,257 

22,964 

ROPNalional . 

1,339 

951 

Classified . 

17,480 

17,287 

Total . 

43,076 

41,202 

Herald-Sun-S 

ROP  Local . 

10,106 

12,909 

ROP  National . 

1,023 

527 

Classified . 

7,453 

8,084 

Total . 

18,582 

21,520 

GRAND  TOTAL... 

61,658 

62,722 

YEAR  TO  DATE... 

62,658 

62,722 

ERIE,  PA. 


Times-e 

ROP  Local . 

17,476 

19,009 

Preprint  Local . 

15,113 

14,531 

ROPNalional . 

506 

575 

Classified . 

16,494 

27,861 

Total . 

49,589 

61,976 

Times-S 

ROP  Local . 

6,286 

11,196 

Preprint  Local . 

54,824 

65,191 

ROP  Nalional . 

396 

526 

Preprint  National . 

12,634 

14,904 

Classified . 

15,097 

19,935 

Total . 

89,237 

111,752 

GRAND  TOTAL... 

138,237 

173,728 

YEAR  TO  DATE... 

138,237 

173,728 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 

ROP  Local . 

128,097 

195,998 

137,029 

Preprint  Local . 

29,995 

51,430 

54,850 

ROPNalional . 

21,381 

6,970 

20,149 

Preprint  National . 

20,860 

840 

21,858 

Classified . 

222,234 

89,328 

191,680 

GRAND  TOTAL... 

422,567 

344,566 

425,566 

YEAR  TO  DATE... 

422,567 

344,566 

425,566 

FORT  WAYNE,  IND 

Journal  Gazette-m 

ROP  Local . 

21,194 

3,028 

27,181 

PreprinI  Local . 

10,745 

56,363 

10,925 

ROPNalional . 

1,042 

442 

Classified . 

40,484 

1,402 

39,267 

Total . 

73,465 

60,793 

77,815 
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1996  1995 

FULL  PART  FULL  PART 


RUN 

RUN 

RUN 

RUN 

News  Sentinel-e 

ROP  Local . 

21,219 

3,028 

27,332 

3,430 

Preprint  Local . 

10,745 

55,003 

10,925 

57,632 

ROP  National . 

1,182 

563 

Classified . 

39,884 

1,402 

39,084 

1,588 

Total . 

73,030 

59,433 

77,904 

62,650 

Journal  Gazette-S 

ROr  Local . 

8,005 

9,561 

Preprint  Local . 

21,395 

41,130 

26,789 

36,031 

ROP  National . 

743 

736 

Preprint  National . 

19,160 

630 

18,230 

294 

Classified . 

24,760 

24,311 

Total . 

74,063 

41,760 

79,627 

36,325 

GRAND  TOTAL... 

220,558 

161,986 

235,346 

161,625 

YEAR  TO  DATE... 

220,558 

161,986 

235,346 

161,625 

FREDERICK,  MD. 


ROP  Local . 

26,021 

30,939 

Preprint  Local . 

64,734 

76,674 

ROP  National . 

304 

358 

Classified . 

28,520 

39,165 

GRAND  TDTAL... 

119,579 

147,136 

YEAR  TD  DATE... 

119,579 

147,136 

GETTYSBURG,  PA. 


ROP  Local . 

9,621 

11,755 

Preprint  Local . 

21,168 

21,025 

Classified . 

13,788 

16,720 

GRAND  TOTAL... 

44,577 

49,500 

YEAR  TO  DATE... 

44,577 

49,500 

GREENSBURG,  PA. 


Preprint  Local . 

10,501 

5,969 

14,482 

5,8.35 

ROP  National . 

344 

527 

Display  Classified . 

15,555 

13,909 

In-Column  Classified . 

28,045 

22,145 

Total . 

74,776 

5,969 

68,905 

5,835 

Tribune-Review-S 

ROP  Local . 

16,783 

24,040 

Preprint  Local . 

25,842 

11,677 

33,636 

12,212 

ROP  National 

254 

406 

Preprint  National . 

13.520 

260 

20,150 

Display  Classitied . 

14,445 

20,261 

In-Column  Classitied . 

12,543 

10,942 

Total . 

83,387 

11,937 

109,435 

12,212 

GRAND  TOTAL... 

158,163 

17,906 

178,340 

18,047 

YEAR  TO  DATE... 

158,163 

17,906 

178,340 

18,047 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

17,127 

20,649 

Preprint  Local . 

6,963 

53,602 

13,317 

70,772 

ROP  National . 

653 

411 

Preprint  National . 

23,262 

128 

25,898 

Classified . 

23,612 

24,423 

GRAND  TOTAL... 

71,617 

53,730 

84,698 

70,772 

YEAR  TO  DATE... 

71,617 

53,730 

84,698 

70,772 

IOWA  CITY,  IOWA 


ROP  Local . 

19,632 

17,431 

Preprint  Local . 

72,572 

64,279 

ROPNatonal . 

1,741 

2,104 

Display  Classified 

10,615 

9,814 

In-Column  Classified . 

12,526 

11,154 

GRAND  TDTAL... 

117,136 

104,782 

YEAR  TD  DATE... 

117,136 

104,782 

FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 

JACKSONVILLE,  FLA. 

Florida  Times-Ur)ion-mS 

ROP  Local .  51.069  24,130  68,483  23,195 

Preprint  Local .  65,016  87,720 

ROP  National .  8,309  7,081 

Preprint  National .  25,542  29.154 

Display  Classitied .  55,582  46,457 

In-Column  Classified .  26,043  29,394 

GRAND  TOTAL...  226,561  24,130  258,289  23,195 

YEAR  TO  DATE...  226,561  24,130  258,289  23,195 


LEBANON,  IND. 


ROP  Local . 

10,286 

9,118 

Preprint  Local . 

10,888 

7,772 

ROP  National . 

26 

636 

Classitied . 

4,759 

4,635 

GRAND  TDTAL... 

25,959 

22,161 

YEAR  TD  DATE... 

25,959 

22,161 

LINCOLN,  NEB. 


ROP  Local . 

33,326 

37,343 

ROP  National . 

1,533 

1,635 

Classified . 

42,274 

42,277 

GRAND  TDTAL.  . 

77,133 

81,255 

YEAR  TD  DATE... 

77,133 

81,255 

LOUISVILLE,  KY. 


Courier-Journal-a/d 


ROP  Local . 

31,628 

6,679 

27,694 

12,616 

Preprint  Local . 

42,515 

25,436 

ROP  National . 

1,064 

1,116 

Classified . 

37,023 

19,059 

29,067 

17,135 

Total . 

69,715 

68,253 

57,877 

55,187 

Courier-Journal-S 

ROP  Local . 

14,773 

42 

21,047 

291 

Preprint  Local . 

29,863 

65,738 

ROPNaticnal 

665 

361 

Preprint  National . 

15,919 

18,185 

Classified 

16,577 

19,324 

Total . 

32,015 

45,824 

40,732 

84,214 

GRAND  TOTAL... 

101,730 

114,077 

98,609  139,401 

YEAR  TO  DATE... 

101,730 

114,077 

98,609 

139,401 

MANCHESTER,  N.H. 


Union  Leader-m 

ROP  Local . 

ROP  National . 

Classitied 

Total . 


N.H.  Sunday  News-S 

ROP  Local .  11,629 

ROP  National  625 

Classified  16,754 

Total .  29,008 

GRAND  TOTAL...  82,378 

YEAR  TO  DATE...  82,378 


MARYSVILLE,  CALIF. 

Appeal  Democrat-m 


*Indicates  newspapers  reporting  figures  in  lines. 


ROP  Local . 

19,428 

19,871 

Preprint  Local . 

57,245 

69,629 

ROP  National . 

440 

1,913 

Preprint  Natonal . 

840 

1,740 

Display  Classified . 

15,576 

16,398 

In-Column  Classified . 

7,619 

6,537 

GRAND  TOTAL... 

101,158 

116,088 

YEAR  TO  DATE... 

101,158 

116,088 

1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

MEDICINE  HAT,  ALBERTA 

News-e* 

ROP  Local .  397,745  244,920 

ROP  National .  51,947  26,575 

Classified .  206,946  115,662 

GRAND  TOTAL...  656,638  387,157 

YEAR  TO  DATE...  656,638  387,157 

MIDDLETOWN,  N  Y. 

Times  Herald-Record-mS 


ROP  Local . 

39,790  14,700 

50,587 

Preprint  Local . 

28,167  87,186 

38,727 

ROP  National . 

383 

605 

Preprint  National . 

20,160  735 

26,460 

Display  Classified . 

20,444 

23.360 

In-Column  Classitied . 

32,387 

36,010 

GRAND  TOTAL.. 

141,331  102,621 

175,749 

YEAR  TO  DATE.. 

141,331  102,621 

MUNCIE,  IND. 

175,749 

Star-m 

ROP  Local . 

11,638 

14,398 

Preprint  Local . 

4,708 

3.820 

ROP  National . 

261 

245 

Preprint  National . 

30 

Classified . 

9,531 

9,581 

Trrtal . 

..  26,168 

28,044 

Press-e 

ROP  Local . 

16,868 

19,767 

Preprint  Local . 

6,064 

5,075 

ROP  National . 

242 

245 

Preprint  National . 

43 

46 

Classified . 

10,780 

10,993 

Total . 

33,997 

36,126 

Star-S 

ROP  Local . 

6,140 

5,949 

Preprint  Local . 

5,102 

4,582 

ROP  National . 

180 

22 

Preprint  National . 

648 

508 

Classified . 

4,999 

3,730 

Total . 

.  17,069 

14,791 

GRAND  TOTAL. 

.  77,234 

78,961 

YEAR  TO  DATE. 

.  77,234 

78,961 

NASHVILLE,  TENN. 

Tennessean-m 

ROP  Local . 

35,242 

37,167 

Preprint  Local . 

14,163 

14,265 

ROP  National . 

1,706 

2,084 

Preprint  National . 

474 

180 

Classified . 

42,592 

47,197 

Total . 

..  94,177 

100,893 

Banner-e 

ROP  Local . 

...  31,422 

31,674 

Preprint  Local . 

...  13,878 

14,265 

ROP  National . 

1,676 

1,920 

Preprint  National . 

474 

180 

Classified . 

...  32.156 

37.866 

Total . 

...  79,606 

85,905 

Tennessean-S 

ROP  Local . 

18,852 

19,134 

Preprint  Local . 

...  33,905 

32,189 

ROP  National . 

2,211 

1,555 

Preprint  National . 

...  17,246 

17,947 

Classified . 

...  26,312 

25.496 

Total . 

98,526 

96,321 

GRAND  TOTAL 

..  272,309 

283,119 

YEAR  TO  DATE 

..  272,309 

283,119 

NORTH  BAY,  ONTARIO 


ROP  Local . 

16,795 

13,565 

Preprint  Local . 

33,301 

33,362 

ROP  National . 

4,449 

4,579 

Preprint  National . 

2,144 

1,867 

Classified . 

17,981 

11,382 

GRAND  TOTAL... 

74,670 

64,755 

YEAR  TO  DATE... 

74,670 

64,755 
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AD  DATA 


MP:ASI)RK1)  IN  INCHES 


1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

NORTHAMPTON,  MASS. 


Dally  Hampshire  Gazene-e 

ROP  Local .  ; 

Preprint  Local . 

ROP  National . 

Classified . 

GRAND  TOTAL...  5 

YEAR  TO  DATE...  5 


OLYMPIA,  WASH. 


ROP  Local . 

34,207 

44,213 

Preprint  Local . 

118,140 

118,050 

ROP  National . 

1,964 

1,189 

Classified . 

42,873 

43,727 

GRAND  TOTAL... 

197,184 

207,179 

YEAR  TO  DATE... 

197,184 

207,179 

PinSBURGH,  PA. 


ROP  Local . 

29,243 

5,718 

23,869 

Preprint  Local . 

2,470 

48,000 

6,301 

ROP  National . 

6,772 

148 

5,931 

Preprint  National . 

1,462 

339 

Classified . 

44,524 

11,225 

42,673 

Total . 

83,009 

66,553 

79,113 

Post-Gazette-S 

ROP  Local . 

11,993 

2,450 

11,584 

Preprint  Local . 

35,137 

26,554 

56,463 

ROP  National . 

3,654 

30 

3,833 

Preprint  National . 

35,428 

4,241 

41,251 

Classilied . 

31,595 

5,231 

34,468 

Total . 

117,807 

38,506 

147,599 

GRAND  TOTAL... 

200,816 

105,059 

226,712 

YEAR  TO  DATE... 

200,816 

105,059 

226,712 

PORTLAND.  MAINE 


Press  Herald-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified . 

Total . 


1.547  26,435 

7,857 


46,533  1,547  47,301  2,101 


Telegram-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 
Classilied . 


Total . 68,23580,320 

GRAND  TOTAL...  114,768  1,547  127,621  2,101 

YEAR  TO  DATE...  114,768  1,547  127,621  2,101 


PROVIDENCE,  R.I. 

Journal-BulletIn-a/d 


ROP  Local . 

...  22,939 

14,726 

23,925 

Preprint  Local . 

5,373 

73,499 

6,936 

ROP  National . 

2,684 

33 

3,082 

Preprint  National . 

603 

91 

87 

Classified . 

...  27,974 

857 

29,110 

Total . 

...  59,573 

89,206 

63,140 

Journal-S 

ROP  Local . 

....  16.392 

22,220 

Preprint  Local . 

.  35,902 

44,136 

57,918 

ROP  National 

1,560 

2,127 

Preprint  National . 

16,897 

18,083 

Classified . 

11,629 

14,178 

Total . 

...  821  380 

44,136 

114,526 

GRAND  TOTAL...  141,953  133,342  177,666  154,035 
YEAR  TO  DATE...  141,953  133,342  177,666  154,035 


♦Indicates  newspapers  reporting  figures  in  lines. 


READING,  PA. 


Times  &  Eagle-m/e 


27,186 

28,905 

j  ROP  Local . 

14,835 

20,124 

19,995 

17,802  j  Preprint  Local. 

111 

;  ROP  National .. 

10,955 

12,611 

:  Classified . 

52,976 

20,124 

61,622 

17,802  !  Total . 

52,976 

20,124 

61,622 

17,802  j 

Eagle-S 

ROP  Local ..  15,206  23,474 

Preprint  Local .  21,235  9,515  31,020  9,730 

ROP  National .  14,083  16,125 

Preprint  National .  13,770  15,840 

Classified...  19  430  23,663 

Total .  83,724  9,515  110,122  9,730 

GRAND  TOTAL...  137,955  9,515  178,243  9,730 

YEAR  TO  DATE...  137,955  9,515  178,243  9,730 


RENO,  NEV. 


Gazette-Journal-m 

ROP  Local .  65,585 

Preprint  Local .  91,383 

ROP  National .  1,416 

Preprint  National .  15,224 

Classified...  67,598 

GRAND  TOTAL...  241,206 
YEAR  TO  DATE...  241,206 


RICHMOND.VA. 


Times-Dispatch-m 


ROP  Local . 

33,209 

6,614 

38,404 

7,249 

Preprint  Local . 

9,793 

1,458 

10,248 

1,948 

ROP  National . 

2,781 

3,897 

Preprint  National . 

80 

354 

Classified.. 

39,558 

46,034 

Total . 

85,421 

8,072 

98,937 

9,197 

Times-Dispatch-S 

ROP  Local . 

16,675 

17,728 

Preprint  Local . 

16,005 

1,835 

21,419 

1,328 

ROP  National . 

952 

911 

Preprint  National . 

16,356 

13,903 

Classified.. 

24,571 

22,594 

Total . 

74,559 

1,835 

76,555 

1,328 

GRAND  TOTAL... 

159,980 

9,907 

175,492 

10,525 

YEAR  TO  DATE... 

159,980 

9,907 

175,492 

10,525 

RIVERSIDE,  CALIF. 

Press-Enterprise-m 


ROP  Local . 

42,265 

19,790 

50,161 

19,471 

ROP  National . 

6,360 

517 

8,616 

575 

Classified . 

89,929 

6,119 

80,181 

120 

GRAND  TOTAL... 

138,554 

26,426 

138,958 

20,166 

YEAR  TO  DATE... 

138,554 

26,426 

138,958 

20,166 

SACRAMENTO,  CALIF. 


ROP  Local . 

58,015 

17,425 

65,137 

18,510 

Preprint  Local . 

86,132 

62,252 

96,111 

38,276 

ROP  National . 

10,932 

16,171 

Preprint  National . 

25,610 

5,980 

28,860 

1,170 

Classified 

164,710 

3,004 

172,649 

9,158 

GRAND  TOTAL... 

345,399 

88,661 

378,928 

67,114 

YEAR  TO  DATE... 

345,399 

88,661 

378,928 

67,114 

SAN  BERNARDINO,  CALIF. 


Sun-m 

ROP  Local .  37,549 

Preprint  Local .  32,958 

ROP  National .  3,892 

Preprint  National .  16,042 

Classified  69,287 

GRAND  TOTAL...  159,728 

YEAR  TO  DATE...  159,728 


FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


SAN  DIEGO,  CALIF. 

Union  Tribune-mS 


ROP  Local . 

108,588 

18,465 

128,810 

18,115 

ROP  National . 

16,029 

1,249 

23,071 

1,222 

Classilied . 

111,422 

18,911 

117,947 

13,072 

GRAND  TOTAL... 

236,039 

38,625 

269,828 

32,409 

YEAR  TO  DATE... 

236.039 

38,625 

269,828 

32,409 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 

ROP  Local  27,867  5,902  35,393  8,676 

Preprint  Local .  40,426  31,064 

ROP  National  11,854  1,942  18,487  404 

Preprint  National .  1,300  1,552 

Classified .  31,728  31,413 

Total .  113,175  7,844  117,909  9,080 


Examiner-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National .. 
Classified 


Examiner/Chronicle-S 

ROP  Local .  15,948 

Preprint  Local .  46,530 

ROP  National .  8,987 

Preprint  National .  24,245 

Classified .  21,251 

Total .  116,961 

GRAND  TOTAL...  341,243 

YEAR  TO  DATE...  341,243 


5,640  34,336  8,069 

31,064 

1,318  18,015  341 

1,552 
31,395 

6,958  116,362  8,410 


2.239  20,165  1,593 

45,362 
274  7,245 

22,360 
17.808 

2,513  112,940  1,593 

17,315  347,211  19,083 

17,315  347,211  19,083 


SPOKANE,  WASH. 


Spokesman-Review-m 

ROP  Local .  30,566 

Preprint  Local .  5,007 

ROP  National .  3,070 

Preprint  Natioral .  73 

Display  Classified .  27,367 

In-Column  Classified .  9,550 


Spokesman-Review-S 

ROP  Local .  6,193 

Preprint  Local .  3,372 

ROP  National .  3,686 

Preprint  National .  1,164 

Display  Classified .  14,169 

In-Column  Classilied .  2,714 

Total .  31,298 

GRAND  TOTAL...  106.931 

YEAR  TO  DATE...  106,931 


TACOMA,  WASH. 


ROP  Local . 

38,983 

1,997 

50,959 

Preprint  Local . 

43,400 

14,740 

47,631 

ROP  National . 

4,689 

12 

4,896 

Preprint  National . 

22,468 

109 

24,376 

Classified . 

38,966 

43,135 

GRAND  TOTAL 

..  148,506 

16,858 

170,997 

YEAR  TO  DATE 

..  148,506 

16,858 

170,997 

TOLEDO,  OHIO 

Blade-m 

ROP  Local . 

...  25,162 

3,865 

22,812 

Preprint  Local . 

10,395 

14,868 

ROP  National . 

937 

70 

1,316 

Classified . 

16,428 

690 

15,426 

Total . 

..  52,922 

4,625 

54,422 
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Blade-S 

ROP  Local . 

...  12,558 

16,156 

Preprint  Local . 

36,603 

48,699 

ROP  National . 

1,191 

888 

Preprint  National . 

23,436 

27,972 

Classilieo . 

12.241 

13,216 

Total . 

..  86,209 

106,931 

GRAND  TOTAL. 

..  138,951 

4,625 

161,353 

YEAR  TO  DATE. 

..  138,951 

4,625 

161,353 

TULSA,  OKLA. 

World-m 

ROP  local . 

...  29,132 

6,256 

25,936 

Preprint  Local . 

2,957 

8,010 

3,151 

ROP  National . 

680 

878 

Preprint  National . 

66 

Display  Classified . 

...  13,376 

12,858 

In-Column  Classified ... 

....  16,008 

16,458 

62,153  14,332  59,281  19,995 


WorlQ-S 

HOP  Local . 

Prepiint  Local . 

HOP  National . 

Preprint  National . 

Display  Classified . 

In-Column  Classified . 


GRAND  TOTAL.. 

148.641 

14,332 

165,350 

19,995 

YEAR  TO  DATE.. 

148,641 

14,332 

165,350 

19,995 

TWIN  falls,  IDAHO 

Times-News-mS 

ROP  Local . 

22,730 

23,824 

Preprint  Local . 

81,269 

73,168 

ROP  National . 

63 

Preprint  National . 

68 

88 

Display  Classified . 

22,948 

23,164 

In-Column  Classified ... 

4,368 

2,727 

GRAND  TOTAL. 

.  131,446 

122,971 

YEAR  TO  DATE. 

.  131,446 

122,971 

WICHITA,  KAN. 

Eagle-m 

ROP  Local . 

38,441 

6,416 

42,474 

10,753 

Preprint  Local . 

214 

63,260 

428 

74,698 

ROP  National . 

2,179 

1,550 

Preprint  National . 

23,326 

428 

20,300 

428 

Classified . 

62,315 

8,569 

67,679 

3,357 

GRAND  TOTAL. 

.  126,475 

78,673 

132,431 

89,236 

YEAR  TO  DATE. 

.  126,475 

78,673 

132,431 

89,236 

1  WINSTON-SALEM,  N.C. 

Journal-m 

ROP  Local . 

34,012 

3,346 

39,027 

3,840 

Preprint  Local . 

2,660 

23,266 

3,940 

21,771 

ROP  National . 

2,814 

2,974 

Preprint  National . 

198 

504 

568 

264 

Classified . 

46,295 

168 

49,795 

Total . 

85,979 

27,284 

96,304 

25,875 

Journal-S 

ROP  Local . 

12,670 

1,291 

13,946 

1,772 

Preprint  Local . 

14,874 

22,593 

11,039 

21,339 

ROP  National . 

856 

626 

Preprint  National . 

19,728 

17,997 

Classified . 

23,720 

22,921 

Total . 

71,848 

23,884 

66,529 

23,111 

GRAND  TOTAL 

157,827 

51,168 

162,833 

48,986 

YEAR  TO  DATE 

157,827 

51,168 

162,833 

48,986 

1  YAKIMA,  WASH. 

Herald-Republic-m 

ROP  Local . 

...  27,220 

23,927 

ROP  .National . 

2,060 

1,264 

Display  Classified . 

...  36,335 

35,905 

In-Column  Classitied .. 

...  17,518 

16,817 

GRAND  TOTAL 

83,133 

77,913 

YEAR  TO  DATE 

83,133 

77,913 

*Indicates  newspapers  reporting  figures  in  lines. 

Fox  to  give 
candidates  airtime 

News  core  chairman  Rupert 

Murdoch  has  pledged  prime-time  air 
time  on  his  Fox  network  to  the  Demo¬ 
cratic  and  Republican  presidential  candi¬ 
dates  prior  to  the  election  in  November. 

During  a  limcheon  announcement  at 
the  National  Press  Club,  Murdoch  said  his 
initiative  would  come  in  three  phases. 

The  first  is  the  offer  of  one  hour  of 
prime  time  on  the  eve  of  the  election, 
Monday,  Nov.  4,  to  final  presentations  from 
the  leading  candidates. 

“No  censorship  on  our  part,”  he  said. 
“No  interviews  by  some  all-knowing  cor¬ 
respondent.  Just  a  straight  and  clean 
chance  for  the  candidates  to  address  the 
American  people.” 

The  second  idea,  Murdoch  continued, 
is  to  ask  the  candidates  to  prepare  one- 
minute  videotaped  position  statements 
on  10  different  issues.  Fox  then  will  give 
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Professional 
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Technical 


Communication 


New  Jersey  Institute  of  Technology 
A  Public  Research  University 
University  Heights.  Newark,  NJ  07102-1982 


coverage  to  the  statements  during  special 
breaks  in  prime-time  programming  during 
the  three  or  four  weeks  prior  to  the  elec¬ 
tion. 

The  third  proposal  calls  for  additional 
hours  or  half-hours  for  candidate  state¬ 
ments,  to  be  carried  by  all  the  networks 
on  nights  that  do  not  conflict  with  live 
sporting  events. 

Murdoch  called  his  proposal  “only  a 
begiiuiing,  a  modest  attempt  to  begin  a 
course  of  [campaign]  reform  which  may 
or  may  not  gather  momentum.” 

Toys  to  Tots 

More  than  19,000  cWldren 

received  toys,  winter  clothes  or  pre¬ 
scription  eyeglasses  from  the  ninth  annual 
Letters  to  Santa  program  operated  by  the 
Chicago  Sun-Times  and  its  sister  papers. 

The  fund-raising  program  was  coordi¬ 
nated  by  Sun-Times  advice  columnist 
Jeffrey  Zaslow. 


Professional  and  Technical 
Communication 
Full-  and  part-time  programs 
available  for  Master  of  Science 
or  Certificate 

•  Technological  expertise  plus 
strong  communications  skills 

equals  career  growth 

•  Communication  for  the 

electronic  age 

•  Professional,  practice-oriented  program 

•  Corporate  internships 

•  Technical  writing  and  editing 

•  Graphic  design  and 
destaop  publishing 

•  Multimedia  presentations 

•  On-line  Documentation 

(201)  596-3454 

httpyAvww.njit.edu/MSPTC 


NJIT  does  not  discnminaie  on  the  basis  of  sex,  sexual  orientation,  race,  handicap,  veteran  s  status,  national  or  ethnic 
origin  or  age  in  the  administration  of  student  programs.  Campus  facilities  are  accessible  to  the  disabled. 
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BY  DEBRA  GERSH  HERNANDEZ 


New  Postal 
Rates 


.ir|pr-  uj.  POSTAL  Service  Board  of  Governors  has 

f^proved  most  of  the  second-  and  tliird-class  rate 
classification  proposals  sent  to  it  by  the  Postal 
iite  Commission. 

The  board  rejected  two  PRC  proposals,  one 
Ifgarding  courtesy  envelope  mail  and  the  other 
i^lgarding  bulk  parcel  post,  but  the  issues  affecting 
newspapiers  were  accepted  as  presented  by  the 
PRC. 

Postmaster  General  Marvin  Rimyon  called  the 
results  “a  good  start,”  and  said  that  the  USPS  will 
“press  forward  for  postal  reform  that  will  simplify 
and  streamline  the  rate-setting  process.” 

Runyon  commented  that  the  existing  rates  and 
classification  process  takes 
too  long  and,  in  this  case,  “the 
outcome  has  Men  short  of 
the  vision  we  developed  with 
our  customers  ....  [T]  here’s 
much  more  that  needs  to  be 
done  to  update  the  rules  gov¬ 
erning  the  way  people  use 
the  mail.” 

While  generally  pleased  by 
the  second-class  action,  which 
halted  ..  USPS  proposal  that 
would  have  led  to  a  substan¬ 
tial  increase  for  the  majority 
of  users,  the  newspaper 
industry  was  less  happy  with 
the  outcome  for  third  class. 

The  U.S.  Postal  Service  orig¬ 
inally  proposed  splitting  sec¬ 
ond  class  into  two  subclasses, 
with  larger,  nationally  distrib¬ 
uted  publications  to  be  called 
Publications  Service,  and  the 
rest  of  the  class  would  be 
known  as  Regular  (E&P,  Feb. 
3,p.  17). 

The  USPS  proposal  would 
have  led  to  a  14%  cut  in  rates 
for  about  800  of  the  larger 
publications,  but  at  the  same 
time,  it  could  have  meant  a 
17%  increase  for  the  more 
than  1 1 ,000  publications 
falling  under  the  Regular  subclass. 

The  PRC  nixed  that  idea,  calling  the  split  “not  jus¬ 
tified  on  the  record,”  and  proposing  that  second 
class  be  renamed  Publications,  but  without  any  sub¬ 
class  change. 

The  PRC  idea  was  supported  by  the  Postal  Ser- 


While  generally 
pleased  by  the 
second-class 
action,  which 
halted  a  USPS 
proposal  that 
would  have  led 
to  a  substantial 
increase  for  the 
majority  of  users, 
the  newspaper 
industry  was 
less  happy  with 
the  outcome  for 
third  class 


vice  Board  of  Governors. 

“We  were  glad  they  accepted  the  Postal  Rate 
Commission  decision,”  said  National  Newspaper 
Association  president  and  CEO  Tonda  Rush.  “We 
would’ve  been  very  surprised  if  they  had  rejected  it, 
but  you  never  know.” 

In  third  class,  however,  the  Board  of  Governors 
approved  a  PRC  recommendation  to  create  three 
new  subclasses  that  will  be  offering  substantial  dis¬ 
counts  to  volume  mailers,  particularly  those  who 
use  automation. 

Newspaper  Association  of  America  president  and 
CEO  John  E  Sturm  called  the  move  “disturbing”  and, 
using  a  term  that  advertising  mailers  loathe,  noted 
that  it  will  lead  to  more  “junk  mail”  in  people’s  mail¬ 
boxes. 

“It  is  astounding  that  a  branch  of  the  federal  gov¬ 
ernment  took  action  ...  to  actually  increase  the 
amount  of  local  ‘junk  mail’  that  flows  into  the  homes 
of  the  American  public,”  Sturm  stated,  adding  that 
most  of  that  mail  “generally  ends  up  in  the  waste¬ 
basket.” 

“Even  more  disturbing,”  he  continued,“is  that  this 
action  makes  it  easier  to  the  Postal  Service  to  even¬ 
tually  shift  overhead  costs  from  ‘junk  mail’  to  busi¬ 
nesses’  and  consumers’  First-Class  rates,  thus  leading 
to  even  lower  ‘junk  mail’  rates  than  in  the  future.” 

Sturm  explained  that  if  the  Postal  Service  is  suc¬ 
cessful  in  gaining  pricing  flexibility  and  volume  dis¬ 
counts,  all  classes  will  suffer. 

“When  [the  Postal  Service]  cuts  a  deal  with  a  big 
mailer,  it  has  to  be  made  up  somewhere  else,”  he 
noted. 

“The  Postal  Service  has  to  cut  costs  before  it  can 
cut  deals.” 

The  next  batde  ground  on  postal  issues  will  be  in 
Congress,  where  hearings  were  scheduled  in  both 
the  House  of  Representatives  and  the  Senate  for  the 
week  of  March  1 1 . 

Executives  from  both  the  NNA  and  the  NAA  were 
slated  to  testify. 

Rush  said  she  thinks  there  will  be  “several  months 
of  pretty  intensive  exploration  by  the  committees  of 
how  the  Postal  Service  is  functioning,  how  its  cus¬ 
tomers  perceive  it,  how  it  worics  in  the  maiketplace; 
how  will  the  Postal  Service  survive?” 

Pointing  out  that  these  oversight  hearings  are  an 
annul  requirement.  Rush  noted  that  “in  this  case, 
it’s  being  billed  as  the  introduction  of  postal 
reform.” 

But,  “Given  that  it’s  so  late  in  the  Congressional 
season,  having  legislation  move  to  enactment  would 
be  a  surprise,”  she  added. 
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on  Broadway  the  week  of  April  28,  it  will  be  taking  place  at  the 
Waldorf  Astoria  in  New  York.  Thofs  where  the  annual  con¬ 
vention  of  American  newspaper  publishers  will  take  place.  And 
you  can  bet  the  dialogue  will  be  stirring  and  memorable. 


Editor  &  Publisher 
NAA  Publishers 
Convention  Issue 
April  27 


Each  year,  during  this  most  important  meeting  of  the  year,  pub¬ 
lishers  discuss,  predict,  plan,  and  promote  the  future  of  the 
industry.  It's  high  drama  ...  and  these  players  aren't  acting! 

PuMisheis  Love  Iheir  E&P 

The  convention  issue  of  Editor  &  Publisher  will  be  distributed 
during  registration  and  throughout  the  convention.  Publishers 
carry  E&P  at  the  convention  to  read  articles  between  meetings, 
to  preview  convention  schedules  and  highlights,  and  to  contact 
associates  by  using  the  popular  "Who's  Staying  Where"  guide 
that  lists  convention  attendees  and  their  hotels. 

Hie  Nevrspoper  Indusliy  Looks  to  E&P 

The  whole  newspaper  industry  watches  this  convention  very 
closely.  Readers  not  attending  the  convention  examine  this 
issue  to  learn  what  will  be  going  on  and  vho  will  be  attending. 

For  more  than  1 00  years,  newspaper  professionals  hove  been 
relying  on  E&P  for  complete,  accurate,  unbiased  reports.  Now, 
more  than  ever,  the  industry  looks  to  E&P  to  keep  informed  of 
industry  trends  and  new  technology. 

Coiplure  the  Highest  Level  of  Newspcqier 
Decision  Makers 

Your  advertising  in  our  special  NAA  Publishers  Convention 
issue  vrill  reach  nev/spaper  publishers  and  other  key  decision 
makers  with  a  high  interest  in  the  future  of  the  industry.  Make 
sure  your  advertising  message  is  included  in  this  special  issue. 
Call  Vice  President  of  Advertising  Mike  Dardano  at 
(212)  675-4380,  ext.  155,  to  make  your  reservations  today. 
Or  call  your  local  E&P  advertising  representative. 

NAA  Publishers  Cenvenriou, 
April  28  -  Muy  1 
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The 

International 
Museum  of 
Cat^oon 
opens  its  doors 
with  a  series  of 
March  8-10 
events 


BY  DAVID  ASTOR 


Toon-Full  Weekend 
For  A  New  Museum 


rience  for  me  "Walker  told  the  400  7". 

dinner  guests,  who  gave  him  a  :  ^ 

standing  ovation.  "We  actually  did 
it.  There  were  people  who  said 
we  couldn’t.” 

His  wife,  Cathy,  the  museum’s 
project  director,  added,  “It’s  been 
Mort’s  dream  for  over  30  years  to 
build  this  building.  We  went 
through  a  lot  of  rough  times.  But 
Mort  is  very  determined  and  very 
stubborn.  Now  we’re  here!” 

Walker  founded  the  museum  in 

Greenwich,  Conn.,  in  1974,  and  IHL _ m 

then  brought  it  to  Rye  Brook,  N.Y.,  Mort  Walker 
three  years  later.  But  a  bigger  and 
more  modem  building  was  eventually  needed,  so 
the  museum  left  Rye  Brook  in  1992.  The  collection 
was  subsequently  stored  in  Boca,  although  parts  of 
it  were  exhibited  at  various  venues  during  the  past 
four  years. 

The  Walkers  thanked  the  many  people  who 
worked  hard  to  make  the  new  building  a  reality. 
The  biggest  task  of  all  was  raising  $6  million  to 

_ ,  erect  the  fwo-story  structure, 

qr jfM^u  rfiSSfi»SDB^  whose  first  floor  opened  to 
.V.T— JSI  public  on  March  10  after 

■w/r  a  ribbon-cutting  ceremony. 

Another  $9  million  is  being 
raised  to  complete  the  facili¬ 
ties  on  the  second  level  by 
late  1997. 

Major  first-phase  donors 
included  the  state  of  Florida, 
corporations,  foundations, 
newspaper  companies,  syndi¬ 
cates  and  cartoonists. 
“Peanuts”  creator  Charles 
Schulz  of  United  Feature 
Syndicate  was  the  individual 
who  donated  the  largest  sum 
—  $  1  million. 

Among  those  heavily 
involved  in  the  fund-raising 
effort  were  King  Features 
Syndicate  president  Joe 
D’Angelo  and  “Garfield”  cre¬ 
ator  Jim  Davis  of  Universal 
Press  Syndicate.  Both  spoke 
at  the  March  8  building  dedi¬ 
cation  ceremony,  which  was 
emceed  by  museum  director 


Boca  RATON  became  “Toon  Town”  last 
weekend  as  the  International  Museum 
of  Cartoon  Art  celebrated  its  opening 
with  a  series  of  events. 

Being  in  the  Florida  city  was  almost 
like  diving  through  the  looking  glass  into  a  cartoon 
world.  Pictures  of  various  comic  characters  hung 
over  the  streets  in  and  around  Boca’s  Mizner  Park 
section,  where  the  52,000-square-foot  museum  is 
located. 

The  museum  itself  was  visited  by  costumed 
characters  such  as  Beetle 
HHHjllllllllll  Bailey,  Blondie,  Cathy, 

Garfield,  Grimmy,  Hagar  the 
Horrible,  Mickey  and  Minnie 
Mouse,  Nancy,  the  Pink 
Panther,  the  Power  Rangers, 
Rocky  and  Bullwinkle,  Bart 
Simpson,  Snoopy,  Spider-Man 
■■■H  and  Ziggy. 

At  a  March  9  reception, 
guests  could  eat  everything 
from  Dagwood  sandwiches 
HMHHR  f()od  (actually  steak 

tartare) 

from  Snoopy’s  bowl.  For 
dessert  later  that  night,  there 
was  a  chocolate  concoction 
shaped  like  Mickey  Mouse’s 
head. 

The  dinner  was  held  next 
to  the  museum  in  a  huge 
tent  featuring  all  kinds  of  car¬ 
toon  decorations.The  center- 
piece  of  each  table  was  filled 
with  markers,  crayons  and 
other  materials  that  many  of 
the  cartoonists  in  attendance 
used  to  sketch  their  creations 
for  fellow  guests. 

Museum  founder  and 
chairman  Mort  Walker  —  the 
star  of  the  show  —  wore  a 
bright  red  sports  coat  fes¬ 
tooned  with  cartoon  buttons. 

Under  the  “Beetle  Bailey”  cre¬ 
ator’s  jacket  was  a  “Zippy  the 
Pinhead”  T-shirt  asking  the 
timeless  question,  “Are  We 
Having  Fun  Yet?”  The  answer, 
of  course,  was  yes. 

“This  is  a  wonderful  expe- 


Job  iab  knocks  Dow  down  171 
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Mike  Ramirez 

Pulitzer  Prize-winning 
editorial  cartoons.  Seriously. 
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The  Man  Behind  The  Museum 


MORT  walker  has  had  a  long 
and  varied  career. 

The  founder  and  chairman  of  the 
International  Museum  of  Cartoon  Art 
was  bom  in  El  Dorado,  Kansas,  in 
1923,  and  raised  in  Kansas  City.  After 
serving  in  the  Army  during  World  War 
n,  he  earned  a  humanities  degree 
from  Missouri  University. 

Then,  Walker  worked  as  a  Hallmark 
greeting  card  designer  and  freelance 
magazine  cartoonist  before  creating 
“Beetle  Bailey”  in  1950  and  “Hi  and 
Lois”  in  1954.  He  has  also  created 


seven  other  comic  strips. 

In  addition,  the  King  Features 
Syndicate  cartoonist  has  written  sev¬ 
eral  books  and  served  as  president  of 
the  National  Cartoonists  Society  — 
from  which  he  won  a  Reuben  Award 
as  “Outstanding  Cartoonist  of  the 
Year”  in  1953. 

Walker,  72,  now  lives  in  Boca 
Raton,  Fla.,  most  of  the  time,  but  also 
maintains  a  home  in  Stamford,  Conn. 
The  latter  place  formeriy  served  as 
the  studio  of  Mount  Rushmore 
designer  Gutzon  Borglum. 


Call  toll-free  (800)  238-6196  today  for  samples! 


AC  is  introducing 
Sunday  comic  CD 


American  color  will  be  sending 
newspapers  digital  Sunday  comics 
on  a  single  writable  CD. 

AC,  the  Phoenix-based  prepress/digital 
imaging  company,  said  the  “FunNe  CD” 
service  is  scheduled  to  make  its  debut  no 
later  than  March  25. 

Each  CD  will  include  all  features  in  ail 
available  sizes  and  formats.  Also,  the  fea¬ 
tures  will  be  digitally  encrypted  so  that 
an  individual  newspaper  can  use  its  own 
alphanumeric  password  to  unlock  and 
download  only  those  features  that  are 
being  subscribed  to.  And  AC’s  FunNe 
pagination  software  will  be  included  on 
every  CD. 

American  Images,  a  Rochester,  N.Y.- 
based  subsidiary  of  AC,  was  involved  in 
developing  the  FunNe  CD  service. 

AC  is  a  division  of  Sullivan  Graphics, 
which  prints  Sunday  comic  sections  for 
more  than  300  newspapers. 


The  museum  has  more  than  150,000  original  works  in  its  collection. 


of  development  Fritz  Jellinghaus. 

“What  a  glorious  day  for  cartooning,” 
said  Davis,  co-chair  of  the  museum’s 
building  fund  campaign.  “This  very  spe¬ 
cial  art  form  has  taken  a  big  step  today.” 

And  D’Angelo,  the  museum’s  presi¬ 
dent,  said,  “Few  people  in  their  lifetime 
have  the  opportunity  to  leave  a  legacy 
like  this.  I’m  proud  to  be  a  part  of  it.” 

D’Angelo  has  been  involved  wdth  the 
museum  since  before  it  opened  22 
years  ago.  Indeed,  he  and  Walker  have 
had  a  long  and  unusual  working  rela¬ 
tionship. 

“He’s  president  of  King  and  I’m  with 
King,  so  he’s  my  boss,”Walker  observed. 
“At  the  museum.  I’m  his  boss.” 

About  10  other  syndicate  executives 
also  attended  the  opening  weekend,  as 
did  Florida  Secretary  of  State  Sandra 
Mortham  and  Boca  Mayor  Carol 
Hanson.  And  among  those  sending  con¬ 
gratulations  was  President  Clinton. 

The  museum  has  more  than  150,000 
originals  from  all  genres  of  cartooning, 
including  comic  strips,  editorial  car¬ 
toons,  caricature,  sports  cartoons,  maga¬ 
zine  illustration,  comic  books,  graphic 
novels,  greeting  cards  and  animation. 


Over  1,000  artists  from  50  countries  are 
represented  in  the  collection,  which 
was  built  entirely  from  donations. 

Highlights  include  cartoons  by  Ben 
Franklin  and  Paul  Revere  that  helped 
inspire  the  American  Revolution,  an 
1860  Thomas  Nast  lithograph  of  the  fig¬ 
ure  who  would  come  to  be  known  as 
Uncle  Sam,  an  1897  “YeUow  Kid”  water- 
color  by  Richard  Outcault,  the  first 
drawings  of  Mickey  Mouse  in  1928,  a 
1937  “Krazy  Kat”  oil  painting  by  George 
Herriman,  and  more  than  6,000  “Dick 
Tracy”  originals. 

The  26,00(>square-foot  first  floor 
includes  galleries,  a  hall  of  frune,  educa¬ 
tional  facilities,  a  gift  shop,  and  more. 
When  complete,  the  building  will  also 
house,  among  other  things,  a  250-seat 
theater,  library,  video  center,  and  studios 
for  demonstrating  cartoons. 

“Cartoons  cause  us  all  to  laugh  and 
think,  grow  and  change,  and  there  are 
few  forms  of  art  in  the  world  that  have 
this  impact,”  Walker  said.  “They  are  a  mir¬ 
ror  of  how  we  live  and  communicate, 
and  provide  unique  commentary  on  our 
lives,  our  social  mores  and  our  foibles  as 
human  beings.” 


March  16,  1996  ■  Edittx  &  Pubusher  39 


SYNDICATES/NEWS  SERVICES 


Workplace  feature 


A  FEATURE  CALLED  “Generation  X  in 
the  Workplace”  is  being  launched  by 
Syndicate  X  of  Northampton,  Mass. 

Bruce  “Mgan’s  weekly  column  analyzes 
and  offers  solutions  to  problems  feced  by 
young  professionals. 

l\ilgan  is  the  author  of  Managing 
Generation  X:  How  to  Bring  Out  the 
Best  in  Young 


Bruce  Tulgan 


Talent  (Merritt 
Publishing,  1995), 
as  well  as  a  lawyer, 
f>ollster,  speaker, 
consultant  and 
adjunct  assistant 
professor  of  man¬ 
agement  at  St. 
John’s  University  in 
New  York  City. 


Joint  agreement 


Tribune  media  services  and  Muiti- 

Ad  Services  have  agreed  to  jointly 
develop  and  offer  the  “Web  Co-op 
Advertising  System.” 

WebCAS  will  provide  access  to  Multi- 
Ad’s  Internet  advertiser  database  to  affili¬ 
ates  of  Tribune  Media’s  WebPoint  Internet 
editorial  product  (E&P,  Feb.  3,  p.  36). 


A  new  Web  site 


Timothy  McCue 


Timothy 
McCue  has 
created  a  Web  site 
for  his  “Growing 
Your  Business”  col¬ 
umn,  which  he 
writes  out  of  High 
Point,  N.C. 

The  address  of 
the  new  site  is 
http://www.  infi. 
net/~mccuet. 


Two  are  named 


Tribune  media  services  has  named 

Jim  Donahue  product  manager  and 
Joanna  Thompson  producer  for  TV  Week 
Interactive,  the  electronic  television  pro¬ 
gramming  guide  for  the  Internet  and 
online  services. 

Donahue  joined  TMS  last  March  as  a 
database  products  sales  representative  for 
TV  listings,  stocks  and  weather.  Prior  to 
that,  he  was  a  division  sales  manager  in  the 
Chicago  Tribune's  circulation  department. 
Thompson  was  previously  a  video  pro¬ 


ducer,  multimedia  designer  and  account 
representative  for  the  Vanguard 
Technology  Group. 


‘Help  Me’  feature 


An  advice  column  aimed  at  col¬ 
lege  students  and  young  adults  is 
being  syndicated. 

“Help  Me  Harlan!”  mixes  humor  with 
serious  material.  It  is  by  recent  Indiana 
University  journalism  graduate  Harlan 
Cohen,  who  interned  last  summer  on  The 
Tonight  Show  with  Jay  Leno. 

Cohen’s  column  continues  to  run  three 
times  a  week  in  the  Indiana  Daily 
Student.  Other  clients  include  the 
Indianapolis  Star,  Ames,  Iowa,  Daily 
Tribune,  Carbondale,  Ill.,  Southern 
Illinoisan,  Champaign,  W.,  NewsXiazette, 
and  the  Coles  County  Daily  TimesCourier 
in  Charleston,  HI. 

The  Highland  Paik,  Ill.-based  Cohen  can 
be  reached  at  847-831-3971.  His  Web  site 
address  is  http;//ezinfo.ucs.indiana.edu/~ 
hdcohen. 


From  recipe  book 


The  new  YORK  Times  Syndicate  is 
ofifiering  recipes  fiDm  Wendy  Diamond’s 
new  Musical  Feast  book  (Global  Liaisons). 

The  recipes  —  which  come  with  color 
art  —  were  donated  by  musical  artists 
such  as  Patti  LaBelle,  Madonna,  Salt-N-Pepia 
and  Frank  Sinatra. 

A  portion  of  the  Musical  Feast  proceeds 
is  going  to  four  organizations  battling 
homelessness. 


News  of  newswire 


PR  NEWSWIRE  MEMBERS  now  have 
access  to  SportsTicker’s  subscriber 
base. 

Also,  PR  Newswire’s  Feature  News 
Service  holiday  and  theme  packages  have 
been  added  to  its  Web  site 
(http;/Avww.pmewswire.com). 

And  the  site’s  three  financial  columns 
are  now  also  available  on  the  Portfolio 
Accounting  World  Wide  Services  site 
(http://pawws.com). 


Will  be  a  full  prof 


LUCi"  SHELTON  CASWELL  has  been 
promoted  from  associate  professor  to 
full  professor  at  Ohio  State  University, 
effective  July  1. 

Caswell  is  a  member  of  the  journalism 
fecultv  as  well  as  curator  of  Ohio  State’s 
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Cartoon,  Graphic,  and  Photographic  Arts 
Research  Library. 


S.F.  cartoon  week 


The  cartoon  art  Museum  of  San 
Francisco  will  celebrate  Cartoon  Art 
Appreciation  Week  May  1-7,  with 
drawing  workshops  for  kids,  a  children’s 
cartoon  poster  contest,  and  the  distribu¬ 
tion  of  packets  to  schools  and  libraries. 


From  rep  to  mayor 


Bob  MCE’WTN,  66,  a  retired  regional 
sales  vice  president  at  United  Media, 
has  been  re-elected  to  his  fourth  term  as 
mayor  of  Indian  Shores,  Fla. 


An  award  for  Hart 


Johnny  Hart  of 
Creators  Syndicate  has 
won  a  Wilbur  Award 
from  the  Religious 
Public  Relations  Council. 

Among  the  other  win¬ 
ners  were  the  Pittsburgh 
Post-Gazette,  Anchorage 
Daily  News,  Greenville  (S.C.) 

News,  and  Greensboro,  N.< 

News  &  Record,  Amazing  Grace 
author  Jonathan  Kozol;  the 
film  Dead  Man  'Walking, 
and  the  TV  show 
ER  "B.C."  is  honored. 


Business  feature 


An  ILLUSTRATED  FEATURE  defining  a 
business  or  investment  term  is  being 
syndicated  by  J  Features. 

The  weekly  “Short  Course”  is  written 
by  Boston  Globe  columnist  Charles 
Jaffe  and  drawm  by  Globe  business-sec¬ 
tion  art  director  Anthony  Schultz. 

J  Features  (617-383-1676)  also  syndi¬ 
cates  Jaffe’s  “Personal  Finance”  and  “Your 
Funds”  columns. 


Cartoonist  is  dead 


Gordon  Rogers,  who  created  the 
“Babe”  and  “Spaiky  Watts”  comics,  has 
died  in  Childress,Texas,  at  the  age  of  91. 


Silver  anniversary 


Comic  buyers  guide,  a  weekly 

publication  based  in  lola.  Wise.,  has 
reached  its  25th  anniversary. 


©  CREATORS  SYNDICATE 


Attrition 

Continued  from  page  9 

went  unsold  and  unread  direct  from  the 
Sterling  Heights  plant  to  a  recycling  cen¬ 
ter  or  ditch.  Last  Dec.  5,  a  Department  of 
Public  Works  sup)ervisor  for  the  city  of 
Farmington  Hills  wrote  to  Detroit  News¬ 
papers  complaining  that  “members  of 
your  staff  have  been  dropping  off  bun¬ 
dles  of  undistributed  newspapers  at  the 
city  of  Farmington  Hills  drop-off  recy¬ 
cling  center”  in  violation  of  rules  limiting 
its  use  to  noncommercial  residents.  In  its 
Feb.  14-20  issue,  the  alternative  newspa¬ 
per  in  Detroit,  the  Metro  Times,  reported 
that  the  MediaAudit,  a  syndicated  reader- 
ship  service  of  National  Demographics 
of  Houston,  Texas,  found  that  readership 
had  fallen  substantially  over  the  period 
from  just  before  the  strike  started  to 
last  November  and  December.  The  Free 
Press  was  down  29.84%;  the  News  down 
27.32%  and  the  combined  Sunday  paper 
was  down  32.63%,  according  to  an 
account  of  the  report  by  Metro  Times 
columnist  Ric  Bohy. 

And  in  a  city  synonymous  with  labor, 
the  Detroit  papers  find  themselves,  in  the 
words  of  Vega,  “pretty  much  an  island 
onto  ourselves,  like  John  Donne.” 

The  papers  have  lost  legal  advertising 
from  government  bodies,  are  periodically 
upbraided  by  local  religious  leaders  and 
are  facing  hearings  on  six  unfair  labor 
practices  related  to  negotiations  so  far. 

“Look,  get  this  right,  because  I’ve  been 
misquoted  on  it  so  many  times,  but  there 
is  no  question  in  my  mind  —  because 
this  is  Detroit  —  we  probably  have  a 
snowball’s  chance  in  hell  of  those 
charges  not  being  upheld  here.  None  of 
the  unfair  labor  practice  charges  hold 
any  water,”  Vega  said. 

If  the  National  Labor  Relations  Board 
finds  that  the  Detroit  strike  was  pro¬ 
voked  by  unfair  labor  practices,  Detroit 
Newspapers  could  be  ordered  to  return 
the  strikers  to  their  former  positions 

Vega  and  other  newspaper  executives 
say  that  won’t  happen. 

“Don’t  call  them  replacement  workers 
anymore:  They  are  my  permanent  employ¬ 
ees,”  Vega  said. 

“If  [the  unions]  are  hung  up  on  the 
replacement  worker  issues,  this  probably 
is  a  long,  long  way  from  settlement,”  said 
Detroit  News  editor  and  publisher 
Robert  H.  Giles.  “We  have  a  new  group 
here  [in  the  newsroom]  who  are  bright, 
energetic  and  pleased  to  come  here  to  a 
big  newspaper.” 

“I  must  be  loyal  to  the  people  who 
helped  preserve  our  future,”  said  Free 
Press  publisher  Heath  Meriwether. 

All  three  executives  are  also  at  pains  to 


emphasize  that  the  woikers  hired  to 
replace  strikers  are  a  more  demographi- 
cally  diverse  group. 

“Prestrike,  those  [production  workers] 
were  80%  white,  18%  black,  76%  male 
and  15%  were  Detroit  residents,”  Meri¬ 
wether  told  a  recent  community  meeting 
in  Detroit. 

“[Now]  57?4  are  white,  38%  black,  4% 
Hispanic.  60%  are  male  and  39%  are 
Detroit  residents.” 

Rather  than  applause,  however,  Meri¬ 
wether’s  statistics  sparked  an  angry 
riposte  from  Crawford  Webb,  a  striking 
circulation  district  manager,  and  an 
African  American. 

“As  a  black  man  and  an  employee  of 
the  Detroit  Free  Press  for  20  years,  I 
resent  the  race  card  that  is  being  played 
by  this  management,”Webb  said. 

So  far,  however,  none  of  the  union 
pressure  or  the  financial  losses  appear  to 
have  budged  the  Detroit  papers. 

Certainly,  in  eight  months,  they  have 
quieted  the  speculation  that  the  strike 
might  lead  to  the  folding  of  one  of  the 
papers. 

“That  never  made  any  sense,”  News 
editor  and  publisher  Giles  said.  Before 
the  strike,  he  said,  the  papers  had  a  dupli¬ 
cate  issue  of  just  6%.  If  one  were 
removed  from  the  market,  “It  would  be 
just  a  downward  spiral  of  lost  circulation 
and  penetration.” 

Neither  is  the  management  side  soft¬ 
ening  its  comments. 

“Unfortunately,  I  don’t  think  the  union 
leaders  know  how  to  negotiate  from  this 
point,”  Vega  said.  “They  took  2,000  peo¬ 
ple  and  put  them  on  the  pass  line  —  and 
they  crapped  out.” 


Journal 

Continued  from  page  14 

“We  have  no  audited  circulation  . . . 
no  demographic  research  data .  .  . 
but  we  have  strong  suits:  We  are  getting 
read  by  people  who  are  not  reading  the 
other  two  papers  —  and  we  are  taking 
on  two  newspajjers  that  have  screwed 
advertisers,”  McBride  said,  referring 
to  resentments  that  still  linger  from  the 
substantial  ad  rate  increases  the  Neu>s 
and  Free  Press  imposed  once  their 
joint  operating  agreement  was  imple¬ 
mented. 

Perhaps,  ironically,  for  a  paper  inspired 
by  what  includes  five  newspaper  pro¬ 
duction  unions,  the  Sunday  Detroit  Jour¬ 
nal  is  the  very  model  of  desktop  pub¬ 
lishing.  There  is  no  photo  chemistry  or 
darkroom,  for  instance:  All  photographs 
are  scanned  into  the  pagination  system 
using  Photoshop. 


With  only  a  few  available  editorial  ter¬ 
minals,  most  of  the  writers  e-mail  their 
articles  or  drop  them  off  on  disk. 

Design  of  the  tabloid  Journal,  includ¬ 
ing  the  always  dicey  technical  problem 
of  fonts,  was  literally  done  in  a  morning, 
said  Tom  Schram,  a  striking  Free  Press 
copy  editor  who  is  the  strike  paper’s  pro¬ 
duction  manager. 

“My  biggest  fear  was  that  it  was  going 
to  look  like  a  crappy  throwaway  paper,” 
Schram  said. 

Distribution  is  designed  so  that  20%  of 
households  in  area  communities  get  the 
paper. 

Neighborhoods  targeted  for  distribu¬ 
tion  are  changed  from  time  to  time  to 
create  demand  and  stress  subscriptions, 
said  Joe  Merritt,  the  paper’s  circulation 
head  and  a  striking  circulation  district 
manager. 

Starting  Christmas  Eve,  the  paper 
began  zoning  three  ways. 

Nearly  half  of  the  original  striking 
Guild  journalists  have  returned  to  work 
—  including  some  of  the  best  known 
such  as  sports  columnist  Mitch  Albom 
and  cartoonist  Richard  Guindon. 

The  Journal  is  a  reminder  that  other 
well-known  journalists  such  as  strike 
paper  editor  Susan  Watson,  who  was  a 
Free  Press  columnist,  gossip  writer  Diane 
Hofsess,  sportswriter  Lynn  Henning  and 
TV  writer  Jim  McFarlin  are  among  those 
who  remain  on  strike. 

“Everybody  is  proud  of  this  paper,” 
managing  editor  Mather  said.  “It’s  been  a 
real  drawing-together  thing.” 


Washington  Post 
buys  cable  system 

POST-NEWSWEEK  CABLE,  a  subsidiary 
of  the  Washington  Post  Co.,  has 
acquired  Columbus  Television  Corp.,  a 
cable  system  serving  over  15,000  resi¬ 
dents  of  Columbus,  Miss.,  for  $23  million 
in  cash  and  stock. 

Post-Newsweek  Cable  serves  over 
550,000  subscribers  in  16  states. 

Bek)  offers 
shares 

A.H.  BELO  corp  plans  to  offer  up  to 
5  million  shares  of  common  stock 
through  Goldman,  Sachs  &  Co.  and 
Smith  Barney  Inc. 

The  company  is  also  increasing  its 
quarterly  cash  dividend  to  1 1 1  for  each 
outstanding  share  of  Series  A  and  Series 
B  stock,  payable  June  14  to  stockholders 
of  record  on  April  5. 
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Systems 
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NewsEditPro  IQue,  DragX  pagination, 
QSpool,  Transporter);  Muskogee  (Okla.) 
Daily  Phoenix  GQuePro  administration 
and  searcher,  NewsEditPro  IQue,  pagina¬ 
tion,  WireManager  IQue,  firaction  font, 
Commlink/Plus,  Transporter,  Baseview 
Library). 

More  recent  sales  include:  classified  ad 
systems  (all  with  ClassFlow  pagination 
Quark  XTension  and  most  with  accounts 
receivable)  at  Israel’s  Jerusalem  Post 
(ClassManager/Plus  with  DisplayMan- 
ager,AdForce);  £«ro/>ean  Stars  &  Stripes, 
Grieshem,  Germany,  (ClassManager/Plus 
with  DisplayManager,  display  accounts 
receivable,  AdForce,  ProductionMan- 
ager);  Mohave  Valley  Daily  News, 
Bullhead  City,  Ariz.,  (ClassManagerPro, 
ClassManager  Remote  Receivables, 
Remote  Merge,  Page  Director  Ad  Layout 
System);  North  Knox  Newspapers, 
Bicknell,  Ind.,  (ClassManagerPro,  Circula- 
tionPro);  Black  Hills  Pioneer,  Spearfish, 
S.D.;  Tooele  (Utah)  Transcript-Bulletin-, 
Danville,  Ky,  Advocate-Messenger  and 
Henderson  (N.C.)  Daily  Dispatch 
(ClassManagerPro).  Also,  the  Frederick 
(Md.)  News-Post  installed  DisplayMan¬ 
ager  with  accounts  receivable  and  Page 
Director  ALS. 


CirculationPro  systems,  including 
Subscription  Handler,  Distribution 
Handler  and  Preprint  Handler  and 
Circulation  Data  Transfer  at  Forsyth 
County  (Ga.)  News-,  Winder  (Ga.)  News-, 
Western  Producer,  Saskatoon,  Saskatche¬ 
wan.  The  Evergreen,  Col.,  Canyon 
Courier  installed  Subscription  Handler 
and  data  transfer. 

Editorial  systems  at  Port  of  Spain 
Trinidad  Guardian  (NewsEditPro  IQue, 
WireManager  IQue,  Transporter,  IQue 
Server  with  graphics  capabilities  and 
NewsEditPro  IQue,  DragX  and  QTools 
pagination  package);  St.  Michael, 
Barbados,  Daily  Nation  and  Sunday  Sun 
(AdminPro  IQue,  NewsEdit  IQue 
upgrade  to  Pro,  IQueX  upgrades  to 
DragX  and  NewsEditPro,  upgrade  to 
CommLink/Plus  IQue,  WireManager 
IQue  upgrade);  Goldsboro  (N.C.)  News- 
Argus  (pagination  packages,  WireMan¬ 
ager  IQue,  Commlink/Plus,  Transporter, 
Baseview  Library  System,  QSpool); 
Carrollton  (Ga.)  Times  (IQue  Server, 
NewsEditPro  IQue,  WireManager  IQue, 
pagination,  Commlink/Plus,  Transporter, 
Baseview  Vtorary),  Douglas  County  (Ga.) 
Sentinel  (NewsEditPro,  Commlink/Plus 
IQue,  pagination,  ClassManagerPro);  Park 
Newspapers  of  St.Lawrence,  Ogdens- 
burg,  N.Y,  (NewsEditPro,  WireManager, 
Commlink/Plus,  pagination,  QSpool); 


Watertown  (Wise.)  Daily  Times 
(NewsEditPro  IQue,  WireManager  IQue, 
IQue  Server  with  graphics  capabilities, 
pagination,  fraction  font,  QSpool, 
Commlink/Plus  IQue,  Transporter); 
Mayfield  (Ky.)  Messenger  (AdminPro, 
NewsEditPro,  \(^Manager,  pagination, 
Commlink/Plus,  QSpool,  style  sheets 
package);  Laurinburg,  N.C.,  Exchange 
(AdminPro,  NewsEditPro,  WireManager, 
DragX,  QTools,  Commlink/Plus,  QSpool, 
Baseview  library);  Benton,  Ky.,  Tribune- 
Courier  (AdminPro,  NewsEditPro,  pagi¬ 
nation,  style  sheets);  Jersey  City  (NJ.) 
State  College  Knight  Examiner 
(AdminPro,  NewsEditPro,  WireManager, 
DragX,  QTools,  Commlink/Plus). 


Last  stand 
in  Little  Rock 

Financier  steven  hoffenberg,  a 

onetime  bidder  for  the  New  York 
Post,  surrendered  to  federal  agents  in 
Little  Rock  recently  after  a  warrant  was 
issued  for  his  arrest. 

Hoffenberg  Med  to  meet  new  bail 
terms  that  were  imposed  by  a  district 
judge  prior  to  his  surrender.  He  had  been 
free  on  bail  after  pleading  guilty  last  April 
to  federal  fraud  and  conspiracy  charges 
relating  to  the  operation  of  his  Towers 
Financial  Corp. 

Investigators  have  likened  Towers,  a 
bill-collection  agency,  to  a  massive  Ponzi 
scheme  which  defrauded  thousands  of 
investors  before  it  collapsed  in  1993. 

Hoffenberg,  remembered  for  his  Med 
1993  Post  bid,  as  well  as  for  his  short¬ 
lived  start-up  newspaper, //ers  New  York, 
declared  that  he  was  in  Little  Rock  to 
“stop  the  Whitewater  nonsense.” 

Hoffenberg  sported  a  sweatshirt  bear¬ 
ing  a  front  page  of  the  Post  headlined 
“Hoffenberg  Saves  The  Post,”  along  with  a 
“Clinton-Gore”  baseball  cap.  Later  in  the 
day,  he  was  lead  to  a  local  detention  cen¬ 
ter  in  handcuffs. 

He  is  scheduled  to  be  sentenced  on 
March  21. 

lAPA  blasts 
free  press  threat 

The  inter  American  Press 
Association,  through  its  Committee 
on  Freedom  of  the  Press  and 
Information,  has  denoimced  continuing 
repression  against  journalists  in  Cuba. 

Two  weeks  before  IAEA’s  meeting,  to 
be  held  in  San  Jose,  Costa  Rica,  the  IAEA 
pledged  that  the  group  will  issue  a  spe¬ 


cific  condemnation  of  the  Cuban  gov- 
ermnent  for  the  current  wave  of  repres¬ 
sion,  arrests,  and  intimidation  against 
journalists. 

Madigan 
withdraws  as 
AP  candidate 

JOHN  MADIGAN,  PRESIDENT  and 
CEO  of  the  Chicago  Tribune  Co.,  has 
withdrawn  as  a  candidate  for  the  board 
of  directors  of  the  Associated  Press. 

A  Tribune  Co.  spokesman  said  that 
Madigan  wishes  to  devote  his  full  atten¬ 
tion  to  the  company.  He  will  be  replaced 
by  Gene  Bell,  vice  president  of  Copley 
Newspapers,  as  a  candidate  for  the  AP 
board.  Following  is  the  new  list  of  nomi¬ 
nees,  listed  alphabetically: 

Bell,  who  is  also  president  and  CEO, 
San  Diego  Union-Tribune-,  Judith  W. 
Brown,  editor.  New  Britain,  Conn., 
Herald-,  W.  Stacey  Cowles,  publisher, 
Spokane,  Wash.,  Spokesman-Review-, 
Larry  Franklin,  president  and  CEO,  Harte- 
Hanks  Communications,  representing 
the  Wichita  Falls  (Texas)  Times  Record 
News-,  Stephen  Hamblett,  chairman,  CEO 
and  publisher.  Providence  Journal  Co.; 
Joe  Hladky  IB,  president  and  publisher. 
Cedar  Rapids,  Iowa,  Gazette-,  Peter  A. 
Horvitz,  president  and  CEO,  Horvitz 
Newspapers,  Bellevue,  Wash.,  Journal 
American-,  Reid  MacCluggage,  editor  and 
publisher.  New  London,  Conn. ,  Day-,  Burl 
Osborne,  publisher  and  editor,  Dallas 
Morning  News-,  Lissa  Walls  Vahldiek,  vice 
president  and  COO,  Southern 
Newspapers  Inc.,  representing  the 
Baytown  (Texas)  Sun. 

From  memberships  in  cities  under 
50,000  population,  the  following  two 
candidates  were  nominated  for  one  seat: 

R.  Victor  Dtx,  vice  president,  Dix 
Communications,  Wooster,  Ohio,  Daily 
Record  and  Fred  Paxton,  president  and 
CEO,  Paxton  Media  Group,  Paducah 
(Ky.)  Sun. 

Incumbent  directors  whose  current 
terms  expire  April  29  are  Brown, 
Hamblett,  vice  chairman  Ruth  S. 
Holmberg  (chairman,  Chattanooga 
Times'),  David  Laventhol  (editor-at-large. 
Times  Mirror  Co.),  Osborne  and  David  J. 
Wichard  n  (chairman,  Greenville,  N.C., 
Daily  Reflector). 

Holmberg,  having  served  the  maxi¬ 
mum  three  terms,  was  not  eligible  for 
renomination.  Laventhol  and  Wichard 
chose  not  to  stand  for  re-election. 

The  election  will  be  held  at  the  AP 
annual  meeting  on  April  29  in  New  York 
City.  — AP 
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the  information  under  seal,  as  the 
District  Court  ultimately  and  correctly 
decided.” 

In  a  dissenting  opinion,  Judge  Bailey 
Brown  found  the  case  to  be  moot,  since 
Business  Week  had  the  documents  and 
already  published  a  story. 

“Given  the  district  court’s  unsealing  of 
the  documents  at  issue,  we  cannot  pro¬ 
vide  any  effective  relief;  thus,  no  live  con¬ 
troversy  remains,”  he  wrote. 

But  Chief  Judge  Merritt,  in  the  majori¬ 
ty  opinion,  explained  that  the  case  is  not 
moot,  in  part,  “because  the  permanent 
injunction  against  publication  of  the 
original  documents  remains  in  effect.” 

JUDGE  PLAYS  EDITOR 

In  a  concurring  opinion.  Judge  Boyce 
F.  Martin  Jr.  agreed  that  Bankers  Trust  and 
P&G  should  never  have  been  allowed  to 
stipulate  to  such  a  broad  protective 
order,  and  chastised  the  court  for  abdi¬ 
cating  “its  responsibility  for  supervising 
the  discovery  proceedings.” 

However,  Martin  proceeded  to  excori¬ 
ate  Business  Week  and  media  coverage 
of  the  judiciary,  in  general. 

“Business  Week  is  certainly  a  respect¬ 
ed  financial  publication,  but  I  would  not 
hold  it  out  as  the  torch-bearer  for  free¬ 
dom  of  the  press  in  light  of  the  fact  that 
this  case  dealt  more  with  economic 
power  than  with  the  effect  of  a  free  and 
unfettered  press  on  our  society,”  he 
wrote. 

“Having  read  the  entire  record  in  this 
case,  I  am  at  a  loss  as  to  why  Business 
Week  felt  this  information  was  so  news¬ 
worthy. 

“Ironically,”  Martin  continued,  “the  dis¬ 
trict  judge’s  faxed  order  of  prior  restraint 
engendered  more  media  coverage  than 
the  original  information  passed  along  by 
an  unthinking  lawyer.  This  is  an  exam¬ 
ple,  to  me,  of  highly  paid  counsel  wanti¬ 
ng  to  try  a  case  in  the  media,  which 
unfortunately  does  nothing  for  the  judi¬ 
ciary’s  poor  public  relations  as  a  whole. 

“This  case  should  serve  as  a  reminder 
that  the  First  Amendment  cuts  both 
ways.  It  protects  the  speech  here  from 
prior  restraint,  but  the  media  has  [sic]  an 
ethical  duty  to  report  fairly  and  without 
distortion.  Moreover,  the  media  ought  to 
refrain  from  blaming  the  judiciary  when 
a  situation  like  this,  caused  in  large  part 
by  the  parties’  conduct,  arises,”  he  wrote. 
But  press  advocates  paid  little  notice  to 
Martin’s  media  criticism,  focusing  instead 
on  the  solid  First  Amendment  victory  evi¬ 
dent  in  Merritt’s  opinion  for  the  court. 

“You  can  certainly  see  his  strong  belief 


in  First  Amendment  values,”  Washington 
attorney  Bruce  Sanford  said  of  Merritt, 
long  a  proponent  of  the  press. 

“It  was  so  terse  and  beautifully  dis¬ 
dainful  of  what  the  trial  judge  did,” 
Sanford  said  of  the  decision.  “It  set  exact¬ 
ly  the  right  tone. 

“It  was  so  clear  and  emphatic  and  so 
contemptuous  of  judicial  attempts  to 
impose  prior  restraints,  it  should  be  of 
enormous  precedental  value,”  said 
Sanford  of  baker  &  Hostetler,  which  filed 
an  amicus  brief  in  this  case  on  behalf  of 
Business  Week  from  a  number  of  print 
and  broadcast  oudets. 

Sanford  noted  that  over  the  past  few 
years,  there  has  been  a  lot  of  “slippage, 
especially  at  the  trial  court  level . .  . 
where  judges  are  more  inclined  to 
impose  prior  restraints,  even  if  they  do 
get  overturned.” 

This  decision,  he  said,  is  a  “cause  for 
celebration.” 

Reporters  Committee  for  Freedom  of 
the  Press  executive  director  Jane  Kirtley 
had  been  concerned  about  the  potential 
decision,  especially  after  Justice  Stevens 
let  the  gag  order  stand,  but  was  certainly 
pleased  with  the  outcome. 

“I  had  been  very  worried  that  Stevens 
and  company,  letting  this  gag  order 
stand,  would  send  a  signal  to  judges  that 
it’s  OK  to  stop  the  press  without  notice 
and  the  ability  to  be  heard,”  she  said.“This 
[decision]  said  that  is  not  the  case.” 

Kirtley  also  was  pleased  by  Merritt’s 
citation  of  the  Providence  Journal  case, 
which  some  people  considered  a  “some¬ 
what  discredited  opinion,”  but  the  cita¬ 
tion  “suggests  it  has  a  great  deal  of  vitality.” 

The  significance  of  the  Providence 
Journal  case,  Kirtley  explained,  “is  that  if 
you  are  subjected  to  a  clearly  unconstitu¬ 
tional  gag  order,  you  are  legally  entitled 
to  violate  it  while  appealing  it.” 

Although  Business  Week  chose  not  to 
do  that,  the  Providence  Journal  case 
would  have  allowed  it. 

This  case  also  may  have  a  significance 
beyond  gag  orders,  Kirtley  added,  since 
the  Judicial  Conference  of  the  United 
States  is  considering  amendments  to 
Rule  26(c),  the  rule  under  which  the  par¬ 
ties  were  allowed  to  seal  documents. 

“The  original  mistake  here,  that  led  to 
this  big  mess,”  Sanford  commented,  “was 
the  trial  judge  rubber  stamping  the  seal¬ 
ing  of  the  court  record  by  two  litigants.” 


SND  hoard 

SIX  NEW  MEMBERS  have  been 
appointed  to  the  board  of  directors  of 
the  Society  of  Newspaper  Design  by  its 
president,  Jim  Jennings. 


Appointed  to  the  board  were:  direc¬ 
tor,  region  1,  Anthony  W.  Lanier,  graphics 
editor,  the  Patriot  Ledger,  Quincy,  Mass.; 
director,  region  2,  Linda  S.  Monroe,  assis¬ 
tant  managing  editor,  the  Courier-News, 
Bridgewater,  N.J.;  director,  region  3,  assis¬ 
tant  professor,  journalism  department. 
University  of  Florida;  director,  region  5, 
Sandra  Lee,  instructor,  mass  communica¬ 
tions  and  visual  communications, 
Grambling  State  University;  director, 
region  8,  Garry  Fairbum,  editor,  the 
Western  Producer,  Saskatoon,  Sask.;  and 
director,  region  14,  Phil  Nesbitt,  princi¬ 
pal,  Print  Communications  &  Media 
Service,  Adelaide,  Australia. 

Other  appointments  included:  Mary 
Holdt,  design  director.  New  York  Tunes 
Regional  Newspaper  Group,  to  chair, 
membership  &  marketing  committee; 
Marshall  Matlock,  assistant  professor,  S.I. 
Newhouse  School  of  Public 
Communications,  Syracuse  University, 
reappointed  chair,  competition  commit¬ 
tee;  Dave  Gray,  managing  editor  for  tech¬ 
nology,  Providence  Journal,  reappointed 
chair,  finance  committee;  and  Olivia 
Casey,  designer,  Dallas  Morning  News, 
reappointed  chair,  technology  commit¬ 
tee. 

Arizona  readers 
give  record  sum 

Readers  of  the  Arizona  Republic, 
Phoenix  Gazette  and  Arizona 
Business  Gazette  contributed  a  record 
$1.17  million  to  the  Season  for  Sharing 
campaign. 

It  is  sponsored  every  year  by  Phoenix 
Newspapers  Inc. 

An  $830,000  matching  gift  from  the 
Robert  R.  McCormick  Tribune 
Foundation  brought  total  contributions 
to  $2  million. 

The  fund-raiser  benefits  114  local 
agencies  that  serve  the  children,  the 
elderly  and  the  homeless. 

RTNDA  joins 
CIA  protests 

The  radio-television  News 

Directors  Association  has  asked 
Congress  to  forbid  CIA  agents  from 
impersonating  journalists. 

“It  is  time  for  Congress  to  step  in  and 
forbid  this  dangerous  practice  once  and 
for  all,”  RTNDA  president  David  Bartlett 
remarked. 

“The  CIA  should  make  sure  its  agents 
are  spending  their  time  learning  how  to 
be  better  spies,  instead  of  pretending  to 
be  journalists.” 
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media  critics  —  say  the  News  has  done  a 
terrible  job  of  covering  the  strike. 

“How  do  I  think  the  News  is  covering 
the  strike?  Like  the  Voelkischer 
Beobachter  covered  Hermann  Goering,” 
Jack  Lessenberry,  a  one-time  News 
columnist,  said,  referring  to  official  Nazi 
Party  newspaper  coverage  during  World 
Warn. 

“It’s  just  the  most  blatant,  awful,  one¬ 
sided  coverage  of  the  strike,”  said  Lessen¬ 
berry,  who  teaches  journalism  at  Wayne 
State  University  in  Detroit  and  writes  a 
media  column  for  the  alternative  paper 
Metro  Times.  “The  other  paper  hasn’t 
covered  itself  in  glory,  either ....  They 
both  have  not  made  any  pretense  of  cov¬ 
ering  [the  strike]  with  any  fairness  or  bal¬ 
ance.” 

Jonathan  Friendly,  the  former  New 
York  Times  media  writer  who  heads  the 
graduate  journalism  program  at  the  Uni¬ 
versity  of  Michigan,  offers  a  less-harsh 
assessment,  although  he  said,  “There 
were  times  when  [the  News]  went  over 
the  line,  when  the  [News]  was  looking 
for  more  negatives  [about  strikers]  than  a 
balanced  account  would  offer. 

“As  far  as  any  long-range  view,  how¬ 
ever,  I  don’t  think  that  it  makes  much  dif- 
feretice,”  Friendly  said  of  the  coverage. 

1  think  there  has  been  a  tendency  to 
discount  some  of  the  news  coverage 
because  a  lot  of  it  felt  overblown.  I  think 
readers  take  that  into  account  and  do 
some  sorting  out.  I  don’t  think  it’s  the 
end  of . . .  fair  journalism  as  we  know  it,” 
he  added. 

WDET-FM  news  director  Adams  said 
he  concluded  this  summer  —  after  wit¬ 
nessing  the  disputed  incident  with  the 
tractor-trailers  and  reading  the  next  day’s 
account  in  the  News  —  that  the  News 
coverage  is  simplj"  “partisan.” 

“I  said,  OK,  wilt’s  going  at  the  Detroit 
News  is  the  same  thing  diat  is  going  at 
the  Detroit  Sunday  Journal  [strike 
paper]  —  it’s  partisan  coverage.  It’s  man¬ 
agement  point  of  view  at  the  News  and 
union  point  of  view  at  the  Detroit  Sun¬ 
day  Joumair 

Complicating  the  issue  of  who  is  fair 
or  not,  however,  is  the  fact  that  in  this 
emotional  strike,  many  of  the  players  sim¬ 
ply  will  not  talk  to  each  other. 

Without  exception,  the  unions  refuse 
to  talk  to  reporters  from  the  News  and 
Free  Press. 

And  it’s  not  just  union  officials  who 
maintain  this  news  blackout:  Rank-and- 
file  members  manning  picket  lines  or 
leafleting  advertisers  repeatedly 
demanded  identification  from  an  E&P 


reporter  before  agreeing  to  be  inter¬ 
viewed.  “Sometimes  you  can’t  tell  who  is 
a  scab,”  one  picketer  explained. 

“We  certainly  have  been  covering  [the 
strike]  at  a  disadvantage  because  union 
leaders  or  members  refuse  to  talk  to  us,” 
News  editor  and  publisher  Giles  said. 
“Frequently,  we  ask  [the  Associated 
Press]  to  go  cover  a  meeting  or  a  rally  for 
us.” 

Even  that,  however,  ends  up  irking 
union  leaders,  who  complain  the  news¬ 
papers  will  include  quotes  from  them 
without  indicating  they  talked  to  AP,  not 
the  struck  newspapers. 

“We  are  not,  quite  properly,  going  to 
talk  to  . . .  scabs  who  are  taking  jobs 
from  union  members  —  in  some  cases, 
scabs  who  are  doing  the  very  job  a 
reporter  had,”  union  spokesman  Kerson 
said. 

“They  say  never  get  into  a  fight  with 
someone  who  buys  ink  by  the  barrel,” 
Kerson  added.  “Well,  we’re  in  a  fight  with 
two  of  them.” 


Boston 
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“Your  competition  is  moving  very  fist 
and  they  are  focused  and  have  a  lot  of 
market  discipline,”  he  said. 

“You  want  to  look  for  any  way  to  get 
leverage,  preserve  some  of  that  role  as 
the  community’s  center  and  leverage  the 
opportunities  and  advantages  of  that,”  he 
added. 

Boston.com  employs  a  staff  of  20, 
some  part-timers,  some  are  still  in  school, 
some  from  the  Boston  Globe,  some  from 
businesses  in  town,  and  the  graphic 
designers  were  hired  specifically  for  the 
site. 

The  site  is  currently  running  t\n"o 
Spark  20’s,  40gig  storage  arrays  on  a 
lOmb  per  second  dedicated  rotor,  which, 
in  layman’s  terms,  is  a  lot  of  good  quality 
hardware. 

Margulius  is  planning  to  pursue  the 
idea  of  more  community  features,  cover¬ 
age  and  databases  to  appeal  to  specific 
cities  and  towns. 

“If  it  is  leveraged  right,  it  can  help  us 
get  organized  in  these  communities,”  he 
said.  “Let’s  fice  it,  the  newspaper  is  going 
to  attract  the  big  audience  for  a  long 
time.” 


Paper  honored 

The  coastal  view  in  Carpinteria, 

Calif.,  has  been  awarded  the  Carpin¬ 
teria  Valley  Chamber  of  Commerce 
Entrepreneurial  Award  for  1995. 


Leading  Edge 
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tiser.  In  other  words,  once  the  honey¬ 
moon  is  over,  the  threat  of  advertiser 
bypass  on  the  Web  may  be  greater  than  it 
is  in  print. 

Which  brings  us  back  to  local  content. 
Presumably,  it  will  be  so  strong,  so  com¬ 
pelling  —  so  effective  —  no  advertiser 
would  dare  miss  the  chance  to  be  linked 
to  it.  In  other  words,  we  may  be  about  to 
witness  a  giant,  ad  hoc  market  test  of  just 
how  successful  local  content  can  be  at 
stemming  bypass. 

It’s  a  good  bet  that  content  alone 
won’t  do  it.  To  keep  advertisers  in  their 
tent,  newspapers  must  own  whole  cate¬ 
gories  of  advertising.  That  means  a  com¬ 
bination  of  products  —  some  print,  some 
electronic,  some  mass,  some  highly  tar¬ 
geted. 

Tim  Landon,  for  example,  suggests 
using  niche  print  products  to  generate 
cash  flow  now  and  position  online  coun¬ 
terparts  that  may  still  be  under  develop¬ 
ment.  In  short,  the  newspaper  must  be 
able  to  deliver  depth  and  breadth  to 
advertisers. 

Right  now,  most  papers  don’t  have  the 
infrastructure  to  do  that.  They  need  the 
ability  to  acquire  good  customer  infor¬ 
mation  —  lots  of  it,  to  manage  large  data¬ 
bases  and  to  compensate  for  the  kinds 
and  breadth  to  advertisers. 

They  also  need  state-of-the-art  tools,  as 
Chris  Jennewein  of  the  Knight-Ridder 
New  Media  Center  points  out.  Little  ol’ 
local  advertisers  may  be  thrilled  today 
with  their  first  online  banner  ad  —  and 
consider  it  insultingly  passe  tomorrow, 
after  they’ve  cruised  Pathfinder  and 
Hotwired  a  few  times. 

For  that’s  what  the  Web  is  all  about: 
the  distinctions  between  local  and 
national  sites  don’t  mean  much  when  you 
can  hop  from  one  to  another  with  a  click. 


New  hooks 
chart  the  press 

Brookings  institution  senior 

fellow  Stephen  Hess  has  published 
three  new  books  on  the  presidency,  the 
press  and  foreign  news  coverage. 

Two  of  the  books.  News  &  Neu’smak- 
ing  and  Presidents  &  the  Presidency,  are 
collections  of  his  essays  produced  during 
his  25  years  as  a  senior  fellow  at  the 
Brookings  Institution. 

The  third  book.  International  News  & 
Foreign  Correspondents,  is  the  culmina¬ 
tion  of  an  extensive  survey  of  how  the 
U.S.  media  cover  international  issues. 
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AMUSEMENTS/ENTERTAINMENT 


NUMBERS  AFTER  HOURS.  Great  for 
lifestyle  pages  &  weekend  tabs.  Party 
games,  love  odds,  lotto  &  bingo 
strategies,  roller  coaster  physics. 
Superman's  diet,  5-day  weekends,  ice 
cream  cone  math.  Physics  prof  & 
freelancer.  (216)  932-5538 


ASTROLOGY 


Daily-Weekly-Monihly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


100  EVENTS  THAT  MADE  THE  U.S. 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 
industry.  Available  in  late  June.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


A  vacant  mind  invites  dangeraus 
inmates,  as  a  deserted  mansion  tempts 
wandering  outcasts  to  enter  and  take 
up  their  abode  in  its  desolate 
apartments. 

Hilliard 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


THE  AUTOMOTIVE  REPORT:  A 
package  of  at  least  1 2  stories  plus 
DriveTime  shorts  direct  from  the  indus¬ 
try  leaders.  AUTOMOTIVE  NEWS  and 
AUTOWEEK.  Rebate  charts  also  avail¬ 
able.  Ideal  for  your  automotive, 
classified  and  display  sections. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646. 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 


GAMING/WALL  STREET 

HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)  798-1151. 


HUMOR 


FREE!  270  single-panel,  funny!  car¬ 
toons.  No  fees,  no  shipping  cnarge, 
NO  NOTHING!  (800)  877-5331 


LAUGHTER  is  the  best  medicine,  so 
keep  your  readers  healthy  by  subscrib¬ 
ing  to  In  A  Nutshell  -  a  unique,  award¬ 
winning,  700-word  weekly  column. 
119  Washington  Ave.,  Staten  Island, 
NY  10314.  (718)698-6979 


WHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  long  at  these  prices.  Call  for 
Perry...(713)  802-2799.  You'll  like  it... 


Optimism  is  the  faith  that  leads  to 
achievement.  Nothing  can  be  done 
without  hope  and  confidence. 

Helen  Keller 


MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (914)  692-  831 1 . 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 


MONTHLY  COLUMNS 
Remodeling  -  Gardening  -  Outdoors 
Travel  -  Religion  -  Spirituality  -  Family, 
Job  Search.  Ideal  tor  weeldies.  Call 
Lepore  Features,  1  (800)  777-4909  for 
information  and  samples. 


WEEKLY  COLUMN 


♦  ♦  ♦  BIG  PROFITS  ♦  ♦  ♦ 

Biggest  payment  for  voice  personals. 
Best  program.  We  do  all  the  work, 
you  ca^  the  checks.  We  pay  on  . 
gross- not  net.  Coll  for  FREE  booklet, 
references.  814-234-9601  x400 
Perfect  Date  is  a  subsidiary  of 
AccuWeother,  Inc. 

imAciuWnillw  ln< 


ANNOUNCEMENTS 

INVESTORS  WANTED 

NEWSPAPER  APPRAISERS 

A  VERY  SUCCESSFUL  10  year  old 
weekly  that  started  on  a  shoe  string,  no 
capital,  no  expertise  in  publishing,  is 

KAMEN  &  CO.  GROUP  SERVICES 
Consultants/ Appraisals/Brokers 
(516)  379-2797/(813)  786-5930 

now  a  full  blown  weekly  averaging 
104  pages  with  circulation  in  NY/NJ 
metro  area,  is  looking  to  launch 
several  weeklies  in  different  com¬ 
munities  with  potential  to  reach 
500,000  circulation  in  no  time. 
Interested  parties  please  send  letter  in 
confidence  to  Box  07698,  Editor  & 
Publisher 

SOUTHERN  NEWSPAPERS,  INC. 

Experienced  in  confidentiality  and 
accuracy  and  detail.  Reasonable  Prices. 
Contact  Dick  Smith,  president,  1 08  Jane 
Cove,  Clarksdale,  MS  38614. 

Phone  (601)627-7906 

Fax  (601)  627-79063* 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

C.  BERKY  &  ASSCX:iATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 

123NW  13lhSt.,  Suite  214-8 

Boca  Raton,  FL  33432 

625Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N. England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 

accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  AAedia  Services 

P.O.  Box  1088,  Troy,  AL  36081 
(334)566-7198 

Fax  (334)  566-0170 

JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

315  York,  Weatherford,  Texas  76086 

DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

Happiness  is  not  a  matter  of  events;  it 
depends  upon  the  tides  of  the  mind. 

Alice  Meynell 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70. 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
cauntry.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


Bolithft-Cribb  Report:  httiK//www.imtnet/-jcribb/bcicpofUitinl 

Appraisal  -  Brokerage  QuaUfied  Brokerage 

for  over  70  years.  ! 

BOLITHO-CRIBB 

Appraisal  for  estate, 

&  Associates  ESOP,  partners,  bank, 

EstMisheill9a  tax,  slock,  assets  j 

JoImTjCiibb_^Annette^aricDrivej^BozcnianjMT_59715^06;|M6;662^_  j 

March  16 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHIUJPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestntents 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


INDIANA,  3  WEEKLIES,  $290,000 
gross,  only  $159,000.  John  van  der 
Linden,  Broker,  P.O.  Box  275,  Spirit 
Lake,  lA  51 360.  (71 2)  336-2805 


PENNSYLVANIA-BASED  County-Seat 
Weekly  and  Shoppers.  $300,000-f 
revenue  w/o  building.  Ideal  for  family 
business.  Excellent  base  with  estab¬ 
lished  market.  Write  Box  07710, 

Editor  &  Publisher. _ 

If  you  want  to  kill  time,  try  working  it  to 
death. 

Sam  Levenson 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


ZONE  2  Northeast  rural  market 
shopper.  You  would  be  proud  to  own 
this  upscale  but  dominant  publication. 
Limited  community  news,  sophisticated 
management  systems  and  software. 
Hardware  (Macintosh  &  MacPC). 
Above  average  management  team  cou¬ 
pled  with  an  experienced,  loyal  and 
dedicated  line  staff.  Consistent  track 
record  of  20%-(-  cash  flows.  1 995  sales 
$1,300,000.  Selling  prices  5  to  6 
times  cash  flow.  Cash  buyers  pre¬ 
ferred.  Send  inquiries  to  Box  07681, 
Editor  &  Publisher. 

NORTH  CAROLINA:  Small  weekly 
$150,000.  FLORIDA:  Panhandle 
weekly  $325,000.  Beckerman  Assoc., 
(813)971-2061. 


EQUIPMENT 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcol  (310)  372-0372. 

‘  MAILRCX)M 

1  Muller  Martini  227S  inserting 
machine  4  pocket  plus  1  add  on 
pocket  with  2  compressors,  excellent  con¬ 
dition  (model#  NR920703B).  Contact 
Donald  Day  at  (800)  883-6930  or  Fax 
(207)883-2160. 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 

I - 

FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 


REWARD  YOURSELF:  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  h'ne  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


&  SUPPLIES 


MAILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fox  (407)  273-901 1 


_ PREPRESS _ 

PARTS  •  PCB'S  •  IMAGESETTERS 
If  the  part  costs  more  than  the 
machine  is  worth  --  call  us! 

BWI  is  your  source  (or  parts, 
imagesetters,  RIPs  and  film  processors. 
Call  Bob  Weber  @  (800)  399-4BWI 
or  (ax  (800)  837-8973. 


PRESSES 


AVAILABLE  IMMEDIATELY 
6-UNIT  DOUBLE  WIDTH 
GOSS  COSMO  OFFSET  WEB  PRESS 
22  3/4"  CUTOFF  W/DOUBLE  FOLDER 
CONTAa  PRINT  MEDIA  &  GRAPHICS 
PHONE  OR  FAX  (81 3)  781  -5550  OR 
PHONE  (800)  705-6433 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  112  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harrrwny 
Neosho,  MO  64850 
Phone  (417)  451-1520 


OPPORTUNITIES  SOUGHT 

INTERESTED  in  a  partner  for  your 
small  newspaper?  Experienced  manag¬ 
ing  editor  seeks  small  town  paper  in 
search  of  hands-on  partner.  Any  U.S. 
location.  Call  (907)  442-3286. 

There  is  no  there  there. 

Gertrude  Stein 


PRESSES 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•  10-unit  TKS  press  each  with  3  half 
decks,  double  3:2  folder  and  ten  RTP's, 
22  3/4"  (578mm)  -  never  installed. 
•6-unit  GOSS  COSMO,  1 976  vintage 
with  6  floor  position  units,  double  2:1 
folder. 

•4-unit  GOSS  COMMUNITY,  22  3/4" 
cut-off. 

•4-unit  WEB  LEADER  press. 

•6-unit  NEWS  KING  (3  stacked  sets  of 
units)  with  KJ6  (older. 

PLEASE  CALL  FOR  A 
COMPLETE  UST  OF  PRESSES 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

(91 3)  492-9050,  Fox  (91 3)  492-621 7 
GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  deck, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 


PLANTS  FOR  SALE 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Profitable.  Unbelieva¬ 
ble  opportunity!  High  growth  area. 
Property  available,  ^x  07347,  Editor 
&  Publisher. 

_ REAL  ESTATE _ 

GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1.  Delin- 

?uent  Tax,  Repo's,  REO's.  Your  Area, 
oil  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 

CALL  ABOUT 
OUR 

LOW  CONTRACT  RATES 
(212)  675-4380,  ext.  170 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE: 

4- 1 0  Unit  Harris  V- 1 5D  w/2  JF4 
commercial  folders, 

AVAILABLE  IMMEDIATELY!! 
2-unit  Dudor  style  V-1 5A  w/JF7  (older 
1  Rebuilt  Community  floor  unit  1 975 
IMMEDIATE  OEUVERYI! 
GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


WANTED  TO  BUY 


CAaUS  -WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fox  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 

Morality,  when  hrmal,  devours. 

Camus 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 

CIRCULATION  SERVICES 

301  TARGET  MARKETING  INC. 
Quality  Telemarketing  by 
Quality  Employees 
In  strict  compliance  with 
all  Federal  Regulations 
(800)  301 -READ 
(800)  301-7323 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 

HEADUNE  PROMOTIONS 
Door-to-Door  Selling  Professionals. 
Guaranteed  Collections  with  paid-in¬ 
advance  subscriptions.  Experienced 
Managers  Available  to  Relocate  to 
your  market.  Contact  Dennis 
McQuillan  (800)  260-9823 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEAAARKETING 
(800)  929-1845 
Our  27lh  Year 


Cowardice... is  almost  always  simply  a 
lack  of  ability  to  suspend  the 
functioning  of  the  imagination. 

Hemingway 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

SPEQRUM  MARKETING  Services 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 

METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1975 
(800)  950  8475 
Horace  Southward 


DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


No  great  deed  is  done  by  falterers  who 
ask  for  certainity. 

George  Eliot 


CALL  FOR  OUR  LOW  RATES 

(212)  675-4380 
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PRESSR(X)M  SERVICES 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


INCORPORATION  SERVICES 

INCORPORATE  WITHOUT  Legal  FeesI 
Free  Booklet  Tells  How,  Includes  Forms. 
Coll  Now!  (800)  345-2677 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derwoys?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALLTOa  FREE  (800)  657-21 10 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  Box  1952 
Albuquerque,  NM  87103 


We  have  to  live  today  by  v/hat  truth  we 
can  get  today  and  be  ready  to  call  it 
falsehood  tomorrow. 

William  James 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)  953-0780. 

CIRCULATION  SERVICES 


HELP  WANTED 


_ ACADEMIC _ 

FULL  TIME  LECTURER,  Journalism 
Department,  for  1 996-97  academic 
year.  Teach  reporting,  editing,  and 
other  courses  in  applicant's  areas  of 
expertise.  Possibility  of  advising 
award-winning  student  daily.  Interest 
in  minority  media  desirobfe.  Recent 
media  experience  required.  Teaching 
experience  required. 

Master's  preferred.  Bachelor's  con¬ 
sidered  with  substantial  recent  experi¬ 
ence  with  a  major  metro  daily. 

Refer  to  Recruitment  CcxJe  #63066  and 
send  letter  of  application,  resume, 
three  current  letters  of  reference,  and 
official  transcripts  to  Dr.  Nishan 
Havandjian,  Head,  Journalism 
Department,  Cal  Poly  State  University, 
San  Luis  Obispo,  CA  93407.  Applica¬ 
tions  must  be  postmarked  by  April  26, 
1996. 

Cal  Poly  is  strongly  committed  to 
achieving  excellence  through  cultural 
diversity.  The  university  actively 
encourages  applications  and  nomina¬ 
tions  of  women,  persons  of  color,  appli¬ 
cants  with  disabilities,  and  members  of 
underrepresented  groups.  AA/EEO 

GIBBONS  DISTINGUISHED  Pro- 
fessorship  in  Journalism  at  Mississippi 
University  for  Women.  Outstanding 
experience  in  the  field  and/or 
appropriate  academic  credentials  in 
print  journalism  or  broadcast  journal¬ 
ism.  Assignment  is  negotiable  and 
includes  teaching;  developing  student 
programs,  internships,  and/or  pub¬ 
lications;  and  working  with  high  school 
and  community  colleges.  Excellent 
opportunity  to  highlight  expertise  in  an 
atmosphere  that  emphasizes  quality 
education.  Competitive  salary.  This 
position  is  open  until  filled.  Starting 
date,  August,  1996.  Applicants  should 
send  lelterof  application,  vita,  transcripts, 
and  names  of  five  references  to  MLIW, 
Officer  of  Personnel  Services,  W-Box 
1609,  Columbus,  MS  39701.  MUW  is 
an  EO/AA  Employer. 

Time  flies  when  you're  having  fun. 

D^d  Bowie 


_ ACCOUNTING _ 

BUDGET  MANAGER 

Contra  Costa  Newspapers,  Inc.,  a 
Knight-Ridder,  Inc.  daily  newspaper 
group  in  the  Northern  California  Bay 
Area,  is  seeking  an  experienced 
Budget  Manager.  The  successful  can¬ 
didate  will  hove  a  BS  in  Accounting  or 
Finance,  5  years  related  experience, 
solid  p/c  skills  and  a  proven  ability  to 
work  successfully  with  all  levels  of 
management.  A  CPA  or  CMA  and 
newspaper  accounting  experience 
desired.  As  a  member  of  the  manage¬ 
ment  team  this  highly  visible  position 
will  have  responsibility  for  strategic 
planning,  annual  budgeting,  budget 
variance  reporting,  production  cost 
analysis,  staff  training  and  devel¬ 
opment. 

CCN  offers  a  competitive  compensa¬ 
tion  plan,  excellent  benefits  package 
and  growth  potential.  Please  send 
resume  and  salary  requirements  to 
Shawn  Leavitt,  Human  Resources, 
CCN,  P.O.  Box  5088,  Walnut  Creek, 
CA  94596  or  Fox  to  (510)  977-8444. 
Principles  only. 

Equal  Opportunity  Employer 

ADMINISTRATIVE 

ENTRY  LEVEL  POSITION  open  with 
Zone  5  small  daily  for  person  highly 
motivated  to  move  into  management 
within  a  few  years.  An  aptitude  for 
sales  along  with  other  newspaper  skills 
is  important.  Send  resume  and  letter 
about  yourself  to  Box  07700,  Editor  & 
Publisher. 


SEND 

YOURBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


ADMINISTRATIVE 

MEDIA  PROFESSIONALS/ 
RESIDENT  ADVISERS- 
EASTERN  EUROPE 
IMMEDIATE  OPENING 

Professional  Media  Program,  a  grant 
managed  by  a  non-profit,  non¬ 
governmental  organization,  seeks  mid¬ 
career  media  professionals  to  fill  the 
Post  of  Resident  Adviser  in  Eastern 
Europe.  A  RA  must  be  talented,  multi¬ 
faceted  with  business-side  experience 
from  either  print  or  brocxJcast.  The  RA 
will  serve  as  an  in-country  represen¬ 
tative  assisting  in  the  establishment  and 
maintenance  of  fostering  independent 
medio  in  CEE.  CEE  experience  and 
local  language  skills  or  working  know¬ 
ledge  of  German  is  desirable.  Send 
resume  and  cover  letter  to:  R.  Staras, 
IREX,  1616  H  St.,  NW,  Washington, 
DC  20006,  or  fox  (202)  628-81 89. 

NEWSPAPER  GENERAL  MANAGER 
needed  for  fast  growing,  respected 
35,000  circ.  weekly  serving  agriculture 
in  the  Western  U.S.  Experience 
required  in  management  and  in  ad 
sales.  Preference  will  be  given  to  those 
with  experience  in  second  class  mailed 
publications.  Experience  with 
agriculture  or  ag  publications  pre¬ 
ferred.  Office  in  Salem,  Oregon,  cen¬ 
trally  located  for  the  territory,  and  for  a 
great  NW  lifestyle.  Progressive,  family 
owned  small  newspaper  group  offers 
competitive  pay  package,  medical, 
401  (k)  and  profit  sharing  plans.  The 
paper  offers  the  rare  challenge  of 
unlimited  growth  opportunity  for  a 
manager  with  skill,  imagination  and 
determination.  Send  letter,  resume  only 
to  C.K.  Patterson,  The  Capital  Press, 
P.O.  Box  2048,  Salem,  OR  97308. 

ADVERTISING 

ADVERTISING  DIRECTOR  needed  for 
growing  8,000  circulation  newspaper. 
Zone  6.  Ability,  ambition  and  history 
of  success  are  required.  Excellent  com¬ 
pensation  program  and  complete 
benefits.  Fine  community  and  growing 
group  offers  career  growth.  Reply  to 
Box  07706,  Editor  &  Publisher. 

Be  not  afraid  of  growing  slowly,  be 
afraid  of  only  standing  stili 

Chinese  proverb 

Marc:h  16, 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 

PRESSTIME  AVAILABLE 

T.V.  BOOKS  OR  FLEXIES,  trimmed  and 
glued  on  press.  Up  to  88  pages.  Over 
88  we  can  saddle  stitch.  Nationwide 
trucking  or  mailing. 

Mr.  Lesnor  (800)  843-6805 


In  1 977  when  Elvis  died,  there  were  48 
professional  Elvis  impersonators. 
Today,  there  are  7,328.  If  that  growth 
is  projected,  by  the  year  20 1 2  one 
person  in  four  on  the  face  of  the  globe 
will  be  an  Elvis  impersonator. 

Jeon  Gaddy  Wilson 


ADVERTISING 


ADVERTISING  MANAGER:  Experi¬ 
enced  salespeople  ready  to  move  up  to 
managing  a  variety  of  print  pub¬ 
lications  including  weeklies,  shoppers, 
niche  products,  direct  mail  and 
alternate  delivery  programs.  If  you 
have  the  ability  to  sell  and  motivate 
others  to  do  the  same,  send  your 
resume  to  Box  07714,  Editor  &  Pub¬ 
lisher.  These  opportunities  are  in  the 
Omaha,  Nebraska  metro  area  and  will 
provide  the  successful  applicants  an 
excellent  opportunity  and  career  with  a 
respected  and  growing  publishing 
company. 

ADVERTISING  SALES  MANAGER 

The  Indianapolis  Star  &  News,  serving 
one  of  the  country's  fastest  growing 
markets,  is  searching  for  a  results 
oriented  sales  manager  to  lead  our 
classified  inside  sales  operation. 
Responsibilities  include  managing  a 
stoff  of  40,  sales  training,  new  business 
development,  monitoring  staff  prod¬ 
uctivity  and  development,  and  building 
partnerships  with  our  advertisers. 

Qualified  candidates  will  hove  proven 
sales  management  skills,  the  ability  to 
interact  effectively  with  our  sales  team, 
and  a  proven  track  record  in  devel¬ 
oping  new  sales  plans.  In  addition,  this 
advertising  manager  will  spearhead 
our  recruitment  on-line  efforts. 

We  are  looking  for  an  innovative, 
creative  minded  leader  who  is  results 
oriented.  This  is  a  great  opportunity  to 
work  in  an  outstanding,  growth  market 
and  for  a  newspaper  that  is  committed 
to  long  term  success. 

We  offer  an  excellent  compensation 
and  benefits  package.  Please  send  or 
fax  your  resume  with  a  cover  letter  to: 

Tom  Donovan 

Classified  Advertising  Manager 
The  Indianapolis  Star  &  News 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
Fax:  (317)633-1164 


FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 
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ADVERTISING 


ADVERTISING 


HELP  WANTED 


LOOKING  TO  JOIN 
A  WINNING  TEAM? 

We  are  an  energetic  and  focused 
senior  advertising  management  team 
of  a  Zone  2  major  metropolitan  daily/ 
Sunday  newspaper  looking  to  upgrade 
our  mid-manager  sales  group.  We  are 
specifically  interested  in  someone  with 
a  winning  attitude  that  includes  man¬ 
agement  experience  with  the  ability  to 
develop  and  implement  new  ideas, 
increase  revenue  and  linage,  and 
effectively  lead  a  sales  team,  me  ideal 
candidate  must  be  career-minded, 
assertive  and  hungry  to  grow  in  a 
challenging  marketplace.  The  desire  ta 
be  a  future  department  head  is  also  a 
plus.  We  expect  a  lot  and  in  return 
provide  an  excellent  compensation 
package  and  quality  fringe  benefits.  If 
you  are  this  person,  submit  your 
resume  and  a  cover  letter  to  Box 
07553,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING-CIRCULATIOI 
Lee  Enterprises- Where  You  Can  Make 
a  Difference.  Lee  is  a  customer 
focused,  marketing  oriented, 
diversified  media  company  with  1 9 
daily  newspapers,  9  full-service 
network  television  affiliates,  40 
shopper  and  specialty  publications, 
graphic  arts  products  and  database 
marketing  services.  We  are  a  company 
of  unparalleled  growth  and  innovation 
that  values  the  unique  contribution 
each  person  provides.  If  you  seek  a 
challenging  opportunity  to  build  your 
career  with  a  media  company  for  the 
next  century,  contact  us  on  current 
manager  openings  in  retail  and 
classified  sales,  data  marketing  or 
circulation.  HR-Recruitment,  Lee 
Enterprises,  400  Putnam  Building,  215 
N  Main  Street,  Davenport,  lA  52801 . 
Voice:  (319)  383-2183,  Fax:  (319) 
323-9609,  Internet:  http:// 
www.lee.  net/. 

ASSISTANT  ADVERTISING  MANAGER 

This  is  a  great  opportunity,  in  a  great 
market,  with  a  great  company.  We  are 
a  29,000  circulation,  seven  day  daily 
newspaper  in  a  southern  Wisconsin 
market  that  is  experiencing  tremendous 
growth.  A  recent  promotion  and  a 
change  in  the  advertising  department 
structure  has  created  an  apportunity 
for  a  strong  leader  to  join  our  man¬ 
agement  team. 

The  ideal  candidate  is  goal-oriented, 
very  creative,  and  highly  organized 
with  experience  in  retail  and/or 
classified  advertising  sales  manage¬ 
ment.  Inside  sales  management  experi¬ 
ence  is  a  plus.  This  individual  reports  to 
the  head  of  our  28  person  advertising 
department. 

Our  compensation  package  includes  a 
competitive  salary,  performance  based 
incentives,  and  a  quality  benefits  pro¬ 
gram. 

Send  resume  and  salary  history  to  Dan 
White,  advertising  manager.  The 
Janesville  Gazette,  P.O.  Box  5001, 
Janesville,  Wl  53547-5001. 

It's  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

Excellent  opportunity  for  an 
aggressive,  people  oriented  manager 
to  coordinate  the  efforts  of  the 
classified  advertising  sales  staff  (or  our 
group  of  23  weekly  paid  newspapers 
serving  the  suburban  communities  sur¬ 
rounding  Milwaukee.  A  'hands-on' 
manager,  who  sets  and  consistently 
achieves  challenging  goals  is  the 
person  we  are  looking  for.  Candidates 
should  have  a  strong  record  of  advertis¬ 
ing  sales  successes,  be  strong  in  train¬ 
ing,  staff  motivation  and  new  business 
development.  Position  reports  to  the 
Publisher.  Compensation  to  include 
salary  and  bonus.  Full  benefit  package 
includes  medical,  dental,  life  and 
401  (k). 

Send  cover  letter  and  resume  to: 

Publisher 

C/O  Community  Newspapers,  Inc. 
640  E.  Ryan  Road 
P.O.  Box  7 

Oak  Creek,  Wl  531 54 

Equal  Opportunity  Employer 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

Successful  southern  California  sub¬ 
urban  newspaper  with  room  to  grow 
needs  an  experienced  Classified 
Advertising  Sales  Manager.  The  CSM 
reports  to  the  Classified  Advertising 
Director  and  is  responsible  for  devel¬ 
oping  and  implementing  new  products 
and  revenue  sources,  setting  and 
monitoring  individual  sales  devel¬ 
opment  goals  for  both  inside  and  out¬ 
side  sales  personnel,  as  well  as  one- 
on-one  sales  training,  and  maintaining 
effective  relations  with  key  advertisers 
through  the  highest  level  of  customer 
service. 

Three  years  of  professional  sales  expe¬ 
rience  is  required  plus  a  minimum  two 
years  sales  management  experience 
within  the  newspaper  industry, 
excellent  written,  verbal,  analytical, 
and  presentation  skills,  and  in-depth 
newspapers  product  knowledge  to 
include  TMC's,  audiotext  and  on-line 
products. 

Degree  in  advertising,  marketing,  or 
related  field  is  preferred. 

We  offer  a  competitive  salary  plus 
bonus.  Benefits  include  paid  vacation, 
sick  leave,  medical/dental/life/LTD 
insurance  and  profit  sharing. 

To  apply  please  send  resume  with 
cover  letter  to  Box  07712,  Editor  & 
Publisher. 


The  past  is  never  completely  lost, 
however  extensive  the  devastation.  Your 
sorrows  are  the  bricks  and  mortar  of  a 
magnificent  temple.  What  you  are 
today  and  what  you  will  be  tomorrow 
are  because  of  what  you  have  been. 

Gordon  Wright 


DEPARTMENT 
ADVERTISING  MANAGER 
The  Pittsburgh  Post-Gazette,  a  major 
metropolitan  newspaper,  has  an 
opportunity  (or  an  aggressive,  creative, 
and  results-oriented  individual  to  help 
lead  the  company  into  the  dynamic 
21  St  century. 

Train,  lead,  develop  and  motivate  a 
sales  staff,  and  design  and  implement 
creative  sales  strategies. 

Qualified  candidates  must  possess  5-8 
years  experience  in  Advertising  Sales 
with  a  proven  track  record,  3-t  years 
sales  management  experience. 
Bachelors  degree,  strong  working 
knowledge  of  Advertising  Sales,  and 
demonstrated  ability  to  successfully  han¬ 
dle  multiple  projects. 

We  offer  a  competitive  salary  plus 
bonus  and  excellent  benefits  package. 
Fax  resume  and  cover  letter  with  salary 
requirement  (must  be  included  for  con¬ 
sideration),  and  references  to: 

Pittsburgh  Post-Gazette 
Human  Resource  Services  Manager 
(412)  263-2577 


DIREaOR  OF  ADVERTISING 

Growing  group  of  community  newspa¬ 
pers  and  shopping  guides  in  affluent, 
metro  New  York  suburban  market 
seeks  a  results  oriented  professional  to 
coordinate  our  sales  management 
team.  You  will  work  closely  with  the 
publisher  and  lead  a  team  of  30-t- 
managers  and  account  execs  responsi¬ 
ble  for  all  display,  FSI  and  classified 
sales. 

To  succeed  in  our  highly  competitive 
market,  you  should  have  a  record  of 
improving  productivity,  innovating 
market  stratraies,  and  developing  and 
training  staff.  Experience  launching 
new  publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans 

Send  resume,  references,  salary  history 
to  Box  07686,  Editor  &  Publisher. 

DISPLAY  ADVERTISING 
MANAGER 

One  of  Zone  7's  leading  newspapers 
(circulation  100,000)  is  seeking  a  Dis¬ 
play  Advertising  Manager  who  thrives 
in  a  challenging  market,  nurtures  and 
develops  subordinates,  and  is  com¬ 
mitted  to  customer  service. 

A  successful  candidate  will  hove  a  his¬ 
tory  of  advertising,  management  in 
positions  of  increasing  responsibility, 
and  successful  experience  in  a  com¬ 
petitive  market. 

We  offer  a  competitive  salary,  outstand¬ 
ing  benefits,  and  the  opportunity  for 
career  advancement.  Please  send 
resume,  salary  history,  references  and 
a  cover  letter  to  Box  07676,  Editor  & 
Publisher. 


NATIONAL  ADVERTISING  MANAGER 

Albuquerque  Publishing  Company  is 
seeking  a  National  Advertising  Man¬ 
ager  to  oversee  all  National  Advertis¬ 
ing  including  National  preprints.  Posi¬ 
tion  will  oversee  all  Local-General 
advertising  including  automotive;  travel 
advertising  at  both  Local  and  National 
rates;  manage  Co-Op  advertising. 
Qualified  applicant  must  have  a 
Bachelors  degree  in  related  field,  good 
knowledge  or  advertising  and  Nation- 
al/Co-Op  business,  five  years  of  out¬ 
side  soles  experience  and  three  years 
of  management.  We  offer  a  com¬ 
petitive  salary  and  benefits  program. 
Send  resume  to  Albuquerque  Pub¬ 
lishing  Company,  7777  Jefferson  NE, 
Albuquerque,  NM  87109,  Attn: 
Stephanie  Miaris. 

PHILADELPHIA  WEEKLY,  PA's  largest 
circulation  weekly  newspaper  and  the 
Philadelphia  region's  best-read 
alternative  newsweekly,  is  seeking  an 
up-beat,  creative  anci  well-organized 
classified  nranager  to  join  its  stan. 

If  you  have  several  years  experience 
selling  classifieds  and  are  ready  to 
move  up,  or  if  you're  leading  a  sales 
team  now  and  want  the  chance  to 
work  ot  one  of  the  country's  most 
dynamic  papers,  consider  this 
opportunity. 

Our  classifieds  are  established  and  are 
the  best-read  ads  in  the  market,  yet  we 
still  have  significant  room  for  growth. 

If  you  understand  classified  advertising 
inside  and  out,  can  break  new 
categories,  know  how  to  train  and 
motivate  in-bound  and  out-bound  sales 
reps  and  have  the  desire  to  be  suc¬ 
cessful  we  should  talk. 

Send  your  resume  and  cover  letter  to: 
Joseph  Trachtman,  Philodelphia 
Weekly,  1701  Walnut  Street,  Philadel¬ 
phia,  PA  19103.  tel:  (215)  563-7400. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 
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HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  SALES 
MANAGER 

The  Atlanta  Jaurnal  &  Constitution  is 
seeking  a  career-oriented  Retail  Sales 
Manager  in  the  Major  Accounts 
Division  managing  a  sales  staff  for  var¬ 
ious  classifications  of  business.  The 
candidate  must  have  a  minimum  of  2 
years  sales  management  experience 
vrithin  the  newspaper  industry, 
excellent  written  and  verbal  pres¬ 
entation  skills,  in-depth  newspaper 
product  knowledge  with  a  successful 
and  verifiable  track  record  in  advertis¬ 
ing  sales  and  sales  management.  This 
candidate  must  have  the  ability  to 
develop  and  motivate  a  sales  staff  to 
accommodate  advertising  sales  and 
linage  goals  to  increase  revenue  and 
market  share.  Degree  in  communica¬ 
tions,  marketing  or  advertising  is  pre¬ 
ferred. 

We  offer  an  attractive  salary  plus  incen¬ 
tive.  Benefits  include  paid  vacation, 
comprehensive  medical/dental/life 
insurance  and  401  (k)  plan. 

To  apply,  please  send  or  fax  resume 
with  cover  letter  to  Donna  Malone, 
fax#  (404)  526-5156,  The  Atlanta- 
Journal-Constitution,  P.O.  Box  4689, 
Atlanta,  GA  30302.  Please  respond  by 
March  22.  No  phone  calls,  please. 


RETAIL  ADVERTISING  MANAGER 
The  Press  Democrat,  circulotion 
93,000  daily  serving  the  San  Francisco 
Northbay  area,  is  seeking  a  Retail 
Advertising  Manoger. 

The  successful  candidate  will  direct  and 
assign  activities  of  department 
supervisors  and  sales  staff  and  be 
responsible  for  planning,  developing 
and  implementing  the  Retail  Advertis¬ 
ing  budget,  both  revenues  and 
expenses,  and  sales  plan  to  meet  or 
exceed  Retail  Advertising  budget.  This 
candidate  will  participate  in  the  devel¬ 
opment  and  implementation  of  new 
products  and  revenue  sources.  Will 
develop  and  maintain  effective  rela¬ 
tions  with  key  advertisers.  Will  estab¬ 
lish/monitor  individual  sales  devel¬ 
opment  goals;  nraintain  highest  level  of 
customer  service.  Candidates  should 
have  bachelors  degree  in  Business 
Administration,  Marketing,  Communi¬ 
cations,  or  related  field  or  equivalent 
education  or  experience.  Minimum 
three  years  professional  sales  experi¬ 
ence  including  a  minimum  of  three 
years  supervising  and  managing  staff. 
Must  possess  strong  written,  verbal, 
persuasive,  analytical  and 
interpersonal  skills.  Strong  leadership 
and  motivational  skills  are  a  necessity. 

Send  your  resume  to: 

Human  Resources 
The  Press  Democrat 
P.O.  Box  569 
Santa  Roso,  CA  95402 
Equal  Opportunity  Employer 


Bow  down  before  the  one  you  serve, 
you're  going  to  get  what  you  deserve. 

NIN 


ADVERTISING 


SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  Vi/e  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynomic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 


response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 


THE  TAMPA  TRIBUNE  is  seeking  an 
energetic  and  focused  individual  that 
can  lead  a  sales  team  of  nine.  The 
candidate  should  possess  strong 
verbal,  written,  presentation  and  nego¬ 
tiation  skills.  A  proven  track  record 
with  a  minimum  of  5  years  manage¬ 
ment  in  the  newspaper  industry  is 
required.  This  position  requires 
extensive  knowledge  in  planning, 
budgeting  revenues  and  expenses  and 
developing  creative  programs  that 
increase  revenue  within  the  categories 
of  the  top  150  advertisers.  Ability  to 
motivate  sales  staff  and  develop  rela¬ 
tionships  with  clients  is  a  necessity. 
Degree  in  marketing/advertising  is 
preferred.  Send  resume  to:  Human 
Resources,  The  Tampa  Tribune,  P.O. 
Box  1 91 ,  Tampa,  FL  33601 .  EOE 


ART/GRAPHICS 


GRAPHIC  ARTIST/ILLUSTRATOR 

The  Blade  h  as  an  opening  in  its 
Editorial  Art  Department  for  an  artist 
with  a  minimum  of  2-3  years  experi¬ 
ence  in  newspaper  graphics. 

Candidates  must  be  able  to  illustrate 
"on  the  boards*  and  on  a  Macintosh  com¬ 
puter  and  must  be  able  to  research 
and  work  on  infographics.  Requires  pro¬ 
ficiency  in  QuarkXPress,  PhotoShop 
and  FreeHand  or  Illustrator.  Technical 
knowledge  a  definite  plus  in  this  four- 
person  department.  Must  be  able  to 
work  a  noon  to  8:30  p.m.  shift,  includ¬ 
ing  weekends.  Competitive  salary  and 
b^efit  package. 

Send  cover  letter,  resume,  work  sam¬ 
ples  and  salary  requirements  to  Janelle 
Authur,  human  resources  manager. 
The  Blade,  541  N.  Superior  Street, 
Toledo,  OH  43660  by  April  5,  1996. 

Equal  Opportunity  Employer 


ART/GRAPHICS 


THE  SAVANNAH  NEWS  PRESS, 
Savannah,  GA,  seeks  an  Illustrator/ 
Graphic  Artist  to  join  our  aggressive  vis¬ 
ual  team.  The  position  prefers  a 
Bachelors  degree  in  art  and  at  least 
three  years  experience  as  an 
Illustrator/Graphic  artist  in  a  newspa¬ 
per  environment.  Ideal  candidate  most 
be  able  to  digest  information  into  illus¬ 
trations  and  graphics,  produce  charts 
and  infographics,  and  adhere  to 
deadlines.  The  candidate  must  have  a 
better  than  casual  understanding  of 
Freehand,  Illustrator,  QuarkXPress,  and 
Photoshop  for  Macintosh.  Expertise  in 
page  design  and  layout  a  bonus.  Com¬ 
pensation  commensurate  with  experi¬ 
ence.  This  is  a  full-time  position.  Send 
resume/cover  letter/clips  to  Frank 
Taylor,  The  Savannah  News  Press, 
P.O.  Box  1088,  Savannah,  GA 
31402. 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
wanted  for  high  demographic  daily 
newspaper  for  lawyers,  5,000-f  distri¬ 
bution.  Hands-on  assistant  manager 
will  help  lead  sales  and  promotion 
efforts  in  addition  to  distribution  and 
customer  service  duties.  Excellent 
opportunity  for  a  highly  motivated 
individual  with  the  desire  to  succeed. 
Send  resume  and  salary  history  to 
Diane  Beeching,  Daily  Report,  190 
Pryor  Street,  S.W.,  Atlanta,  GA  30303 
or  fax  to  (404)  659-4739. 

CIRCULATION  DIREaOR 
An  award-winning  daily  morning 
newspaper  in  a  growing  market  is  seek¬ 
ing  an  experienced  individual  who  is 
strong  in  sales,  marketing,  service  and 
is  able  to  manage  staff.  Send  resume 
with  references  and  salary  require¬ 
ments  to:  Mesabi  Daily  News,  P.O. 
Box  956,  Virginia,  MN  55792.  Attn: 
Operations  Manager. 

CIRCULATION  MANAGER 

21 ,000  daily.  Excellent  opportunity  to 
work  for  good  people  in  a  terrific  com¬ 
munity.  We  seek  a  knowledgeable, 
personable,  self-motivated,  organized 
manager  with  experience  in  all  areas 
of  circulation  including  promotion, 
home  delivery,  single  copy  sales  and 
TMC.  Must  be  customer  service 
oriented  and  have  the  ability  to  lead 
and  motivate  others.  Willing  to  pay  for 
excellence.  Very  good  benefits. 

To  apply,  please  send  or  fax  resume 
with  cover  letter  and  references  to 
General  Manager,  P.O.  Box  977, 
Norfolk,  NE  68702.  Fax  (402)  371- 
5802 


PLACE  YOUR  BET 

ON  EOT  CLASSIFIEDS 

If  your  game  is  equipment,  products,  services  or  systems  used  in  newspaper  production 
(or  you’re  a  Publisher  with  sutplus  equipment  on  your  hands)  E^P  classifieds  are  your 
best  bet  to  make  (or  save)  some  easy  money.  E^P’s  Help  Wanted  ads  reach  the 
industry  people  you  are  looking  for  to  fill  that  open  fxjsition  at  your  paper.  And, 
Positions  Wanted  advertisers  tell  us  that  E^P  Classified  ads  get  results! 

E6?P  CLASSIFIEDS  Your  Best  Bet! 


CIRCULATION 


CIRCULATION  MANAGER  -  Saufh 
Florida.  Growing  monthly.  Run  all 
aspects  of  distribution.  Normal  hours. 
Fax  resume  with  salary  requirements 
(9541  570-8444. 


CIRCULATION  MANAGER:  We  are  a 
9,000  plus  circulation  daily  newspaper 
in  Zone  7  in  need  of  a  circulation 
manager  to  take  us  to  new  heights. 
Will  require  an  aggressive  hands-on 
manager  with  a  cTesire  to  become  a 
star.  We  offer  a  competitive  benefit 
package  and  an  attractive  salary  plus 
incentive.  All  replies  held  in  strict  con¬ 
fidence.  Send  cover  letter,  resume  and 
salary  history  to  Box  07715,  Editor  & 
Publisher. 


CIRCULATION  SALES  MANAGER 
responsible  for  telemarketing,  crew 
canvas,  and  special  sales  operations. 
Responsibilities  include  ability  to 
evaluate  and  develop  goals  and 
objectives,  hiring,  training,  supervising, 
and  evaluating  sales  staff.  Must  have 
extensive  knowledge  of  distribution 
and  sales  in  newspaper  operation. 
Good  computer  skills  and  prior  experi¬ 
ence  in  management  and  budgeting 
are  required.  Competitive  salary  and 
benefits.  Send  resume  to  Human 
Resources,  The  Tampa  Tribune,  P.O. 
Box  191,  Tampa,  FL  33601 .  EOE 

CUSTOMER  SERVICE  DEPARTMENT 
MANAGER 

A  California  Bay  Area  Newspaper 
Company  is  seeking  a  Customer  Ser¬ 
vice  Manager  with  responsibilities  of 
managing  the  operation  of  a  50 
person  call  and  circulation  office  center 
receiving  approximately  2,000  calls 
per  day.  Candidates  must  be  able  to 
optimize  efficiency  and  customer  ser¬ 
vice  while  exceeding  the  department's 
objectives.  Must  possess  impeccable 
management  skills,  excellent  written 
and  verbal  communication  skills,  along 
with  a  demonstrated  ability  in  devel¬ 
oping  and  motivating  subordinates.  BA 
or  BS  degree  preferred,  or  equivalent 
work  experience;  proven  track  record 
required.  Proficient  computer  know¬ 
ledge,  including  Excel,  and  the  know¬ 
ledge,  experience  and  ability  to  nrain- 
tain  Collier  Jackson  information  is 
highly  desirable.  We  are  an  equal 
opportunity  employer  and  offer  a  com¬ 
petitive  salary  and  excellent  benefits 
package  Send  resume  with  salary 
requirements  to  Box  07707,  Editor  & 
Publisher. 

DISTRICT  MANAGER  -  Zone  4  daily 
seeks  experienced  managers  to 
motivate  and  lead  carriers  in  reaching 
sales  and  service  goals.  Candidates 
must  possess  strong  interpersonal  and 
organizational  skills.  Exciting 
opportunity  in  Gulf  Coast  city.  Excellent 
benefit  package,  salary  mid-20s.  Send 
resume  and  cover  letter  detailing  your 
experience  and  salary  requirements  to: 

Glen  Tabor 
P.O.  Box  2488 
Mobile,  AL  36630 
No  phone  calls 

Just  because  a  man  tacks  the  use  of  his 
eyes  doesn't  mean  he  lacks  vision. 

Stevie  Wonder 


March  16,  1996  ■  Editor  &  Publisher 


HELP  WANTED 


CIRCULATION 


HOME  DEUVERY  MANAGER 
The  Albuquerque  Publishing  Company 
is  seeking  candidates  with  a  minimum 
of  5  years  home  delivery  management 
experience  to  lead  the  home  delivery 
department  for  the  Albuquerque 
Journal  and  the  Albuquerque  Tribune. 
Ideal  candidate  will  be  a  highly 
organized  individual  with  an 
aggressive  sales  and  service  focus. 
Send  cover  letter,  resume  and  salary 
history  to:  Human  Resources  Depart¬ 
ment,  Albuquerque  Publishing  Com¬ 
pany,  7777  Jefferson  NE,  Albuquer¬ 
que,  NM  87109. 


ZONE  MANAGER 

Hands-on  position  available  for  an 
aggressive,  ambitious  person  with 
circulation  management  experience. 
Candidate  must  possess  experience 
and  proven  track  record  in  ability  to 
increase  circulation,  sales  and  improv¬ 
ing  customer  service.  Must  be  able  to 
ochieve  results  through  others,  motivate 
and  train  a  new  staff  of  four  district 
managers  and  one  assistant.  Experi¬ 
ence  in  developing  and  implementing 
creative  solutions  to  problems  and  a 
solid  understanding  of  carrier  collec¬ 
tion  process,  PIA  customers  and  work¬ 
ing  with  adult  and  youth  carriers.  Pre- 
vious  word  processing  and 
spreadsheet  skills  desired.  Salary 
range  of  $32  -  $36,000  plus  benefits. 

Salinas  is  centrally  located,  has  a  mild 
climate  and  is  a  short  distance  to  many 
outdoor  and  entertainment  activities. 
Salinas  is  within  30  minutes  of  the 
coastal  cities  of  Carmel,  Monterey  and 
Santa  Cruz,  within  one  hour  of  Silicon 
Valley  and  two  hours  from  San  Fran- 


Send  resume  to  Personnel  Director, 
1 23  W.  Alisal  St.,  Salinas,  CA  93901 . 


DATA  PROCESSING 


HP  DATA  PROCESSING 
NEWSPAPER  ACCOUNTING 

We  have  immediate  opening  for 
newspoper  person  experienced  in  HP 
3000  IMAGE  Data  Base  with 
understanding  of  accounting  and  a 
newspaper  background.  Installing 
Vision  shift  (Collier  Jackson)  software. 
Potential  great  (or  ambitious  and  hard¬ 
working,  career-oriented  professional. 
Good  salary  and  benefits.  6-day  daily 
and  weeklies,  commercial  printing 
firm.  Lacally  awned.  Send  resume, 
salary  history,  references  to  Donovan 
M.  Kramer,  Sr.,  president,  Casa 
Grande  Valley  Newspapers,  P.O.  Elox 
1 5002,  Casa  Grande,  AZ  85230. 


DATA  PROGRAMMING 


PUBUSHING  SYSTEMS  ANALYST 

The  Wichita  Eagle,  Kansas'  largest 
newspaper,  is  looking  for  someone  to 
maintain  our  PC-based  publishing 
system  which  includes:  DEC 
DewarView,  Triple-I  Imaging  System, 
and  Atex  Enterprise.  This  position  will 
be  responsible  for  system  integration, 
our  emergency  publication  plan,  and 
user  support. 

The  minimum  experience  required  is 
three  years  with  PC-based  newspaper 
publishing  systems,  including  installa¬ 
tion,  update,  maintenance,  and  user 
support.  Specific  experience  with  AIX, 
VMS,  DewarView,  Triple-I  Imaging, 
and/or  Atex  Enterprises  is  preferred.  A 
four-year  college  degree  in  computer 
science  is  preferred.  Equivalent  com¬ 
binations  of  education,  training  and 
experience  will  be  considered. 

Send  resume  to  The  Wichita  Eagle, 
Human  Resources  Department,  P.O. 
Box  820,  Wichita,  KS  67201-0820, 
Fax  (316)  268-6672. 


FINANCIAL  MARKETSW 

COMMODITIES 

NEWS 

BUSINESS  EDITOR 
CHICAGO 

BLOOMBERG  Business  News  seeks  an  experienced  editor 
for  its  expanding  Chicago  bureau.  Required:  knowledge 
of  publicly  owned  companies  and  financial  markets,  keen 
news  sense,  ability  to  edit  copy  quickly  and  accurately 
under  deadline  pressure.  Prefer  at  least  five  years  of 
business  editing  experience  at  a  major  daily  newspaper  or 
business  publication 

Please  send  resume  to  Bureau  Chief,  Bloomberg  Business 
News,  300  S.  Wacker  Drive,  Suite  2225,  Chicago,  IL  60606 

Quolified  candidates  wil  be  contacted.  No  phone  cols,  please. 
EOE/M/F/V/D 


EDITORIAL 


ADVENTURES  IN  PARADISE 

The  Honolulu  Advertiser,  Hawaii's 
largest  newspaper  in  one  of  America's 
most  exciting  markets,  is  looking  for 
top-level  journalists  to  fill  the  following 
positions. 

*•  CHIEF  ASSISTANT  CITY  EDITOR  - 
We're  seeking  an  experienced  editor 
to  supervise  reporters,  improve  copy, 
and  play  a  key  role  in  the  overall 
management  of  local  operations. 

••  ASSISTANT  SPORTS  EDITOR  -  We 
want  an  editor  with  solid  daily  experi¬ 
ence  directing  sports  coverage.  Pagina¬ 
tion,  copy  editing  and  layout  experi¬ 
ence  is  extremely  helpful.  Five  years 
experience  preferred. 

**  COPY  EDITOR  -  We're  seeking  an 
experienced  editor  who  can  improve 
copy,  write  compelling  headlines,  and 
turn  out  great  page  designs.  Three 
years  newspaper  experience  preferred. 

Send  a  resume  and  work  samples  to: 

John  Hollon 
Executive  Editor 
The  Honolulu  Advertiser 
P.O.  Box  31 10 
Honolulu,  HI  96802 

The  Honolulu  Advertiser  is  a  Gannett 
newspaper,  and  an  Equal  Opportunity 
Employer  committed  to  diversity  in  the 
workplace. 


BUREAU  REPORTER  for  village  in  the 
Susquehanna  Valley  of  Upstate  New 
York.  Most  be  able  to  cover  local  gov¬ 
ernment  as  well  as  write  lively  feature 
stories,  and  see  below  the  surface  of 
events,  trends  and  issues.  Experience 
preferred.  Send  resume  and  clips  to 
Cary  Blanchard,  managing  editor.  The 
Doily  Star,  P.O.  Box  250,  Oneonta, 
NY  13820. 


CABELA'S 

CATALOG  COPYWRITER 

Our  continued  growth  requires  another 
outdoor-oriented  wordsmith;  one  that 
hunts,  fishes,  camps  and  hikes  with 
passion-and  can  share  that  excitement 
with  our  customers. 

ON  TARGET,  AND  ON  DEADUNE. 

Extensive,  first-hand  knowledge  of  the 
outdoors  is  a  must,  as  is  concise, 
creative  deadline  writing.  Cabela's 
offers  a  competitive  salary,  outstanding 
benefits  including  profit  sharing  and  a 
401  (k)  plan,  product  discounts,  and 
small  town  living  with  outdoor 
opportunities  just  minutes  away...  close 
to  the  Rockies,  the  Black  Hills,  and 
Wyoming.  Send  your  resume,  with 
three  samples  of  your  work,  to  Jim 
Beardsley,  Cabela's  Inc.,  812  13th 
Avenue,  Sidney,  NE  69162  or  FAX  to 
(308)  254-6771  or  send  via  E-mail  to 
jbeardsley  @  AOL. 

Decline:  March  27,  1 996 


EDITORIAL 


CALUNG  ALL  COPY  EDITORSI! 

The  New  York  Post  is  looking  for 
aggressive,  enthusiastic  and  creative  pro¬ 
fessionals  who  have  a  flair  for  tabloid 
design,  strong  editing  skills  and  a 
knack  for  writing  attention-grabbing, 
snappy  headlines.  Must  be  able  to  han¬ 
dle  daily  deadline  pressure.  Send 
resume/work  samples  to  Thomas  Ko, 
deputy  managing  editor.  New  York 
Post,  1211  Avenue  of  the  Americas, 
New  York,  NY  10036. 


CITY  HALL  OR  EDIXATION  REPORTER 
The  Record,  Stockton,  CA-based 
60,000-circulation  daily  has  an 
immediate  opening  (or  a  reporter  to 
cover  city  hall  or  education  issues  from 
its  Manteca  bureau.  The  successful 
candidate  will  have  a  bachelor's 
degree  and  at  least  three  years  of  daily 
newspaper  experience.  Strong  story 
development  and  reporting  skills  a 
must  for  this  position  in  hi^ly  com¬ 
petitive  market.  The  Record,  an  Omaha 
World  Herald  company,  offers  com¬ 
petitive  California  salaries  and  a  com¬ 
prehensive  benefits  package,  including 
a  401  (k)  plan.  We  value  diversity  in 
our  workplace.  Send  resume,  clips  and 
cover  letter  to  Metro  Editor  Paul  Feist, 
P.O.  Box  900,  Stockton,  CA  95201 . 


COPY  EDITOR  -  Aggressive,  accurate 
and  creative  professional  with  passion 
for  clear  editing  and  a  (lair  for 
headline  writing.  Send  letter,  resume, 
tearsheets  to  Jim  Willis,  managing 
editor,  Birmingham  Post-Herald,  P.O. 
Box  2553,  Birmingham,  AL  35202. 


COPY  EDITOR  -  The  Lexington  Herald- 
Leader,  a  Knight-Ridder  paper  with 
120,000  circulation  daily  and 
160,000  Sunday  in  Kentucky's  Blue- 
grass  horse  country,  needs  an 
energetic,  creative  copy  editor  vdth  non- 
troditional  news  judgment  and  first-rate 
content  and  language  skills.  If  you're 
experienced  and  have  the  editing  and 
headline  skills  to  really  sell  a  story  to 
readers,  write:  John  Mueller,  copy  desk 
chief,  Lexington  Herald-Leader,  100 
Midland  Ave.,  Lexington,  KY  40508. 

EOEM/F 


COPY  EDITOR/PAGINATOR 

The  Journal  Star,  an  80,000- 
circulation  daily  in  scenic,  affordable 
Illinois  River  valley,  has  an  opening  on 
our  deadline  copy  desk.  We  want  a 
pro  who  balances  the  craft  of  making 
copy  better  and  the  demands  of 
pagination.  At  least  two  years  of  daily 
copy  desk  and  pagination  experience 
preferred.  Women  and  minorities 
especially  encouraged  to  apply.  Send 
resume  and  clips  to  Kelly  VanLan- 
ingham,  news  editor.  Journal  Star,  1 
News  Plaza,  Pearia,  IL  61 643. 


COPY  EDITOR 

Daily  with  37,000  circ.  seeks  copy 
editor  to  join  our  overnight  team.  Must 
have  solid  news  and  word  skills,  and 
proficiency  in  QuarkXPress.  Experience 
in  newspapers  and  with  PC/Moc  com¬ 
puters  essential.  Write  to  John  Moihos, 
director  of  human  resaurces,  Salem 
Evening  News,  32  Dunham  Road, 
Beverly,  MA  01915. 


HELP  WANTED 


COPY  EDITOR 

The  Daily  Item,  a  central  Pennsylvania 
daily  with  a  30,000  circulation,  is  look¬ 
ing  for  a  copy  editor  who  designs 
bright  pages  using  QuarkXPress  and 
writes  headlines  that  sparkle.  Send 
resume,  tearsheets  and  cover  letter  to 
Copy  Editor  Search,  P.O.  Box  607,  Sun- 
bury,  PA  17801. 


COPY  READER 

Metro  in  Zone  5  has  an  immediate 
opening  for  an  experienced  Copy 
Reader  in  its  Editorial  Deportment. 
Responsibilities  include  editing  local 
and  wire  copy  for  accuracy,  grammar 
and  style  and  writing  headlines  and 
cutlines.  Previous  editing  experience 
preferred.  Must  be  experienced  in  Win¬ 
dows  and  personal  computer-based 
pagination  systems.  Must  be  able  to 
work  an  evening  shift  and  meet  prod¬ 
uction  deadlines.  Competitive  salary 
and  benefits  package. 

Send  cover  letter,  resume  and  salary 
requirements  to  Box  07709,  Editor  & 
Publisher,  by  April  5,  1 996. 

Equal  Opportunity  Employer 


EDITOR  WANTED 

Opportunity  to  manage  motivated 
news  staff  of  a  7,000  circulation  PM 
daily. 

We  are  loaking  for  someone  with  wri^ 
ing,  editing  and  layout  skills.  In  the 
past  seven  years  this  newspaper  has 
gone  through  tremendous  improvement 
and  needs  an  editor  to  guide  it  to  the 
next  level  of  excellence.  Enthusiasm  a 
must.  Advancement  opportunities 
within  other  company-owned  daily 
newspapers.  Good  fringe  benefit 
package.  Send  cover  letter,  resume, 
clips  and  salary  history  to: 

Russ  Webster 
Publisher 

The  Malone  Telegram 
387  E.  Main  Street 
Malone,  NY  12953 


EDITOR 

Award  winning  daily  newspaper  needs 
hands-on  Editor  for  staff  of  seven. 
Strong  writing,  photography, 
supervisory  and  budget  skills  needed. 
Candidate  must  have  ability  to  work 
with  and  motivate  others.  Layout  and 
page  design  experience  helpful.  Send 
resume,  cover  letter  and  published  sam¬ 
ples  to:  Larry  Brown,  Daily  Reporter, 
P.O.  Box  279,  Greenfield,  IN  46140. 


EDITOR 

Newspaper  group  including  business 
journal,  alternative  news  weekly  and 
other  publications  seeks  seasoned 
editor  to  take  our  team  of  young 
writers  to  the  next  level.  Must  hove  pro¬ 
ven  training  and  leadership  skills. 
Major  print  experience  required. 

Submit  resume  to: 

PUBUSHER 

Wick  Communications 
3335  Wynn  Road 
Las  Vegas,  NV  89102 


EQUESTRIAN  DEPUTY  EDITOR 
Wanted  for  Maryland-based  Dressage 
Magazine.  Strong  editing/writing 
skills,  magazine  experience,  equestrian 
skills  helpful.  Will  work  with  editor; 
oversee  freelancers,  deadline/full 
production.  Send  letter/ resume/clips/ 
references  to:  YC,  1 8955  Fox  Road, 
Hiram,  OH  44234,  or  fax  to 
(216)  834-1117 


FREELANCE  Business  Writers  needed 
to  cover  black  business  publication. 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
333  Nostrand  Avenue,  Brooklyn,  NY 
11216. 


GROWING  23,000  AM  needs 
creative,  productive  editor  (or  universal 
pagination  desk.  You'll  design  pages 
on  QuarkXPress,  write  headlines  and 
monitor  quality.  Sunny  southern  Idaho 
offers  pleasant,  safe  neighborhoods 
and  rich  outdoor-recreation 
opportunities.  Send  resume,  work  sam- 


ME,  The  Times-News,  P.O.  Box  548, 
Twin  Falls,  ID  83303.  No  calls,  please. 


LAURIN  PUBLISHING  CO.,  INC.,  pub¬ 
lisher  of  Photonics  Spectra  and 
Biophotonics  International,  the  No.  1 
international  magazines  in  the  field  of 
photonics  technology,  is  expanding 
and  needs  experienced  journalists  at  its 
Pittsfield,  MA,  headquarters. 

SENIOR  EDITOR:  Solicits  articles  and 
illustrations  from  freelancers  and  other 
contributors,  copy  edits  them  to  fit  the 
readership,  and  writes/reports  news 
and  feature  articles  (or  publication. 

EDITOR/REPORTER:  Writes  and 
reports  breaking  news  in  technology 
and  applications;  copy  edits  and  proof¬ 
reads. 

Both  positions  require  reporting  and/ 
or  edihng  experience  on  magazines  or 
daily  newspapers;  interest,  if  not  expe¬ 
rience,  in  writing  about  science  and 
technology  (relevant  technical  degree  a 
plus);  the  aptitude  in  translating  jargon 
into  English;  and  ability  to  juggle 
several  assignments  at  once.  Periodic 
travel  is  required. 

Send  cover  letter,  resume,  references 
and  three  writing  samples  to  Bonnie 
Perry  at  Laurin  Publishing  Co.,  Inc., 
Berkshire  Comnnon,  P.O.  Box  4949,  Pit¬ 
tsfield,  MA  01 202-4949. 


LEGAL  REPORTER.  Hard-hitting  legal 
daily  in  Atlanta  seeks  hard-news, 
hard-warking  jaurnalist  to  cover  courts 
:  and  legal  profession.  At  least  3  years' 
;  professional  newspaper  experience 
:  required.  Court-beat  experience,  busi- 
i  ness  journalism  background,  or  legal 
i  training  preferred.  We're  part  of 
;  world's  largest  legal  journalism  com- 
:  pony,  a  Time  Warner  affiliate. 
;  Send  resume,  clips  to  Charles  Carter, 
:  Daily  Report,  190  Pryor  St.,  S.W., 
:  Atlanta,  GA  30303,  Fax  (404)  525- 
i  1 738.  No  calls,  please. 

:  It's  belter  to  die  on  one's  feet  than  to 
I  live  on  one's  knees. 

Camus 
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INVESTIGATIVE  REPORTER 
The  Mercury,  a  Pulitzer  Prize  winning 
newspaper,  is  looking  (or  an 
investigative  reporter  to  carry  on  our 
tradition  of  hard-hitting  journalism.  We 
seek  a  veteran  reporter,  who  still  has 
the  fire  and  the  instinct  to  follow  a  trail 
to  its  conclusion  and  ability  to  perform 
other  reporting  duties  between  pro¬ 
jects.  We  are  willing  to  make  the  invest¬ 
ment  because  we  want  to  make  a  dif¬ 
ference.  We  offer  excellent  poy  and 
benefits.  Please  send  resume,  clips  and 
references  to: 

Walter  L.  Herring,  Editor 
The  Mercury 
24  N.  Hanover  St. 

Pottstown,  PA  1 9464 


LIVE  AND  WORK  (Hard)  in  beautiful 
Prague.  The  Prague  Business  Journal  is 
looking  for  the  following:  a  capital 
markets  reporter  with  at  least  five  years 
of  reporting  experience,  including  at 
least  one  covering  finance.  The  PBJ  is 
also  searching  for  a  GA  reporter/ 
assistant  editor  with  at  least  seven 
years  of  reporting  experience,  includ- 
ing  at  least  ane  with  editing 
responsibilities.  Please  fax  a  resume, 
letter  and  twa  clips  to  Susan  Skiles, 
Prague  Business  Journal,  01 1  (422)544- 
929.  The  Prague  Business  Journal  is  a 
sister  publication  of  the  Warsaw  Busi¬ 
ness  Journal  and  the  Budapest  Business 
Journal. 


MANAGING  EDITOR  -  6700  paid 
circulation  weekly  located  in 
Booneville,  MS.  Responsible  (or  the 
news  content,  management  of 
newsroom  staff  and  community  rela¬ 
tions.  3  to  5  years  experience  in  man¬ 
agement  of  a  community  newspaper. 
Excellent  benefits  with  possibility  for 
future  advancement  in  group.  Send 
resume  and  salary  requirements  to  Tom 
Overton,  publisher.  The  Doily  Cor¬ 
inthian,  P.O.  Box  1800,  Corinth,  MS 
38834. 


MANAGING  EDITOR 
3-5  years  experience.  Excellent  writ¬ 
ing,  editing,  and  project  management 
skills.  Journalism  degree  and  maga¬ 
zine  experience  preferred.  Send  letter, 
resume,  and  writing  samples  to  Robin 
Silverman,  editor,  Ingram's,  306  East 
Twelfth,  Kansas  City,  MO  64106.  Fox 
(816)  474-1111.  Ingram's  is  a 
monthly,  executive  lifestyle  magazine. 


NEWS  EDITOR/DESIGNER 
The  Citizen,  17,000  upstate  New  York 
daily,  seeks  hungry  designer  with  solid 
news  judgment.  Career-launching  posi¬ 
tion  (or  right  person.  Our  newspaper, 

;  voted  best  in  New  York  under  35,000, 

I  has  21  SND  design  awards  over  past 
;  four  years.  You  will  be  expected  to 
I  design  lively,  reader-friendly  pages 
:  and  participate  in  redesign  efforts, 
j  QuarkXPress  skills  essential.  Salary 
j  $25,000.  Samples  to  Kevin  Rivoli, 
j  AME  photography/design.  The 
i  Citizen,  25  Dill  Street,  Auburn,  NY 
I  13021. _ 

I  SENDE&PBOXREPUESTO: 

j  Editor  &  Publisher 
i  Classified  Ad  Dept. 

1  11  West  19th  St. 

I  New  York,  NY  10011 
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NEWS  EDITOR 

The  Philadelphia  Daily  News  has  a 
challenging  opening  for  the  journalist 
with  the  right  combination  or  editing, 
design  and  technical  skills. 

We  are  looking  (or  a  News  Desk  editor 
who  can  work  with  reporters,  assign¬ 
ing  editors,  photographers  and 
designers  and  turn  single  stories  or 
packages  into  remarxable  pres¬ 
entations.  If  you  don't  have  lofty  stan¬ 
dards,  superlative  editing  skills,  a 
passion  (or  well-told  stories  and  tech¬ 
niques  foi  dispensing  information  in  sur¬ 
prising  ways,  this  is  neither  the  job  nor 
the  place  (or  you. 

The  Daily  News,  a  Knight-Ridder 
newspaper,  is  a  full-color  tabloid  in  a 
great  newspaper  city.  Salary  and 
benefits  are  most  competitive.  VYe  are 
an  equal  opportunity  employer.  Send  a 
letter,  resume  and  examples  of  work  to 
Brian  Toolan,  managing  editor,  Phila¬ 
delphia  Daily  News,  P.O.  Box  7788, 
Philadelphia,  PA  19101. 


National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  (or  $89. 


PAGE  DESIGNER 

The  Times,  an  83,000  (104,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  an  immediate  opening  for  a  page 
designer  to  work  on  17-member 
universal  desk. 

Better  presentation  is  a  priority  (or  us 
and  we  need  someone  with  capability 
to  design  eye-catching  pages.  Basic 
copy  editing  skills  essential.  We  are 
lOO  percent  paginated  on  Moc-bosed 
system  so  pagination  experience,  skills 
with  QuarkXPress  necessary. 

Please  send  letter,  resume  and  work 
samples  to  Executive  Editor  Mike 
Whitehead,  The  Times,  222  Lake 
Street,  Shreveport,  LA  71 1 30. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply.  EEO 


PAGINATED,  REDESIGNED  daily  near 
Lake  Michigan  is  taking  applications 
through  March  25  for  two  newsroom 
openings. 

•NIGHT  CITY  EDITOR:  Daily  desk  expe¬ 
rience  required;  supervisory  experi¬ 
ence  helpful. 

•POLICE  REPORTER:  1-2  years  experi¬ 
ence  desired;  enthusiasm  for  breaking 
news  and  cop  beat  required. 

Apply  to:  Darin  Estep,  managing 
editor.  The  Holland  Sentinel,  54  W. 
Eighth  Street,  Holland,  Ml  49423. 


:  REPORTER  TO  COVER  small  city 
i  school  district  and  local  colleges  for 
•  20,000-circulation  Monday- Saturday 
I  AM.  Must  be  able  to  think  creatively 
1  about  education  issues.  Experience 
I  preferred.  Send  resume  and  clips  to 
i  Cary  Blanchard,  managing  editor.  The 
I  Daily  Star,  P.O.  Box  250,  Oneonta, 
j  NY  13820. 

:  The  only  faith  that  weors  well  and  holds 
j  its  own  in  all  weathers,  is  that  which  is 
:  woven  of  conviction  and  set  with  the 
■  sharp  mordant  of  experience. 

James  Russell  Lowell 
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HELP  WANTED 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
fiard-hilting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
aworw. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 


_ EDITORIAL _ 

REPORTER:  Small  (5,000  circ.)  Central 
California  AM  daily  seeks  news  side 
reporter.  We're  a  strong  paper  in  a 
great  area.  Spanish  ability  a  plus. 
Resume  and  clips  to  Mark  Paxton, 
editor,  the  Free  Lance,  P.O.  Box  1417, 
Hollister,  CA  95024.  EOE 

REPORTER:  The  Sentinel,  judged  the 
1 995  Newspaper  of  the  Year  by  Penn¬ 
sylvania  Newspaper  Publishers'  Asso¬ 
ciation,  is  adding  a  general  assign¬ 
ment  reporter  as  it  launches  a  Sunday 
edition.  Send  cover  letter,  resume,  clips 
to  Editor  Carol  Talley,  P.O.  Box  130, 
Carlisle,  PA  17013. 

SPANISH-SPEAKING 

EDITOR 

Rodale  Books,  America's  largest  pub¬ 
lisher  of  self-help  health  books,  is  seek¬ 
ing  a  bilingual  individual  to  assist  m 
the  translation  and  development  of 
health  books  into  Spanish.  This  indi¬ 
vidual  must  possess  strong  language 
skills  in  both  English  and  Spanish, 
have  some  basic  knowledge  of  the 
health  needs  of  the  Latino  community 
and  experience  in  writing,  editing  or 
publishing.  Rodale  offers  an  excellent 
benefits  package  including  a  compa¬ 
ny-matched  401  (k)  program,  free 
company  gym,  on-sile  day  care  and  sub¬ 
sidized  cafeterias. 

Send  resume  and  writing  samples  to: 

Personnel  Department  (EP-SSE) 
RCOALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 

EOE 
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Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


EDITORIAL 


Southern  Poverty  Law  Center 


EditorAVriter 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Klanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  salary  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Send  writing  and  publication  samples  and  resume  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  400  Washington 
Avenue;  Montgomery,  AL  36104. 

The  Southern  Poverty  Law  Center 
is  an  equal  opportunity  employer. 


SCIENCE  WRITER/ 
GENERAL  ASSIGNMENT  WRITER 


OHIO  UNIVERSITY  NEWS  SERVICES 
AND  PERIODICALS 

RESPONSIBILITIES:  Cover  sciences  and 
engineering  as  beat  areas.  Enhance 
reputation  and  visibility  of  university 
research  and  teaching  through  various 
public  relations  and  media  relations 
approaches  with  print  and  broadcast 
news  media.  Generate  and  pitch  story 
ideas  and  write  press  releases  and 
news  and  feature  stories  for  alumni 
and  staff  publications.  Establish  con¬ 
tacts  with  key  regional  and  national 
science  writers  ana  producers. 

MINIMUM  QUALIFICATIONS: 
Bachelor's  degree  and  two  years  com¬ 
bined  recent  experience  in  daily 
deadline  writing  for  newspapers  or 
magazines,  and/or  science  writing  in 
a  university  news  office.  Ability  to  com¬ 
municate  complicated  concepts  to  a 
general  audience.  Ability  to  work  flex¬ 
ible  schedule  to  meet  deadlines.  Evi¬ 
dence  -  clips  preferred  -  of  ability  to 
identify  and  place  science  stories  with 
national  news  media.  Demonstrated 
ability  to  balance  multiple  projects 
under  deadline.  Competence  with 
World  Wide  Web  is  desirable. 


SALARY:  $30,000  minimum,  com¬ 
mensurate  with  experience.  Excellent 
benefits  package. 

Deadline  for  application:  May  1 .  Start¬ 
ing  date  negotiable. 

Send  application,  resume  and  five 
science  clips  to:  Bryan  McNulty, 
Director,  Ohio  University  News  Ser¬ 
vices  and  Periodicals,  Scott  Quad  1 64, 
Athens,  Ohio  45701-2979.  No  phone 
calls,  please. 

Ohio  University  is  an  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer. 
Applications  from  women,  minorities, 
veterans  and  persons  with  disabilities 
are  encouraged. 

STAFF  WRITER 

National  health  care  publisher  seeks 
staff  writer  (or  weekly  newspaper.  Suc¬ 
cessful  candidate  will  have  2-3  years' 
professional  newspaper  or  magazine 
writing/reporting  experience  and  a  BA 
in  journalism  or  English.  Ability  to 
initiate,  report  and  write  news  and 
features  on  deadlines  is  essential. 
Knowledge  of  health  care  field 
extremely  helpful.  We  seek  a  team- 
oriented  professional  at  home  in  a 
free-thinking,  fast-paced  environment. 
We  offer  a  competitive  compensation 
package  plus  congenial,  professional, 
non-smoking  work  environment.  Send 
cover  letter,  resume  and  at  least  5  pub¬ 
lished  newspaper  or  magazine  clips 
and  salary  requirement  in  confidence 
lo: 

American  Hospital  Publishing,  Inc. 

737  N.  Michigan,  #700 
Chicago,  IL  6061 1 . 

ATTN:  Human  Resources 
_ EOE  M/F/D/V _ 

Cowards  die  many  times  behre  their 
deaths;  the  valiant  never  taste  of  death 
but  once. 

Shakespeare 


_ EDITORIAL _ 

SPORTS  EDITOR 

sought  for  31,000  daily/45,000  Sun¬ 
day  in  Indiana  University's  hometown. 
Seeking  an  exceptional  writer  and 
reporter  with  solid  management  skills 
and  a  clear  vision  of  how  local  news¬ 
paper  can  convey  a  big  time  attitude 
about  sports.  Will  handle  the  biggest 
assignments  -  Big  Ten,  NCAA  tourney, 
Olympics  --  and  motivate  talented  staff 
to  continued  excellence.  New  ideas 
encouraged.  Jobs  like  this  are  rare  -- 
this  one  hasn't  been  open  for  30  years. 
Send  resume,  cover  letter,  writing/ 
section  samples  and  salary  expecta¬ 
tions  to  Allan  Murphy,  The  Herald- 
Times,  P.O.  Box  909,  Bloomington,  IN 
47402,  by  April  1 . 


SPORTS  EDITOR:  Mature,  organized 
team  player  needed  for  seven-day  AM 
Indiana  daily.  Focus  on  boys',  girls' 
prep  coverage,  local  participant  sports, 
iU,  Colts,  Pacer  territory.  Minimum  of 
three  years  daily  newspaper  experi¬ 
ence.  Administrative/management 
track  record  needed.  Layout/ 
paginaton/graphic  experience 
required.  Mostly  night  hours.  Send 
cover  letter,  resume,  prep  clips  to 
Harleen  Cutrell,  administrative  man¬ 
ager,  The  Republic,  333  Second  St., 
Columbus,  IN  47201 .  EOE 


SPORTS  WRITER  -  Sports  Writer  posi¬ 
tion  available  in  Yuma,  Arizona.  Min¬ 
imum  two  years  experience  with  a 
daily  newspaper  desired.  Layout  expe¬ 
rience  also  a  plus.  Send  clips  and 
resume  to:  The  Yuma  Daily  Sun,  P.O. 
Box  271,  Yuma,  AZ  85366.  (520) 
782-6520,  ext.  220.  Attn:  Bob 
Romantic,  Sports  Editor . 


SPORTS 

The  Newport  Daily  News  seeks  a 
sports  writer/copy  editor/layout 
person  to  work  in  one  of  the  most  excit¬ 
ing  sports  environments  in  the  country. 
Sure  we've  got  football,  basketball  and 
baseball.  But  there's  also  the  cham¬ 
pionship  tennis  and  the  Tennis  Hall  of 
Fame,  world  class  sailing,  the  ESPN 
Extreme  Games,  professional 
volleyball,  even  tournament  croquet. 
Our  new  staffer  will  be  a  writer  three 
days  a  week  and  run  the  desk  two 
days.  We'd  prefer  someone  with 
loyout/ pagination  experience  but  will 
consider  an  excellent  writer  who  wants 
to  learn  about  pagination,  editing  and 
design.  Minimum  requirements  include 
a  degree,  campus  newspaper  experi¬ 
ence  and  a  good  internship.  We've 
been  recognized  as  the  best  small  daily 
in  New  England,  and  we  plan  to  get 
even  better.  Tell  us  about  yourself  in  a 
letter  and  send  nonreturnable  samples 
to  Walt  Moody,  sports  editor.  The 
Newport  Daily  News,  101  Malbone 
Road,  Newport,  Rl  02840.  No  phone 
calls,  please. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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MartetJii 


Q  YesI  Please  nish  iir‘  the  |>iil>Ik'<itioii(.s)  or 
C;D-R()M  iteiiLs  Fve  iiidirated  Itelow.  My  credit 
card  luiiiilter  or  |>a\iiieiit  is  enclosed. 

_ Oopies  of  tile  Market  Guide  at  $100  each 

_ ^The  Market  (iiiide  and  (^D-ROM:  $305.* 

Total  for  this  order  $ _ . 

Payment  must  accompany  order. 

ExHuKii'r  tbrin  im  IJJi  and  Canadian  nrunpaper  nurkrlK 


Street  Address 


□  ('.heck  eiiclo.sed  (payable  to  Kditor  Ac  Piihlisher  Market  (iuide)  $l’S 
drawn  on  IIS  hunk  only. 

□  Gharge  mv  Visa  □  MasteKlard  # _ 


Kxp.  Date_ 


_Sigmittire. 


Y\;\U 

ngoK„..  „  . 
W: 


Thr  ennnaprdia  of  the  neimpaper  in 


(Required  on  credit  card  orders.) 


Q  YesI  Please  rush  me  the  piihlica- 
tion(s)  or  GD-ROM  items  I’ve 
;  indicated  Itelow.  Mv  credit  card 
iimnitcr  or  paviiient  is  enclosed. 

_ Copies  of  the  Year  BiMik 

and  Who’s  Where  at  $12.5 

_ NEW!  EAcP  Year  BtMtk  and 

GD-ROM  without  listing 
capaltililies:  $40.5.* 

_ NEW'!  EAcP  Year  Btntk  and 

GD-ROM  with  listing 
capaltilities:  $80.5.* 

Total  for  this  order  $ _ . 

Pavment  must  accompunv  order. 


□  I  want  to  know  more.  Please  send  me  information 
alktut  the  Market  Guide. 

□  I  watit  to  know  more  fast.  Plea.se  call  me. 

Your  Business _ 

(Check  Only  Om  Category) 

1 .  □  Daily  Newspaper 

2.  □  W  eeklv  New’spaper 

3.  □  Corp./  Ind ./  Assn.  Buying  Advertising  Space 

4.  □  Advertising  Agency 
.5.  □  Newspaper  Rep. 

6.  □  .Magazine  /  Other  Publication 

7.  □  Graphic  Arts  /  Printing  Service  /  Newspaper  Supplier 

8.  □  News  Services /Feature  SvTidicate 
0.  □  Publicity  and  Public  Relations 

10.  □  Library  /  Federal  /  State  and  Local  (Governments 

1 1 .  □  Education:  Students  /  Teachers 

Other  (Please  specify) _ 

1 _ 

International  Orders  (outside  U.S.  or  Canada):  $125  per  copy.  CA, 

District  of  Columbia.  LA,  NY  residents  please  adtl  applicable  sales  tax. 
Canada  residents  please  add  GST. 

*  Network  version  available.  Please  call  (212)  675-4380,  ert.  509  for 
pricing.  For  technical  infonnation  call  ext.  .506.  _ 


□  I  want  to  know  more.  Please  .send  me  infonnation  alaiut  the  Year  B<Mik 

□  I  want  to  know  more  fast.  Please  call  me. 

Your  Business _ 

(Check  Only  One  Category) 

1 .  □  Daily  Newspafter 

2. Q  Weekly  Newspaja-r 

3. Q  Coqi./Ind./  Assn.  Buying  Advertising  Space 

4. Q  .Advertising  Agency 
.5.  □  Newspaper  Rep. 

6.Q  Magazine /Other  Publication 

?.□  (Graphic  Arts  /  Printing  Service  /  NewspajM-r  Sup|)lier 
8.Q  News  Services/ Feature  Syndicate 
*!.□  Publicity  and  Public  Relations 

10.  □  Librarx  /  Federal  /  State  and  Lwal  (Governments 

1 1.  □  Education:  Stuilents  /  Teachers 

Other  (Please  siw'cifv) _ 
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_ EDITORIAL _ 

STRONG  WRITERS  with  demonstrated 
ability  in  investigative  reporting  are 
needed  for  three  reporting  positions  at 
The  Sun  Herald,  a  000-plus  circula¬ 
tion  daily  on  the  growing  Mississippi 
Gulf  Coast.  Applicants  need  at  least 
three  years  or  reporting  experience; 
courts,  local  government  coverage  a 
plus.  Send  clips  and  resume  to  Anita 
Lee,  The  Sun  Herald,  P.O.  Box  4567, 
Biloxi,  MS  39535-4567. 


_ EDITORIAL _ 

THE  SEAHLE  TIMES  News  Graphics 
Department  has  an  opening  for  a 
feature  page  designer/illustrator.  This 
full-time  position  is  dedicated  to  produc¬ 
ing  high-end  designs  for  feature  cov¬ 
ers,  as  well  as  projects  and  special  sec- 
tions.  Candidates  shauld  be 
accomplished  in  Macintosh  computer 
programs,  including  QuarkXPress, 
Photoshop  and  Illustrator  and/or 
Freehand.  Candidates  must  show  supe- 


WORK  IN  WINE  COUNTRYII  Poge  One 
News  copy  editor  and  sports  design  jobs 
are  open  at  The  Press  Democrat  in  Santa 
Rosa,  CA,  an  hour  north  of  San  Francisco 
in  the  heart  of  California's  Wine  Country. 
The  Press  Democrat  is  a  100,000- 
circulation  daily  owned  by  The  New  York 
Times  Co.  We  volue  bold,  aggressive 
design  and  a  hard  news  edge  to  our 
editing  and  presentation.  Pagination  and 
Mac  experience  preferred.  Send  your 
work  history  and  samples  to:  The  Press 
Democrat,  Attn;  Bob  Swofford,  managing 
editor,  P.O.  Box  910,  Santa  Rosa,  CA 
95402.  EOE 


WIRE  EDITOR  for  20,000-circulation  six- 
day  AM  in  Upstate  New  York.  Must 
hove  experience  designing  pages  and 
good  news  judgment.  PagirKition  expe¬ 
rience  preferred.  Send  resume  and 
samples  of  work  to  Cary  Blanchard, 
managing  editor.  The  Daily  Star,  P.O. 
Box  250,  Oneonta,  NY  1 3820. 

$35,000/YR.  INCOME  POTENTIAL. 
Reoding  books. 

Toll  Free  1  (800)  898-  9778  Ext.  R-189 
for  details. 


SUNDAY  EDITOR  -  The  New 
Hampshire  Sunday  News.  The  Union 
Leader's  award-winning  weekend 
newspaper,  seeks  an  experienced, 
aggressive  leader  to  help  a  talented 
team  of  reporters,  editors,  and  field  cor¬ 
respondents  make  the  state's  biggest 
and  best  newspaper  even  better.  Hard 
news  and  feature  story  editing  experi¬ 
ence  essential,  as  are  design,  prod¬ 
uction,  and  personnel  expertise. 
Pagination  or  Mac  experience  and 
New  England  knowledge  preferred. 
Send  resumes  and  samples  to  C. 
Perkins,  executive  editor.  The  Union 
Leader,  P.O.  Box  9555,  Mo'tchester, 
NH  03108. 


THE  HILTON  HEAD  ISLAND  PACKET, 
an  energetic  daily  serving  the  rapidly 
growing  South  Carolina  Low  country, 
is  seeking  o  city  editor  to  help  direct  its 
reporting  team.  Duties  include  assign¬ 
ing  and  editing  for  daily  and  weekend 
papers,  plus  planning  and  execution  of 
special  reporting  projects.  Please  send 
resume  to  Fitz  McAden,  executive 
editor.  The  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 


THE  SEAHLE  TIMES  News  Desk  seeks 
a  layout  editor  to  design  local-news 
pages  on  our  night-desk.  These  ore  our 
premier  cover  pages,  so  we're  looking 
for  a  talented  page  designer  with  a 
flair  for  attractive  designs  and  the 
sophisticated  use  of  photos,  fonts  and 
graphic  elements.  This  editor  must  be 
able  to  work  calmly  and  efficiently  an 
deadline,  and  interact  constructively 
with  news  and  photo  editors.  Pagina¬ 
tion,  Mac  and  color-setting  ^ills 
required.  This  designer  does  some  edit¬ 
ing;  acceptable  score  on  editing  test 
required.  Candidates  must  hove  a  min¬ 
imum  of  five  years  of  layout/editing 
experience  on  a  metropolitan  daily 
newspaper.  Interested  applicants 
should  send  samples  and  a  resume  to 
Millie  Quan,  AME,  Seattle  Times,  P.O. 
Box  70,  Seattle,  WA  981 1 1 .  No  colls, 
please. 


WRITER/EDITOR.  Teaching  Tolerance 
seeks  an  experienced  pro  to  write  and 
edit  articles  for  a  national  educational 
magazine  and  multimedia  curriculum 
products.  Candidate  must  have  solid 
publishing  experience,  excellent 
research  skills,  an  interest  in  equity 
issues,  and  an  ability  to  work  under 
pressure  and  meet  deadlines.  Man¬ 
agerial  experience  a  plus.  Permanent 
position;  relocation  required.  Send 
resume  and  writing  samples  to:  Sara 
Bullard,  editor,  TEACHING 
TOLERANCE,  Southern  Poverty  Law 
Center,  400  Washington  Avenue, 
Montgomery,  AL  36104  The  Southern 
Poverty  Law  Center  is  an  equal 
opportunity/affirmative  action 
employer. 


rior  design  skills  and  a  track  record  for 
managing  stories,  photos  and  art  to 
produce  full-color  pages  on  deadline. 
Candidates  must  have  strong  illustra¬ 
tion  skills.  Ability  to  work  in  a  col¬ 
laborative  environment  is  a  must. 
Interested  applicants  should  send  sam¬ 
ples  of  illustrations,  page  designs  and 
a  resume  to  Millie  Ciuan,  AME,  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 


VISUAL -t- VERBAL 

Are  yau  an  experienced,  imaginative, 
design-sawy  man  or  woman  eager  to 
explore  new  ground  in  arts/features 
journalism?  We  seek  a  vivid  and 
polished  writer  who  can  show  readers 
how  design  impacts  their  lives  and 
explore  visual  arts  in  many  contexts  - 
architecture,  interiors,  urban  planning, 
product  packaging,  clothing,  fine  arts, 
graphics.  The  job  includes  writing 
reported  stories  as  well  as  criticism. 

Introduce  yourself  in  a  letter,  send  10 
of  your  best,  on-point  clips  and  don't 
forget  a  resume.  No  phone  calls, 
please.  Send  materials  to  Felicia 
Gressette,  features  editor.  The  News  & 
Observer,  215  S.  McDowell  Street, 
Raleigh,  NC  27602. 


WE  NEED  EDITORS  who  can  inspire, 
managers  who  can  bring  us  to  new 
heights.  Dynamic  Zone  2  daily  is  in  a 
growth  mode  and  anticipates  openings 
in  several  key  newsroom  positions. 

We're  looking  for; 

•METRO  EDITOR  to  lead  the  charge 
and  raise  our  quality  standards. 

•  REGIONAL  EDITOR  to  bring  new 
depth  and  insight  to  a  staff  of  young 
reporters. 

•SUNDAY  EDITOR  to  develop  an 
inspired  weekend  package  and  solid 
depth  pieces. 

•COPY  DESK  CHIEF  to  improve  how  our 
pages  look  while  ensuring  those  pages 
are  right. 

Candidates  should  tell  us  about 
themselves  in  a  letter  that  expbins  their 
management  style  and  what  they  can 
offer  us. 

In  return,  we  offer  a  solid  product, 
good  pay  and  great  quality  of  life. 
Address  letters  to  Box  07713,  Editor  & 
Publisher. 


We  succeed  in  enterprises  which 
demand  the  positive  qualities  we  possess, 
but  we  excel  in  those  which  also  make 
use  of  our  defects. 

Alexis  de  Tocqueville 


PRODUCTION 


PRODUCTION 


WORK  FOR  A  COMPANY  THAT 


REALLY  DELIVERS! 


Community  Newspaper  Company  (CNC)  delivers  local 
news  to  more  than  two  million  readers  in  140  Massa¬ 
chusetts  cities  and  towns.  We're  New  England's  largest 
weekly  newspaper  publisher,  and  we're  backed  by  the 
financial  resources  of  our  parent  company.  Fidelity 
Investments®.  Our  rapid  expansion  has  created  many 
exciting  new  job  opportunities  with  great  benefits  and 
competitive  salaries.  Does  your  current  job  deliver  all 
this? 


ik  PROIECT  MANAGER 


CNC  is  looking  for  an 
experienced  Project  Manager  to: 

•  Drive  projects  that  involve  major  computer-system- 
selectlon  In  a  publishing  environment 

•  Manage  reengineering  projects 

•  Oversee  vertical  and  horizontal  department 
communications 

To  qualify,  you  must: 

•  Have  2  years  of  relevant  experience  (MBA  preferred) 

•  Possess  strong  financial  and  analytical  skills 

•  Have  extensive  technical  skills  (Excel/Access  Database 
required) 

Mail  your  resume  to  Craig  Natale  at  Community 
Newspaper  Company.  P.O.  Box  9113,  Needham,  MA, 
02192-9113,  OR  FAX  TO  (617)  433-6740.  Hiring 
DEQSIONS  WILL  BE  MADE  WITHIN  30  DAYS. 

We  offer  comprehensive  benefits  to  full-time 

EMPLOYEES.  INCLUDING  INSURANCE  AND  RETIREMENT  PLANS. 

Community  Newspaper  Company  is  an  equal 

OPPORTUNITY  EMPLOYER. 


COMMUNITY 

NEWSPAPER 

COMPANY 


Because  the  nn^  Important  news  be^ns  In  your  own  backyanl. 
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CLASSIFIED  ADVERTISING  RATES 


HELP  WANTED 

EMPLOYMENT  OPPORTUNITIES  j _ PRESSROOM 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typisfs/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-51 89  for  list- 
ings. _ 

INFORMATION  SERVICES 

DIREaOR  OF 
INFORAAATION  SERVICES 
Leading  newspaper  fn  the  southwest 
seeks  a  Director  of  Information  Ser¬ 
vices.  Position  requires  5  years  of 
newspaper  experience  with  3  years  of 
management.  Applicants  must  possess 
working  knowledge  of  Collier- Jackson 
software  running  on  a  HP/3000,  2 
years  Cobol  programming  experience, 
and  strong  management  and  commu¬ 
nication  skills.  We  offer  a  competitive 
salary  and  complete  benefit  package. 
Send  resume  to  Stephanie  Miaris,  Albu¬ 
querque  Publishing  Company,  7777 
Jefferson  NE,  Albuquerque,  NM 
87109. 

NEW  MEDIA 

NEW  MEDIA  SALES  POSITION 
InfiNet,  a  Gannett/Knight-Ridder/ 
Landmark  Communications  company 
based  in  Norfolk,  VA  has  an  opening 
for  a  motivated  salesperson  with  sales 
experience  in  the  newspaper  industry. 
InfiNet  helps  newspapers  publish  on 
the  World  Wide  Web  and  offer  local 
Internet  access.  Please  send  a  resume 
by  fax  to  InfiNet,  Attn;  Affiliate  Sales 
(804)  628-1050,  or  by  e-mail  to 
jgf@infi.net. 

PRESSROOM 

PRESS  OPERATOR  for  Chief  17  and/ 
or  Goss  Community.  Send  letter  and 
resume  to  Tena  Williams,  Ketchikan 
Daily  News,  501  Dock  Street, 
Ketchikan,  AK  99901. 


PRESS  OPERATOR  -  Immediate  open¬ 
ing  for  an  experienced  offset  Press 
Operator  on  a  8-unit  Goss  Urbanite  in 
beautiful  Northern  Minnesota.  The 
individual  must  possess  maintenance 
skills,  be  quality  conscious  and  a  self¬ 
starter.  We  offer  competitive  salary 
and  excellent  benefits.  Send  letter, 
resume  and  salary  history  to:  Mesabi 
Daily  News,  Personnel  Department, 
P.O.  Box  956,  Virginia,  MN  55792. 

PRESSMAN  with  experience  for  offset 
8  unit  goss  community  Web  press. 
Camera  and  press  experience 
required.  Seven  days  morning  news¬ 
paper  in  Greenville,  Texas.  Call  Albert 
Vaughan  (903)  455-4220. 

PRODUCnON/TECH 

PRODUCTION  AND  SYSTEMS  Man¬ 
ager  for  daily  newspaper.  Extensive 
PC,  Mac  and  QuarkXPress  experience 
required.  Minimum  five  years  man¬ 
agement  experience.  Proven  ability  to 
coordinate  with  other  departments  a 
necessity.  Salary,  bonus,  401  (k),  etc. 
Send  resume  to  Mike  Giangreco,  The 
Napa  Valley  Register,  1615  Second 
Street,  Napa,  CA  94559  or  fax  to 
(707)  224-3963. 

THE  SAVANNAH  NEWS  PRESS  seeks 
a  PrePress  Manager  to  oversee  the  com¬ 
posing,  camera/plate  and  imaging 
area.  Candidates  should  have  experi¬ 
ence  in  all  aspects  of  managing  a  daily 
prepress  operation  with  an  emphasis 
on  electronic  imaging.  Should  possess 
knowledge  of  budgeting  and  experi¬ 
ence  managing  a  diverse  workforce. 
This  is  a  ni^t  position  with  occasional 
day  work  as  needed.  Send  resume  to 
Lou  V.  Barnes,  The  Savannah  News- 
Press,  P.O.  Box  1088,  Savannah,  GA 
31402. 


E^P  Classified 

It’s  Your  People-to-People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every 
week... 83 ,000  strong. 

Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


Foreign/Positions  Wanted  advertisers  rrsLJSt  pxe-poy. 
Effective  January  1, 1996 
UNEADS  POSITIONS  WANTED 

1  week-S8.60  per  line  1  week-$4.30  per  line 

2  weeks-$7.60  per  line,  per  issue.  2  weeks-$3.60  per  line,  per  issue. 

3  weeks-$6.65  per  line,  per  issue.  3  weeks-S3.00  per  line,  per  issue. 

4  weeks-S5.75  per  line,  per  issue,  4  weeks-  $2.75  per  line,  per  issue. 

Add  $  1 0.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

Count  approximately  34  character$  and/or  $paces  per  line. 

3  line$  minimum.  NO  ABBRFViATiONS. 

(Deadline:  Every  Tue$day,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ods  charged 
the  following  rotes  per  column  Inch,  per  insertion;  1  time,  $100:  2  to  5  times,  S95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  availabie  upon  request. 

Box  number  responses  ore  moiled  each  day  os  they  are  received. 

Name  _ 

Company _ 

Address _ 

City _ 

State _ 

Zip - 

Phone  - 

Classification _ 

Authorized  Signature 
Copy _ 
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POSITIONS  WANTED 


ADMINISTRATIVE 


THIS  PROFESSIONAL  has  14  years  of 
senior  management,  takes  an  ana¬ 
lytical  approach  to  problem  solving,  is 
high  tech,  is  success  driven  and  has  a 
proven  track  record. 

For  more  call  (805)  296-0408 


ADVERTISING 


1 1  YEARS  experience  selling  advertis- 
ir<g  (or 

•Large  metro  daily 

•Donnelley  Directory  Yellow  Pages 
advertising 

•Magazines/Newspaper  and  College 
trade  publication 

Experienced  sales  professional  with 
demonstrated  success  in  developing 
sales  program  including  new  business. 
College  graduate  willing  to  relocate. 
Box  CJ^05,  Editor  &  Publisher.  Or  call 
(516)692-2734. 


CIRCULATION 


PROFESSIONAL  CIRCULATOR  - 
Versatile  and  Experienced.  Seeks  short 
or  long  term  opportunity  with  daily  or 
strong  weekly  in  Eastern  Zone  2.  Fax 
or  Call  (516)  588-2735. 


AWARD-WINNING,  experienced  pub¬ 
lication  designer  always  looking  for 
new  clients  to  help.  Creative  problem 
solver  with  the  ability  to  define 
appropriate  editorial  message  from  con¬ 
sumer  to  trade  to  inhouse  magazines. 
Clients  include(d)  Continental  Airlines, 
BlueCross  BlueShield,  IDG, 
Appalachian  Mountain  Club,  Inc. 
Mag,  Campus  Visit.  JS  Publication 
Design,  16  Prescott  Street,  Wellesley, 
MA02181  (617)239-0479. 


EDITORIAL 


AFTER  15  YEARS  of  sports  reporting,  I 
spent  one  in  a  bad  remake  of  "me 
Paper  Chase."  If  you  can  help  me  get 
back  to  where  I  really  belong,  please 
call  Bill  at  (71 7)  346-2861. 


I 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well  as  the 
amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


COPY  EDITOR.  Internet-savvy  NYU 
science  journalism  grad  seeks  Zone  2 
or  3  publication  craving  taut  prose  and 
arresting  headlines.  Have  interned  at 
Business  Week,  Binghamton  (N.Y.) 
Press  &  Sun-Bulletin,  Manhattan  Spirit. 
Call  (71  8)  783-9122  or  e-mail 
liwinkler@aol.com. 


DEVOTED  YOUNG  REPORTER. 
Graduating  journalism  senior.  May  96, 
seeks  full-time  g.a.  position.  No 
regional  preference.  Now  g.a.  stringer 
(or  San  Angelo  (TX)  Standard/Times.  3 
years  experience  on  college  papers. 
Call  Richard  Enos  (915)  942-3329. 


EXPERIENCED,  Hard-Working,  pro¬ 
fessionally  trained,  degreed  journalist 
seeks  news-editorial  position  in  Kansas 
City  area.  Reply  to  Box  0771 1,  Editor 
&  Publisher. 


FORMER  EDITOR  of  Soaring  magazine 
available  for  editorial  position  in 
Southern  California  area,  or  nationally 
via  on-line  resources.  Resume  on 
request  by  fax  or  e-mail.  Jim  Algar, 
Tel:  (805)  297-3528;  Fax:  (805)  297- 
8524;  e-mail  algar@snnartdocs.com. 


HIGHLY  EXPERIENCED  journeyman 
seeks  reporter  slot  on  75,000-plus 
daily.  Call  (21 6)  941-6484. 


INTERNET  PROJEaS  EDITOR 

Veteran  newspaper  journalist  with 
World-Wide-Web  skills  seeking  posi¬ 
tion  with  print  news  organization 
expanding  into  Internet  publishing.  Cur¬ 
rently  building  both  news  feature  and 
business  feature  web  sites  for  web  site 
development  firm.  Unusual  mix  of  tra¬ 
ditional  editorial  experience  and 
practical  Internet  savvy.  Zone  2. 

(609)  354-0742 


OPINION  WRITER,  seasoned  and 
award-winning,  seeking  column/ 
editorial  writing  position  within  1 25 
miles  of  NYC.  Quality  writing/ 
research  assured.  John  (717)  253- 
6908,  or  P.O.  Box  E,  Honesdale,  PA 
18431. 


SPORTS  REPORTER.  Franchise  player 
looking  for  a  winning  team.  Reporting 
experience  ranges  from  high  school  to 
the  NBA.  Seeking  staff  writer  position 
with  daily.  Prefer  Zones  1,  2,  3  or  8, 
but  if  job  is  right  I  will  relocate  in  any 
Zone.  Call/Fox  Scott  (301 )  220-3549. 


U.S.  ARMY  JOURNALIST,  Winner  of 
eight  awards  as  editor/ writer,  takes  15 
year  retirement  soon.  Creates  delightful 
features  and  centrist  commentaries. 
G.A.  or  military  beat.  Prefer  Zones  4 
or  6.  Greg  (31 5)  493-9374. 


YOU  REQUIRE  quality  copy  editor/ 
designer  with  5-t-  years  experience 
60,000  daily.  Peter  Barnes,  20 
Wciodrow,  Staten  Island,  NY  10312. 


EDITORIAL/PRODUCTION 


ESCAPE  THE  COLD 

Interview  your  next  hire  in  the  Carib¬ 
bean  (it's  lax  deductible).  ExperierKed 
publisher,  editor  and  graphic  artist  at 
alternative,  entertainment,  business 
and  weekly  newspapers,  plus  specialty 
and  tourism  publications,  is  looking  to 
relocate.  Excellent  references.  For  more 
details,  write  to  P.O.  Box  305722,  St. 
Thomas,  VI  00803-5722 


FREELANCE 


I 


WEST  &  EAST  European  finance,  busi¬ 
ness,  politics.  Fluent  German;  based  in 
Europe.  (510)  654-5310. 


MARKETING 


PRESSROOM 


PRESS  OPERATOR 

14  years  experience  in  all  phases  of 
Offset  Newspaper  production.  GOSS 
mark  1  &  II,  Metroliner,  Headliner  HO. 
Supervised  9  person  crew.  Self- 
motivated,  quality  and  cost  conscious 
leader  with  strong  mechanical  ability 
who  places  strong  emphasis  on  pre¬ 
ventive  maintenance.  Mike  Bisson, 
9285  Flora  Drive,  Streetsboro,  OH 
44241.(216)  626-9146 


Our  firmest  convictions  are  apt  to  be  the 
most  suspect,  they  mark  our  limitations 
and  our  bounds.  Life  is  a  petty  thing  unless 
it  is  moved  by  the  indomitable  urge  to 
extend  its  boundaries. 

Jose  Ortega  y  Gasset 


DUE  TO  THE  SALE  OF  the  San  Mateo 
Times,  three  excellent  professionals 
now  find  themselves  looking  for  new 
positions.  GOOD  NEWS  has  been 
asked  to  assist  in  their  outplacement. 

PUBLISHER:  Twenty  years  of  manage¬ 
ment  experience  in  the  daily  newspa¬ 
per  field.  Law  Degree.  Thirteen  years 
with  Gannett  in  progressively  more 
responsible  positions.  Fourteen  years 
as  a  publisher.  All  throughout  his 
career,  this  individual  has  exhibited 
one  major  strength;  he  went  out  of  his 
way  to  hire  the  strongest  and  best  can¬ 
didates  for  each  and  every  position; 
and  then  he  let  them  manage.  This  is  a 
publisher  vrho  is  team  oriented. 

ADVERTISING  DIRECTOR:  Sixteen 
years  of  newspaper  experience,  with 
over  ten  years  of  those  in  manage¬ 
ment.  Trained  by  Gannett.  In  fact,  he 
was  promoted  and  relocated  three 
times  by  them.  He  has  both  retail  and 
classified  experience.  In  each  of  his 
positions  he  has  met  or  exceeded 
annual  goals.  This  is  an  individual  who 
has  exhibited  both  manogement  and 
marketing  skills  throughout  his  career. 
He  has  managed  staffs  in  excess  of 
thirty  in  both  union  and  non-union 
environments.  Definitely  an  od  director 
vrho  is  driven  by  success. 

EDITOR:  If  you  are  looking  for 
someone  with  excellent  management 
skills,  newsroom  judgment  and  heavy 
community  involvement,  then  this  is 
your  new  editor.  He  has  over  eighteen 
years  of  experience,  with  twelve  of 
those  in  management.  He  is  both  a 
writer  and  an  editor.  Both  his  columns 
and  his  newspapers  have  won 
numerous  awards.  Supervised  both 
union  and  non-union  staffs.  Managed 
budgets  in  excess  of  two  million. 

All  of  the  above  three  professional  peo¬ 
ple  are  available  immediately  (or 
interviewrs.  If  you  ore  interested  in  leom- 
ing  more  about  these  individuals,  then 
please  contact  GOOD  NEWS.  Please 
understand  that  the  owner  of  The  Times 
has  paid  our  fee;  therefore,  if  you  hire 
any  of  these  people,  there  will  be  NO 
FEE. 

i  GOOD  NEWS 

Suite  245  North 
j  Alpine  Centre 

Bettendorf,  lA  52722 
Phone  No.  (319)  359-4877 
FAX  No.  (319)359-8539 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675*4380 
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Are  We  All  Goin^ 
To  Scarborough  Fair? 


People  THINK  IT’S  easy  writ¬ 
ing  a  column  every  week. 
Well,  actually,  sometimes  it  is. 
But  sometimes  it  isn’t.  Like 
this  week.  I  really  don’t  have 
a  topic.  I  mean  there  are  lots  of  topics 
from  which  to  choose  —  the  presiden¬ 
tial  race,  the  economy,  the  former 
Yugoslavia,  violence  on  television,  my 
high  credit  card  bills .... 

But  none  of  these  top¬ 
ics  have  appealed  to 
me,  especially  the  cards. 

I  suppose  I  could 
write  about  my  wartime 
experiences  —  if  I  had 
any,  or  about  the  wacky 
things  I  did  in  college 
—  if  I  did  any.  If  I  did 
either  of  those  things, 
then  this  precious  col¬ 
umn  would  fall  into  the 
category  of  fiction  and 
what  would  happen  to 
my  reputation  as  an 
esteemed,  unbiased, 
trustworthy  journalist? 

We  journalists 
allegedly  pride  ourselves  on  being  neu¬ 
tral  observers  of  the  human  condition. 
We  don’t  take  sides;  we  just  tell  it  like  it 
is.  Or  do  we? 

It  has  been  that  in  times  of  crisis, 
truth  is  the  first  casualty.  I  say  one  per¬ 
son’s  truth  is  another’s  propaganda.  I 
guess  that  doesn’t  say  much  for  the 
news  business.  But  lately,  we  in  the 
news  business  have  not  done  much  to 
help  our  reputations  as  reliable  bearers 
of  the  truth  either. 

An  interesting  item  in  New  York 
City’s  newspapers  recently  said  that  a 
prominent  national  television  news 
anchor  made  financial  donations  to 
political  campaigns.  Chuck 
Scarborough,  the  WNBC-TV  news 
anchor  had  given  $2,000  to  two 
Republican  Presidential  candidates.  He 
also  gave  $1,000  to  the  1992  Bush- 
Quayle  re-election  campaign  and  anoth- 


Finora  is  an  editor  at  Illyria,  the 
Albanian-American  newspaper,  and 
an  executive  committee  member  of 
the  Foreign  Press  Association. 


er  $500  to  the  race  of  the  United  States 
Sen.  Arlen  Specter  (R-Pa.)  in  1992  —  all 
according  to  Federal  Election 
Commission  records. 

What  has  been  made  public  is  that 
his  employer,  the  National  Broadcasting 
Company,  a  division  of  the  General 
Electric  Corp.,  was  aware  of 
Scarborough’s  donations,  admitted  they 
were  a  mistake  on  his 
part  and  has  “repri¬ 
manded”  the  anchor. 

NBC  will  not  take 
any  other  disciplinary 
action  against  him 
except  to  bar  him  from 
further  reporting  on 
the  soon-to-bite-the- 
dust  campaign  of  Steve 
“Flat  Tax”  Forbes,  his 
other  favorite  candi¬ 
date. 

What  does  this 
prove? 

In  the  giant  fund¬ 
raising  world  of  nation¬ 
al  elections, 
Scarborough’s  dona¬ 
tions,  to  paraphrase  Humphrey  Bogart, 
“don’t  add  up  to  a  hill  of  beans.”  But  in 
this  case,  it  is  not  the  amount  that 
Scarborough  has  donated  to  political 
candidates,  but  rather  the  fact  that  a 
person  in  his  influential  position,  has 
made  such  donations. 

If  our  so-called  “independent”  press  is 
to  maintain  any  degree  of  impartiality, 
actions  such  as  these  cannot  go  unno¬ 
ticed. 

Scarborough’s  actions  obviously  indi¬ 
cate  that  he  favors  Republican  candi¬ 
dates  and,  most  likely,  Republican  causes. 
As  a  private  citizen,  he  is  entitled  to 
hold  whatever  political  views  he 
desires,  but  when  it  is  revealed  that  a 
prominent  news  anchor  has  actively 
donated  to  Republican  campaigns,  his 
views  are  no  longer  private. 

How  can  the  public  trust 
Scarborough  and  his  station  when  they 
know  which  side  they  favor?  How  can 
he  remain  fair  and  impartial  in  his  and 
his  station’s  coverage  of  national  poli¬ 
tics,  if  he  is  making  private  donations  to 
candidates  from  one  political  party  and 


not  being  punished  in  a  meaningful 
way  for  it? 

Perhaps  part  of  the  answer  lies  here. 
The  parent  company  of  Scarborough’s 
employer,  NBC,  is  General  Electric  — 
the  international  conglomerate  that 
makes  everything  from  refrigerators  (1 
own  one  myself)  to  surface-to-air  mis¬ 
siles.  GE  is  a  big  recipient  of  govern¬ 
ment  contracts,  pays  huge  taxes  and 
employs,  directly  or  indirectly,  millions 
of  people. 

In  addition  to  that,  it  owns  a  national 
television  network.Talk  about  clout. 

And  don’t  forget,  former  President 
Ronald  Reagan  was  once  GE’s  television 
pitchman.  We’re  talking  about  a  private 
industry-federal  government  relation¬ 
ship  that  goes  way  back  here. 

Another  question  is  that  why  hasn’t 
the  “major  media”  come  down  hard  on 
Scarborough?  Perhaps  it  is  because 
most  of  today’s  major  media  are  owned 
by  huge  corporations  with  goals  that 
are  similar  to  that  of  GE’s.  But  this  is 
fodder  for  another  article. 

I  recall  that  during  the  Gulf  War,  NBC 
had  extraordinary  coverage  of  many  of 
the  hi-tech  weapons  systems  employed 
by  the  U.S.Army.  Much  of  this  gee-whiz 
stuff  was  manufectured  by  —  you 
guessed  it  —  GE. 

It  seems  that  Scarborough  and  his 
employer  share  the  same  political 
views.There  is  nothing  neither  techni¬ 
cally  nor  morally  wrong  with  that  as 
long  as  they  keep  their  private  views 
from  interfering  with  their  ability  to 
report  the  news.  I  for  one,  however,  will 
be  very  skeptical  of  NBC’s  campaign 
coverage  this  year. 

Barron's  birthday 

APRON’S,  THE  FINANCIAL  weekly 
owned  by  Dow  Jones  &  Co.  Inc. 
will  celebrate  its  75th  anniversary  on 
May  20  with  a  special  anniversary 
issue. 

The  issue  will  feature  a  historical 
look  at  Barron’s,  which  began  publica¬ 
tion  on  May  9, 1921. 

It  also  will  project  how  markets  and 
investing  may  change  as  the  millenni¬ 
um  approaches. 


Why  hasn’t  the  \ 
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TDAtA 


OUR  MEDIA  KITS 


MARKET  GUIDE  TODAY! 


Exclusive  Market  Ranking  Tables  . 

U.S.  Newspape:r  Markets 
Canadian  Newspaper  Markets  , 

Comprehensive  Maps 

Exclusive  Popuijvlion,  Income,  Households  and  Farm 
Products  Tables 

Exclusive  Retail  Sales  Census  and  Estimates 

O  Includes  data  for  all  1,694  daily  newspapei’  market  cities  in  the  U.S. 
and  (^anada,  all  6,141  counties  in  the  IkS. 

O  The  latest  census  fif,n.ires  and  exclusive  1996  E&P  pmjections  foi-  deina- 
^■aphics  and  retail  sales. 

O  Quantitative  and  qiuilitative  dat<4.  ^ 

Reliable  Foreeasts  Ciive  You  The  Edge! 

The  El&P  Market  Guide'  forecasts  demogi’aphic  composition  and  retail 
,sale.s  with  proven  accuracy.  The  forecastin<f  model  developed  by  tlditor 
&  Publisher  is  ha.sed  on  an  an’ay  of  economic  indicators  provided  hv  the 
nepaidment  of  Commerce,  the  Bureau  of  Elconomic  Analysis,  state  data 
centei’s  and  chambers  of  commerce.  Our  e'conomtdric  model  u.ses  91 
.  valuables  to  project  the  yeai‘'s  retail  sales,  incom(>  levels  and  demo- 
f^n-aphic  composition  of  the  United  States.  The  accuracy  pf  foreca.sting 
in  past  years  has  shown  that  pi’ojections  do  not  deOate  more  than";! 
percentage  points  of  the  actual  figures! 
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ORDER  TODAY 


Only  $100.  (Also  available  on  CD-ROM  for  $395.  )  To 
order  look  foi’  the  convenient  ordei’  card  bound  in  this 
i.ssue  of  Editor  &  Publisher.  Or  call  (212)  675-4380. 
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tllE  lot  Kill  I  SrATI 


I 


Rooms: 


The 


1-2-3  punch 


DeBs/ered! 


Three  hard-hitting 
publications  reaching  new  groups 
of  readers  and  new  advertisers. 

Edit  that  topples  the 
competition. 

■  Eas^cnead  features 

■  Easytoedit  pages 

■  Easytoformat  publications 

The  choice  in  over  50  markets,  with 
circulations  from  5,000  to  350,000. 
Nearly  4  million  total  circulation. 

CXtr  fancy  footwork  makes 
you  the  champion. 

Sections  are  fully  paginated  and 
edited.  Available  digitally  or 
negative/velox. 


Call  Jim  Hollis  or  Alan  Cronk  at 

1-800a(»7784 


A  shining  TMC,  Star  watch  focuses  on  the  biggest  and 
brightest  names  in  entertainment.  With  64 
■  broadsheet  columns  of  materia)  each  week.  Star 
Watch  is  read  by  75%  of  the  households  where  it  is 
delivered.  Designed  for  both  large  and  small  papers. 
'X-=:  Prices  start  at  $  1 99  a  week. 


I 


I 


In  IK 


A  fast-paced 
entertainment  section. 
Spotlight  is  designed 
for  daily  and  weekly 
newspapers  with  less 
than  50,000  circulation. 

Each  week  Spotlight 
contains  36  columns  of 
interesting  stories, 
columns,  features  and 
photographs. 
Prices  start  at 
$  1 29  a  week. 


POST 


A  monthly  tabloid  aimed  at  parents  and  their 
children,  the  Parent's  Post  is  packed  with 
information  on  parenting  in  the  '90s.  Suitable  as  a 
section  within  your  newspaper  or  as  a  stand-alone 
rack  product.  Prices  start  at  $229  a  month. 
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